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POLUCPS BOTH MPINS PNO SUBLUOOFER5 IN ONE UNIT! 


With 3 channels of power, this unique amp 
powers main speakers as well as subwoofers! 

Until now, powering a system containing sub¬ 
woofers would require a minimum of 2 amplifiers plus an 
electronic crossover. Not only would that break your back, 
but also your wallet! Weighing in at only 31 lbs. 
The Gemini XPM-SODO changes all of that. Channels A & 8 
power your main speakers down to a 4 ohm load, while the 
subwooler channel safely drives a 2 ohm load, 
(that's up to four 8 ohm subwoofers in parallel!) 


A rear panel 3'position selector switch allows you to set the 
on-board electronic crossover to either t20Hz or 160Hz 
removing the guess work and cabling nightmare that 
usually accompanies this type of set-up. 

Adding to it's flexibility, The XPM-3000 can be 
converted to a 2-chaiinel power amp simply by flipping a 
switch. There is another rear panel 3 position switch that 
provides either flat, -rSdb or +6db boost at 40Hz on the sub¬ 
woofer channel. 


Another useful feature on this unit is the post 
crossover line level outputs which allow the chaining of 
additional satellite and subwoofer amps tor total 
sytem control. 

The New Gemini XPM-3000 3 channel 
amp: More functionality and versatility, less weight and 
equipment to lug around! Stop by your local Gemini 
dealer to pick up your next new amplifier today! 


3 Channel Mode 
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AFFORDABLE PRICE. AVAILABLE NOW. 



Get the DMX OPERATOR II 


WE HAVE CONTROL: 

Orfering Lighting Controllers for every 
need or budget-from a sophisticated 
DMX light show to Stage Production or a 

DJ High Tech Effect Controller- 
American Di is a company you can trust! 



QUALITY AFFORDABLE RELIABLE INNOVATIVE 


• Control up to 192 DMX channels 

• 12 individual fixture channels 

• Pan & Tilt scroll wheels 

• Fog Trigger button 

• USITT DMX-51 2 , 3'pin XLR signal 

• MIDI Controllable 

• Easy programmability 

• And much more... 

For additionat specifications and 
a PDF user manual tog onto: 

www.ameriCGndj.com 



C20D1 American DI Las Angeles, CAD DO 5 8 USA 
Specifications sublcct to chongc without notice, 

Disiributed In Canada by Sounds Distribulion 
fi00.26.SOUH0 or e -mail: so les^ sou ndsdist.com 



Contact us today for a free product catolog 
or an authorized dealer in your area: 

800.322.6337 
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$32.95 for 50, Case of 600 for $365 


of 500 for $1 


50 for $42.95, Case of 


Order By Phone: To Receive $5.00 off, 

888-920-GLOW (USA) Mention This Ad 

518-459-2239 When Ordering 

Order Online at: 

www.SureGlow.com 

See ALL our products at SureGIow.com, or call us for a free catalog 










































































Trrck One 


Be careful —the magazine in your hands just might move you to a new, exciting place in the 
D] world. This issue of Mobile Beat is full the things that add the "mobile" to "Dj." 

Inside you'll find our annual report on the vehicles that carry us. Editor-at-large and syndi¬ 
cated automotive columnist Tony Barthel reviews the choices available for getting your rig to 
the gig. You'll also get a peak at actual Dj vehicles that are hauling gear week in, week out. 

Editor-in-chief Robert Lindquist shows you just how mobile you can be with his feature on 
the "Shadow System." Combining the latest in computer, mixer/amp and case technology, he 
packed a ton of sound-making machinery into a very small space—and lived to tell about it. 

Things were really jumping at the most recent Mobile Beat Dj Show and Conference, held 
in Chicago this past june. Djs came in from all over to check out the action on the tradeshow 
floor, in the seminar rooms and the penthouse ballroom. Not only were D| products and Djs' 
bodies in motion, but the industry as a whole could be felt shifting its paradigm, with the sem¬ 
inar speakers encouraging attendees to reconsider their personal worth and professionalism. 
Read all about it, starting on page 35. 

The new gear, good ideas and people profiles should also keep your eyes and your brain in 
high gear as you travel through the following pages. Whether your audience prefers "get your 
motor runnin'" or "rollin', rollin', rollin'," there's a lot to learn and a lot to enjoy on this jour¬ 
ney. 

SboH WaliU 

Managing Editor 
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How Do You Turn 


A Light Investment 



Into A Bright Profitable Future? 

With the Compact DJ Series from CHAUVET! 


Our innovative fixtures are designed to be compact and 
lightweight making travel and set up hassle free. They 
feature the same high intensity light output as their larg¬ 
er but bulkier counterparts. You'll hypnotize everyone 
with their dazzling effects. Put on better shows with less dough. Your 
business never looked brighter! 



For more information on this exclusive compact system from Chauvet, 
call 1.800.762.1084. Send inquires to barry@chauvetlighting.com for a 
free consultation on how you can profit from a light investment! 


TWELVE FIXTURES TO CHOOSE FROM WITH FOUR MORE IN 2001 

>3 


CH-204 


CH-620 


CH-21 5 


CH-209 


CH-260 



3000 North 29th Court 
Hollywoodi FL 33020 
Phone 1.954.929.1115 
1.800.762.1084 
Fax 1.954.929.5560 
1.800.544.4898 


Value • Innovation ^ Performancs 


WWW.CHAUVETLIGHTtNG.COM 


Chauvet Europe Limited 

Leeds U.K. 
Phone +44 (0)113.276.0755 
Fax +44 (0)113.277.6675 
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Jersey jock Sets 
New Record 

He began his quest appropriately on Friday May 
25th with "The Impossible Dream (The Quest)" 
from the musical Man of La Mancha. Just before 
noon on Tuesday, May 29, Glen Jones, after an air- 
shift that exceeded 100 hours by 42 seconds, 
signed off with Tom Waits' "Innocent When You 
Dream." In so doing, the 39 year old DJ for 
WFMU-FM smashed the standing Guinness World 
Record of 73 hours, 33 minutes, held by U.K. DJ 
Greg Daines. 

During his marathon airshlft, Jones spun an 
eclectic mix ranging from Neil Young's "Long May 
You Run" to MC Hammer's "Too Legit to Quit." 

He made up his 1,000 song playlist on the fly. "I 
wanted to come up with a complete playlist 
ahead of time," said a barely coherent Jones, "But 
that was just too overwhelming, so we just took a 
bunch of records out of the library and put them 
in the studio." 


Jones may have been able to 
make his playlist, but not the rules. 
No song could be shorter than two 
minutes or longer than six minutes, 
and he had to introduce every cut. 
On-air guests couldn't talk for more 
than one minute without Jones 
chiming in. Guinness World Records 
guidelines do allow commercial DJs 
to take breaks for news and com¬ 
mercials, but, as a noncommercial 
station, WFMU has neither. |ones 
had to keep on going. 

As the virtually endless shift 
wound down, the typically talkative 
DJ needed prompting from an engi¬ 
neer just to get out the title and 
artist of each selection. 


Correction... 

In reference to the review of KS 
Speakers in our last issue (Mobile Beat 
#68, September 2001) the distributor's 
correct address is: 

CAP Audio Professional 
1060 Cephas Drive 
Clearwater FL 33765 
Tel: 727-447-9656 
www.cap-audio.com 





[ncrease Ybur 6ooking$ For; 

• Weddings 

• School Dances 

• Corporate Parties 

• Bar/Bat Mitzvahs 


Visit our website to view our entire product line nowl vvww.breakthroughbrochures.com 


To Request FREE SAMPLES: 

Toll Free: 1-800-810-4152 
Phone: 515-276-9266 
Fax: 515 276-4267 
E-mail: info@bmi-info.com 


Increase 
Your Profits 

with professional brochures and 
postcards for DJs. 
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DCD-Pro500 


ANGELES. CA 90021 


(213)488-0198 Fax; (213)488-5187 
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JUICE 


Numark Acquires Alesis 


Numark industries received final court approval 
to acquire all assets of Alesis Studio Electronics 
and Its affiliates. Alesis, famed producer of 
industry changing products like the ADAT, had 
been in the midst of a company reorganization. 
The company began talking with outside inter¬ 
ested parties during the spring of 2001. 

When asked about the purchase, Numark 
president and owner Jack O'Donnell said, "I've 
always held the technology and innovation of 
Alesis in very high regard. In fact, it was this 
technology that initially interested me in the 
company. I'm thrilled that I will have the oppor¬ 
tunity to help bring Alesis into their next era of 
innovation." 

While the two companies will continue to 
function as separate business units, Mr. 
O'Donnell and a newly appointed transition 
team, headed by Paul Antrop, COO of Numark, 
are seeking areas where the two companies can 
benefit from each other's strengths. Mr. 
O'Donnell went on to say, "1 recognized a few 
years ago that in order to stay In front of this 
fast-paced market, Numark needed to bolster its 


A Magnetic Move 

Stanton Magnetics, Tracoman, and KRK Systems 
recently completed their move into a new world 
headquarters for the Stanton Croup. The 45,000- 
square-foot building is conveniently located near the 
Fort Lauderdale International Airport, in the Port 95 
Industrial Park. 

The headquarters will house the sales offices for 
Stanton Magnetics, KRK Systems, and Tracoman Inc., 
the lighting division for the group. By consolidating 
tasks such as shipping, accounting, and marketing, 
the group promises to become more efficient, 
enabling quicker turn-around times, and ultimately 
reducing costs. 

Marcel Fairbairn, VP for the lighting division said, 
"This is a very welcome move for all of us. First, it 
gives us much-needed breathing room in a new, 
state-of-the-art facility. Secondly, we will soon open 
our new lighting demonstration and training facility 
for our dealers, reps, and end users to not only view 


engineering and product development efforts. While 
we've seen the fruits of these efforts in recent years 
with the introduction of numerous new products 
with break-through technology, I'm looking forward 
to the kinds of products and technologies we'll be 
able to provide the market with Alesis' stellar engi¬ 
neering team," 

Alesis is also expected to benefit from Numark's 
leadership position in the D) market. With the recent 
introduction of the groundbreaking airFX and 
airSynth, Alesis has started to use its technology to 
innovate in areas where its name is less well known. 
Jim Mack, Vice President of Sales and Marketing for 
Alesis, added, "While we plan to continue to focus 
on the things we do best, like recording products, 
we're excited that many new doors will be opened." 

Mr. O'Donnell also added, "The acquisition of 
Alesis puts our two companies in an enviable posi¬ 
tion. We both have different strengths in the market 
and internally, and I'm looking forward to optimiz¬ 
ing those differences. I'm confident that our dealers, 
and ultimately, our customers will benefit from the 
increased value we'll now be able to bring to the 
market." 


our products, but more importantly to learn the 
finer points of operation and maintenance." 

The group will also maintain their west coast 
distribution center and KRK factory in Huntington 
Beach, California,; their Stanton phono-cartridge 
factory in Boynton Beach, Florida; as well as the 
Stanton Europe office in Brussels, Belgium. When 
asked for his reflections on the move, Henri Cohen, 
Director of Sales for Stanton Magnetics/KRK 
responded, "We're all excited about having every¬ 
thing under one roof. The timing was right, and 
this new space will allow for our anticipated growth 
over the next few years." 

The new Stanton Croup headquarters is located 
at 3000 S.W. 42nd Street, Hollywood, FL, 33312. 
The new phone number is 954-689-8833, and the 
new fax number is 954-689-8460. All 800 numbers 
will remain the same. You can also check out their 
new web presence at www.stantongroup.ws. 
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DJ Tim Holder 
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Lowest Price Guarantee 
100% Customer Satisfaction 
Guarantee 

97% Orders Shipped The Same Day 
Convenient Online Ordering at 
www.pssl.com 


GetYiiup 

Catalog Online 

@ WWW.p: 
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Electrify Your Rack 


The new Powered Roller Rack from Gator Cases not only features their signature built-in wheels and handle, but 
also a complete power distribution unit, all in a durable and lightweight polyethylene rack. The power unit sits 
in the bottom over the wheel wells and features a front panel on/off switch and 15 amp push-to-reset breaker, 
as well as one power source. On the back are four plugs and master power outlet. Built-in surge protection 
makes sure your gear is safe from electrical as well as physical "bumps." MSRP: $209.95 


Gator Cases 
11961 Pasco Trail 
Spring Hill, FL 34610 
Tel: 813-221-4191 
Fax: 813-221-4181 
WWW.gatorcases.com 
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afterburner 

simulated burning flame effect I 






flashbang 

dual flashing strobes rotate and tumble 
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240 multkolor dancing beam$ fill the air 


immjn 



hyperbounce « 

more bounce with a twist of gobo 
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encounter4 

240 multicolor beams move to the beat 

www.odysseygear.com 

155 North Aspan Avenue • Azusa, CA 91702 • Tel: 626.334.0800 • Fax: 626.334.0226 
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The Buzz is Getting Loud 


Fax: 707-442-3975 


The FR*8 Mosquito from Polysonics is a small, tight, loud and 
less expensive speaker—all the things the D) ordered. With its 
unique angled side, it is versatile enough for use as a floor 
monitor (for karaoke applications) as well as for sound rein¬ 
forcement. Specifications include: 150W RMS power handling 
capacity, 60Hz - 20kHz frequency range, coaxial point source 
radiation with a rear-loaded 8" coaxial woofer, a 1" compres¬ 
sion driver and 4-pin Neutrik® twist lock connectors. The FR- 
8, as well as other Polysonics speakers, make use of the com¬ 
pany's patented Broadwave® enclosure technology. This 
involves an acoustic coupler and a multi-resonant broad-band¬ 
ed port to achieve low frequency roll off. The specially tuned 
Broadwave-coupler can be configured to resonate at virtually 
any audible frequency, thus achieving a very low frequency 
cut-off in a very small package. The speaker features a 
Lexathane road-ready finish, measures 10.5" x 14.5" x 10" 
and weighs only 20 pounds. Polysonics products are available 
direct and carry a 3-year warranty and a 30-day "no questions 
asked" return policy. MSRP: $399.00 each or $690.00 per 
pair. 


Polysonics 
3415 Christie St. #3 
Eureka, CA 95503 
Tel: 707-442-3831 
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download the demo today 
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- a Ifttfe differently, 
^Sfreamline your sefu^^ 
mix' with MegaSeg on your^ 

iBoofCf iMac or PowerBookr 



Pro Mac DJ software 




r.For more informotlon, 
visit www.megaseg.com 
ITT or call 217-351-9952 
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To be the best, you've 
to start with the best. 


All-in-one professional DJ Mixing System 
wit/i everything you need to be a Dj 


DJ-Box-l includes; 2 CDj-IOOs 
and I DjM-300-S 


Compact and Durable construction 
for easy gig travel 


Lightning fast, high quality features 
make the Oj-Box-1 the best gear 
on the market 


Easy to Use • create your own 
mixes EAST and EASy 
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SE-D/SOOO Headphones 


DfV-OO I Tips <S Tricks Video 


Posters <£ More 


a $250 Value 


For oil your product info, deolers ond more; 

www.PioneerProDl.CQm 

800-782-7210 









mgnf, Slaate flwf, Saaail. tlgliUaa* Vinyl i 


140 58th Street. Suite 6W, Dept. MB1101 
Brooklyn, NY 11220-2521 

> Order Toll-Free ■- — 


flrwoe; 800"487"7824 Fax: 888"666"8778 

Big Selection of Wnyl Online! (LPs, 12** & Breakbeats) 

www.upstair5rec0rds.com 


CDJ-tanr 


Plonoor's 
newest 
“DIGITAL- 
TURNTABLE’^' 
here! The CDJ-1 
features: Vinyl Emulation - 
Touch SansHii^e Jog DIaJ* Braise 
and Release •IntemaJMemovab 
Memoiy Card for storing up to 1 million cue and loop 
points , as well as wave and CD information *Afnaj!jng Display Modes (Wave 
Mode, CO Text Mode, CD Info, Time Mode] •Jog Display with direction rrKsdes, cue and 
loop point indicators, and vinyl mode display *BPM CounlQr •Master Tempo with 
Tempo Control One Touch Hot Cue Point Buttons instantly bring up that cue point 
with the touch of a button •Reverse Mode Switch •Real time seamless looping; loop 
in/oul/adjust/roloop •Auto cue, Manual Cue and Real Time Cue Modes ■Fader Stad 
and Back Cue Slarl *Reiay play •Legato Link Conversion for high quality sound *Shock 
Proof Monrory and Anti Vibration Construction •Anti Vibration •Digital Output 


DEMON 

OIM-XBOa 

DJ Mixer 

(*5893 


DN~XSOO is the Worfd's First Pro Digitat/Anaiog Mixer for DJs. 


It's the perfect companion for your ON-2100F and DN-2600F Dual CD Player When 
used together w/one of these models this mixer can control effects, samples, hot starts, 
brake effects and cue fader start. When used w/another CD player the DN-XBOO offers 
cue fader start. With DM-XBOO you get superb audio fidelity (extremely clean]. 

Other features Include: 

• 4 DIgitaf Inputs K 2 Digital Outputs • B line / 3 phono inputs • 2 Mic Inputs 

• Fader Start Trigger (DN-1BOOF/2100F/26O0F) • Master/Booth/Tape 4 Zone OLitputs 

• Subwoofer output (balanced, mono) • Send / Return effect loop (balanced) 

• Input Gain contiol (each channel) • *26d8 +10dB HI, MJD, LOW tone controls 

• Crossfader channel assign selector, 1-4 • Crossfader contour adjustment 

• 4Smm VGA faders* 411 Rack Space, 15 lbs 


Numark 

CDIM- 

Ouat CD Piay 


rauiuirh 


HBahTtmo Scratch Wheel- 
(sounds just tike vinyl) 


Guaranteed 

LOWEST PRICE 


Imagine doing everything you can do on vinyl with your CD Player With the 
CDM-88, that's possible. Features include: 

• +/- 100% Pitch Change and Key Lock • Reverse Piay • Dual Loops 

• Anti-Shock, 46 seconds of shock buffering 

• Built-in Beatkeeper w/lntertock function 

• Auto Mix w/beat sync (beat keeper) with a push of a button 

• DigilaJ Sound Processing Effects • High-speed searching 


Guaranteed 

LOWEST price 


5RM-45a Powered Speakers 

The 5RM-450 Is the first sound reinforcement loudspeaker 
accurate enough to be called a monitor. 

The SRM-450 features: 400 Watts of FR power built-in, multi¬ 
cell high dispersion horn, Damped titanium HF transducer, pole 
mount, and ergonomic handles for easy cofrying. 

Frequency Response: tHz - ZOkHz, Sensitivtty: 98 dB, 

25.96“ (H) X IS-SB” (Vy) x 17.71* (D), 51 lbs 


Source Code M61101 




New Jewels in 
the Crown 

A new cost-effective series of amplifiers from 
Crown made its debut at the most recent sum¬ 
mer NAMM tradeshow. The XLS Series includes 
I the XLS 202, 402 and 602. A selectable high-pass 
filter (30Hz/l 5Hz/Off) on each channel enables 
each amplifier to work more efficiently when not 
being used with full-range cabinets or sub¬ 
woofers, while a pair of linear optocoupler clip 
limiters helps protect loudspeakers from being 
overdriven. Housed in rugged, all-steel 3U boxes, 
the three XLS models employ forced air fan cool¬ 
ing. Rear panel connections include two electroni¬ 
cally balanced XLR inputs and touch-proof bind¬ 
ing post outputs. Like all of Crown's amplifiers, 
XLS products are backed by an exclusive 3-year, 
transferable, no-fault warranty. Power ratings (per 
channel at 8 ohms) are; XLS 202: 145W; XLS 
402; 260W; XLS 602: 370W:. MSRPs; XLS 202; 
$529; XLS 402: $629; XLS 602: $829. 

Crown Audio 
1718 W. Mishawaka Ave. 

Elkhart, IN 46517 
Tel: 219.294.8200 / 800.342.6939 
Fax: 219.294.8329 
www.crownaudio.com 
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1,000 Watts of power will put a smile on 




□JS"* 4 by Peavey 



Nothing gets 'em on the floor like a 
kickin’ beat, so Peavey designed the 
D|S 4 specifically for mobile D)s and 
clubs. lt*s a powerhouse speaker that’s 
specially voiced for prerecorded musk, 
and with i,ooo Watts running at four 
Ohms, it makes even the Duck Dance 
rock the house with power to spare. 
The D)S 4 features two Scorpion* Plus 
13 " woofers with field-replaceable 
baskets and delivers such amazing 
low end, don't be surprised if people 
ask you where the sub is. Add multiple 
handles and casters for mobility and 
Peavey’s reputation for reliability and 
you’ve got a D| speaker that's locked 
and loaded for your next gig. Just make 
sure you give fair warning before you 
unleash it on an unsuspecting public. 
Or don't. 



To learn more about the D]S 4, visit youi local Peavey dealer or go to www.peavey.com/events/dis4.l1tml 


Listen To This 
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Sherman has it all 

Magic in the Night^" * 
Lite-ropes^” & Glowsticks 
Hats, Maracas, Glasses, 
Tambourines, Party Kits, 

* Gifts, Favors & More. 

Make Your Events 
Memorable! 

Sign up for your o 
Online Party Store / 

www.Makesparties.com 

See us at ^ 

The Mobile Beat Convention / 

« it Chicago . / 

June 26-28 at booth #157 * { 

and at ^ \ 

The DJ Times Convention ) 

in Atlantic City y 

August 27-30 at booth #501 

Sherman^ 


Phone: (800) 645-6513 ext.3025 

Fax:(516)546-7024 


FEEDBACK 

I wish to address an issue that I 
have felt quite strongly about 
for years. The subject is the 
removal of the bride's garter at 
a wedding reception. 

Countless Djs across the conti¬ 
nent play the same song, and 
the few who are different still 
focus on the same theme. 

Think for a moment. There is 
the bride dressed in white with 
her parents looking on and 
now there is YOU, the DJ, . 
playing "The Stripper," as the 
groom removes the garter. What you are doing is por- , 
traying the bride as a stripper. Most inappropriate, 
especially on her wedding day. Maybe you are one of 
the "conscientious" DJs who is aware of this, so you 
play "Legs" or "I'm Too Sexy" or another song like the 
ones on Jay Maxwell's list [ See Mobile Beat, p.80, 
June/)uly 2001]. 

The recurring theme here is sex. The removal of 
the garter is not a sexual event, and to portray it as 
such is a slap in the face to all those present. The bride, 
however attractive she may be, is not a stripper. She is 
in fact to be adored and respected on her wedding 
day. You cannot convince me that playing sex-oriented 
music is either classy or tasteful at a wedding, EVER. It 
is amazing to me that when i conduct my interview 
with the bride and groom and their parents a month 
prior to the wedding, many couples are horrified to 
discover that what I say is true. They haven't even 
thought about it. The fact is that most Djs do not think 
about this subject either. As the only instructor in 
Western Canada of the National Mobile DJ Training 
program, I constantly encourage and train D]s to 
THINK. The most important resource a DJ has is his/her 
BRAIN. It is a wedding reception, not a strip club, I 
offer my clients the following short list of suggestions 
and ask them to consider the list and offer their own 
input if desired. 

Mission Impossible Theme 

Inspector Gadget Theme 

Pink Panther Theme 

Macho Man - Village People 

Final jeopardy Clock music 

Hadley Snow 

Kapers Kustom Entertainment 
Edmonton, Alberta, Canada 
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A Plug for Wireless 

Would you like to make your prized wired mic go 
wireless? The SKP 30 miniature plug-on transmit¬ 
ter from Sennheiser can help you do just that. 

By simply plugging the SKP 30 into the output 
jack of any passive or phantom-powered micro¬ 
phone and complementing it with an appropriate 
RF receiver, you can enjoy wireless performance 
from your favorite "wired" microphones. Flexible 
PLL technology and Sennheiser's patented HiDyn 
Plus^*^ noise reduction system gives the SKP 30 
increased fidelity and a signal-to-noise ratio of 
114dB. A battery status display on the transmitter 
helps you keep track of power, while a lock func¬ 
tion prevents unauthorized changes to your set¬ 
tings. MSRP: $995. 

Sennheiser 
1 Enterprise Dr. 

Old Lyme, CT 06371 
Tel: 860-434-9190 
Fax: 860-434-1759 
www.sennheiserusa.com 


Louder... Brighter 

Neiuer... 
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AMY MESSAGE 

t AMY T IME 
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Lighted Marquee Sign 

Only $99. 


Hock 'n' Roller 
Only $149. 


National DJ Supply 


Numark CDN-88 
Call For Pricing! 


10X4 Combo Rack 


4 fjornn 

Only $1 


Call For a Free Catalog 
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1.800.536.1185 
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SnPLUGGING! 



...those heavy jewel boxes! And say goodbye to sciatched disks, broken 
hinges, and cracked cases. Introducing Th6 JeW6lsl66V6^“, the first 
truly archival CD storage sleeve designed just for OJ’s. 

Replace those fragile, bulky jewel boxes with a thin, lightweight, scratch- 
proof poiy sleeve that cannot break or tear, takes up 75% less weight and 
room than a jewel box, and protects and stores every part of the CD- 
tNCLUDlNG THE BOOKLET AND TRAY CAflD-without folding or cutting. 

Call or Email tor a Free Sample! 

Jewelsleeve.com 800/863-3312 

P.O.Box 147 973/667-6644 

Nulley, NJ 07110 sales@jewelsleeve.com 



Rack-A-Oaptt. 

Th« Rack<A-Dapt 10 converts moat 10" 
mix«n to fit In a standard W* wida ncK 
mount. It accommodates mtxers up to 
12.25" high. The panel Is 14" high 
(B spaces} by 19" wide. 

The RacK^-Dapt 10 constructed of 
sturdy 14-gauge eteel with a prpfeeeksnal 
non-giaro, black tanture flnteh* 

Tho panel tncludee a hole for 
mounting a headphone jack. The 
headphone Jack acceasory kit Is 
Bvatlable for aeparate purehtea. 

See your local Qrundorf dealer for 
more detailed 


ftiCk-A*OipA-b IQ 












712-322-3900 

Fix T12-322-3407 
VoJl Ltt ortirne at w^’w.Grwdorf.oom 
€maijl iefoCGrundorf com 
721 Nfnth Avenue • Council tA 51501 
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Your Cup Runneth Over 


Recently launched by Gemini, the EM-200 is a 
single-cup, foldable headphone with a built-in, 
swiveling gooseneck dynamic microphone. It's 
designed with a sealed earcup, incorporating 
double the normal padding for extreme com¬ 
fort. Featuring a 30mm Mylar transducer, the 
headphone comes with a 12 foot coiled cable. 
Connect the singie-cup headphone EM-200 to 
your mixer by way of the 1/4" gold adapter 
which converts the built-in 1/8" plug. Use your 
EM-200 to blend your mix to taste before 
splashing it all over the dance floor! 

MSPR;$109.95 


Gemini Sound Products 
8 Germak Dr. 

Carteret, Nj 07008 
Tel: 800-476-8633 / 732-969-9000 
Fax: 732-969-9090 
www.geminidj.com 
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WHTN it comes to professional (3J equipment we re rewriting the BOOK' 


OUR NEW PRICES ARE MAKING 

A LOT OF NOISE. 
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Stantons new dual CD players combine all the stuff you want at a 
price you won't believe! Designed for the top pro our S 500 model 
15 loaded with features Itke digital outputs, fader start (cables 
included) and true buffered instant start. The S 650 and S700 also 
include 40 seconds of anti-shock protection and real seamless loop. 
All this at a price that wont rattle your wallet. So. cruise down to 
your local Stanton dealer now and let the crowd hear what you got. 


STANTON NDtERS 
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XLR Balanced Ourpur • Effecis Loop 
• S Mk Ir>puis with 3 Bond EQ • Fjcler Siort 


MM Balanced Output • 3 Band EQ 
LED Ojsploy on Each Channel • Fader Start 


[ St anion Ma^neiits •9S46a98831* VAvw,sfanTonmagrieficvcorn ] 
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A Double Citrus Splash 


KLS has introduced two new mixers from Citronic Pro Audio. The 
CDM8:4 and CDM10;4 Mk.2 are 4-channel, 8-input D] mixers, 
both with gain controls on each channel, 3-band music EQ with 
±12dB cut/boost, 2 dedicated mic channels with 3-band EQ, and 
removable 45mm crossfaders. The CDM8:4 has balanced outputs, 
a booth output and BNC connector, fader-controlled remote start, 
and an assignable crossfader with defeat function. The CDMl 0:4 
has balanced X.LR and unbalanced phono outputs, punch buttons, 
a fully assignable crossfader, an aux send/return bus, and mic over¬ 
ride (talkover). MSRPs: CDM 8:4-$462 

CDM10:4nk.2-$462 



KLS Technology Croup 
27587 Schoolcraft Rd. 

Livonia, Ml 48150 
Tel: 734-425-6620 / 877-557-5983 
Fax: 734-425-2103 
www.kls-usa.com 
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MPro Series 


Denon DN1800F 


SEDJ5000 


Crown CE amp 


enon DN2100 


M-1400t 


Electra 


SL12aOMK2 


l^ncore Serie 
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TV58D 


MDRV700 


1-800-404-8230 

3050 MILL STREET RENO, NV 89502 


Save $25.00 on your next order of 
$250.00 OR more when you mention this ad 

One rebate per tustDriier offer ends Septernber 30, 2001 
Not valid with any other discounts or promotional offer. 
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iljljjgg "'Best TechnicaTlI) Year 2000 

I Awarded by the American Disc Jockey Association 


Still lugging around heavy equipment? 
Still rummaging^through your CDs?^ 
Put it all in your lap! 




Dick Clark Productions,® 
Royal Carribean,® and 
Circus Circus® use 
DJPower's audio and 
video systems in their 
clubs 24 hours a day, 
7 days a week! 



>•191 

L;^ ■ 


BPEBnTwTp^ 

1 ' •* 










7 


f 







CHECK THIS OUT! 


imvr 


I i c I fTiirt oni 
I 4 3 <1 UU 

Ml ! F'vrrtiwo 




@0@a0009! 


iOLJaLBl 


■ftlJ K2Q 
n!il VCSHI 


|[ Sonrjt r n Piny 

!;iqinj L»^n 

F*acif4[ Val|Do1ay|t)fHjjMniS [tiviiru |', 

‘Jba/ siOS .PfMO ; 1B:3J 

xm 100^ 

4M9C 

Inllbup 

licA 01» 

im mm 

Imxbip 

i93t Bt34 

f*« mm 

i 




WE HAVEN'T EVEN BEGUN! 
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AUTO/MANUAL BEAT MIXING 

Mixes like your existing^ 

^ beat mixer plus more! \ f 
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OTHER FEATURES: 


• Crab and compress your CDs 

• Record your vinyls 

• Songs at your fingertips 

• Save your mixes 

• Full karaoke and video 

• Optional full remote control 

• Beat counter and full equalizer 

• Program entire events in advance 

• Optional easy-to-us^ouch screen 

SPECTAClkARxVIDEO MIXING! 
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Pictured: D|P-LB150Tentium III 600, 15 screen, 
60GB hard drive, 256MB RAM, W9B, 2 sound cards, 
fax/modem, 52X CD-ROM drive, includes carrying . 
case w/wheels (upgrc^des available) 'qp 
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The Best in Digital Audio and Video Mixing 




TM 


Download a FREE demo at www.djpower.coml 

501 Deodara Dr • Los Altos CA, 94024 • 650.964.5339 • djpower@djpower.com 
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Latemt: 


Song lyricf are 
diiplayed on your 
TV screen 

ond ore highlighted 
in color as you sing 




MORB Featuncfs. 


* Rlays an any Dl/D Player 
a Suitable far all audiences 

w L/p ta S audia aptlans per 
sany, Includlny music only, 
demo vocals, with or 


w/aut bachyround sinyers, 
male or female duet parts 

a DJ / KJ Friendly 
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Full Range Sound: 1, 2, 3 



New from D.A.S. Audio is the Compact 1, a bi-amplified, three-way 
full-range loudspeaker. The Compact 1 operates as a full-range sys¬ 
tem in its own right or as a mid/high component in combination 
with a subwoofer. 1000-watt integral Class D amplification provides 
500W to the 15-inch low-frequency driver and 500W to the 
mid/high section respectively. A one-inch exit compression driver 
with a two-inch titanium diaphragm is 
coupled to a constant directivity horn, 
while the mid-range Is handled by a 
six-inch cone driver. Measuring 39.6" 

X 20.4" X 16.5" inches, and weighing 
114.5 lbs., the Compact 1 produces a 
maximum SPL of 133dB and has a 
usable on-axis frequency response 
down to 40Hz. MSRP: $2,795 


D.A.S. Audio 
1 Enterprise Dr. 

Old Lyme, CT 06371 
Tel; 860-434-9190 
Fax; 860-434-1 759 
www.dasaudio.com 
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Huge S^^crtloh • Great Plinci OTO tity * Oustan^ing Value • Arttazirig Service 

When it comes to your gear, we've got you covered! 



cC 


1121-20 Lincoln Avo. - Holbrook NY 11741 
800-343-1433 * 631-563-0773 • FAX 563-1390 

Ultra Fast TUm Around Time! 


See ouFcompmie 
wim pnpes on 6 ne 
ewwj 8liiralea>B»,com 
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And what could be more memorable than 
a reception that rocks to an MPro 400 
Series Subwoofer-Satellite system? 
Talk about great marriages. How about 
a powered speaker system that joins 
Crown amps and |BL speakers? 
That’s the MP418SP powered subwoofer 
with two 660 watt channels of Crown 
power built in. One channel pumps a 
JBL 18” VGC^** woofer. The second 
channel can drive a full range satellite 


like the MP412, or another matching 
subwoofer (the MP418S>. 

f 

So if you’re ready to embark on years 
of audible bliss, visit your authorized 
JBL Professional dealer and ask to 


check out this happy couple. 


Visit us online at 




.com, 


MP418SP-12 Powered 
Subwoofer-Satellite System 
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Learn Some New Steps 

Internationally known dance educator Christy Lane has released three videos that can 
help you improve your dancing as well as your dance-instruction skills. They are each 
available as a package that includes a video, CD and dance guide. Square Dancing Today 
introduces you to the basic calls and even combines some down home steps with high- 
energy techno music. Get into the exotic rhythms of the islands with African £r 
Caribbean Dancing. This video features master instructor Lady Walquer and the Albalaye 
Drum Ensemble. Christy Lane's Complete Guide to Latin Dancing covers the full range of 
dances for any party: Salsa, Cha Cha, Merengue, Tango and more. MSRP: Video - 
$29.95; CD - $19.95; Guide - $7.95; on-line package prices available. 


Christy Lane Enterprises 
PO Box 4040 
Palm Springs, CA 92263 
Tel: 800-555-0205 
www.chnstylane.com 
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B-52'$ Compact And 
Powerful New Weapons 


B-52 pro-audio has added two 
models of band-pass subwoo¬ 
fers to their already impressive 
arsenal. These new weapons 
allow mobile infantry and B —52 
atlie.s to add powerful 18" sub¬ 
woofers to their sound systems 
without adding ampUners and 
crossovers to the audio system. 

The B-52 subwoofers are 
iunded from within the cabinet, 
which protects them from 
physical damage inherent in 
taking to the battlefields. A 3/4" 
thick plexi-glass window offers 
visual contact with the 18" 
cast-framed subwooferts) when 
engaging the enemy. 

B-52 offers both single and 
dual 18" band-pass rntxlels. DJ 
Shone of Pittsburg, PA. calls 
his B-52 BP-18 subwoofer "a 
mobile DJ's dream ... the B-52 
band-pass sub let me drop seri¬ 
ously tight bass without adding 
another amp and x-over to my 
system." When asked about 
their size DJ Jam of Los 
Angeles explained "that nol 
only are these subs extremely 
compact, but they're built 
like tanks." 

In the war against weak 
bass, the new B-52 band-pass 
weapons are compact, powerful 
and built for the battlefields. 



B-52 SH-18X Folded Horn 
Subwoofer Leads Attack 

The SH-I8X folded- 
horn subwixjfer has 
weak ba.ss running for 
the hills. The unique 
folded-hom design pro¬ 
vides long throw, allow¬ 
ing the low frequencies 
to reach a far greater 
distance than any of the 
enemies' weapons. 

Reports from the battlefields indicate 
that even when standing 80 feel away from 
the B-52 SH-18X. it still feels like you 
are being hit by a nuclear blast, 

B-52's main competitor uses a 18" sub¬ 
woofer with a 3" voice coil subwoofer on 
their most popular weapon, which results in 



A Common Weapon: Uncommon 
Power And Force 




. 





The B-52 SR-18S is one of the most 
commonly used weapons in the war 
against weak bass. The SR-I8S is 
powerful, has deep tight bass and is 
extremely cost effective. 

What makes the SR-I8S differ¬ 
ent from the enemies’ weapons is its 
specially designed 18" subwoofer. The B-52 18- 
180S is a dedicated siibwcmfer that offers trentendoiis 
power handling and will only play 
low frequencies even when con¬ 
nected to a full-range signal. 

There is nothing worse than 
having your subwiKtfer fail in the 
midst of a heated battle against 
weak bass. That’s why the B-52 
18-180S utilizes a virtually fire 
retardant 3" polyamide voice coil, 
a east aluminum frame and a 180 
ounce magnet structure. 


weak bass, while the B-52 SH-18X utilizes 
a poweiiul, 4" polyamide voice coil. When 
comparing sound, Mmic Mafiic Enterroin- 
menf's Daniel Sherwood, of Bremerton, 
WA. explains that "instead of the blap, blap. 
blap I was used to from my old subs, B-52 
finally gave me a true deep, tight thump that 
I always wanted... my B-52 subs attacked 
that really deep stuff and spit hack into the 
crowd like I just could not believe. My old 
subs just couldn't take it. they would puke, 
clip and sound like crap but the B-52 subs 
seemed to want more". 


B-52 Now Recruiting 


B-52 Pro-Audio invites all mobile entertainers, club 
owners and bass addicts to join in the war against 
weak bass. To enhance your arsenal contact your 
local dealer or B-52 headquarters at 8CX)-344-4ETl. 
You con also check out our website ot B-52PRO.com 
or e-mail us at eticorp@earthlink.net 
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Double Quake Shakes 
Up Community 

Designed to extend the bass response and add seismically- 
proportioned wallop to any of Community's XLT500 full- 
range loudspeaker systems, the XLT509 subwoofer is now 
shipping. A pair of Ferrofluid-cooled, 15-inch transducers supply the shake. This sub is capable of 130 dB SPL peaks 
between 40 Hz and 150 Hz, with a maximum input rated at 400W RMS. Backed by a five-year limited warranty, the 
XLT509 is internally safeguarded by new-improved IntelliSense circuitry. Measuring 34" x 20" (front) x 18", the XLT509 
enclosure is made from sandwich-core plywood which is rugged yet extremely lightweight. A short pole for stand mount¬ 
ing is also provided as standard equipment. MSRP; $949 

Community Professional Loudspeakers 
333 East Fifth St. 

Chester, PA 19013 
Tel: 610-876-3400 
WWW. lou d spea kers.net. 
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DJ COMMAND MODULE • PADDED VELCRO POP-UP MIXER CASE • 01 ROM ROLLER • LP-05 • CD-40Q • FOUR SPACE RACK ORAWER 
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Low Down Pro 

The new XDM-250T Turntable Pro from 
American Audio is a professional two-channel 
scratch mixer that ducks in under the $100 retail 
pricepoint. It boasts a smooth, reliable Feather 
Fader Plus with VCA Voltage Control, which sub¬ 
stitutes a voltage signal for mechanical sliders. 
Three kill switches are included for bass, mid and 
treble on each channel. Other pro features 
include two-band EQs per channel, high output 
to headphones, Cue Mixing, Split Cue 
Monitoring, and a clean signal-to-noise ratio. It 
is equipped with two phono and two line inputs. 
MSRP; $99.99 

American Audio 
4295 Charter St. 

Los Angeles, CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2610 
www.americandj.com 
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Jl\eOU-1284CT feetyres 
j&Updorfi exclusive 
bii3@-lrack« system. The 
itomlhum GSde-track^ 
festem gives you smooth 
ptjustBbilrty of the lop 
bottom rack sectk^is 
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Hy Ditit Wills!I 


I n the midst of all the 
clamor to make Mobile 
D| systems ever smaller 
and more mobile, you 
may have been left won¬ 
dering: "Where has all the 
sound gone?" As good as 
speaker technology has 
gotten, smaller speaker 
systems can still lack the 
depth and punch needed 
for beat-driven dance 
music. 

The Q-Spand mixer from American Audio promises to reintroduce the boom to your 
mini-system. This four-channel mixer has all the basic features you would expect, plus three 
extra buttons that give you access to sound enhancement effects. 


Firm foundation 

A classy brushed silver chassis with black lettering contains all the necessary items—^with a few 
interesting touches. Inputs include 3 phono, 4 lines, 3 auxiliary and 3 for mics. You can select 
between aux and phono for channels 1 through 3 on the back panel, while your line or 
aux/phono selector is easily accessible above these channels on the front. This subtle touch 
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The Source from Which DJ’s Get Their Music has Evolved. 

Numark has Evolved as Well... 

□ IGITHL MEDIR C0NTR0LLER-MP3 


Always eager to find new sources of material, DJ’s are now downloading MP3 fifes to add to their music collection. 
The Numark DMC-MP3 is a revolutionary way to manage digital tracks. It incorporates a control surface similar to a 
Numark dual CD player along with the PCDJ Digital 1200SL software by Visiosonic, Inc. Now the DJ can work 
directly from their PC’s hard-drive with features such as total management of MP3 libraries, user selectable pitch 


control, automated beat matching, true instant start and multiple cue points. Visiosonic’s'^” PCDJ BLUE digital 
software permits DJs to upgrade the software online allowing compatibility with all future media formats. The 



TURNTRBLE 

TECHhJraUE 
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Numark Digital Media Controller-MP3 allows DJs and their gear to grow with the new digital media generation 


Visiosonic^*^ PCDJ BLUE software included 


11 Helmsman Avenue, North Kingstown, Rl 02852 
Phone: 401 -295'9000 Fax: 401 -295-5200 

www.numark.com 


Turntable Basics 


Create your own musk: with this essential 5 record codectionf 


TumtdUe Technique. The Art of the DJ 
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helps streamline the front panel controls. 

Another useful design element is the line/mic configuration for channel 4. This 
gives you fader control (rather than knob) and three bands of EQ (instead of two) 
for the mic on that channel. The other mics have volume knobs and treble/bass 
controls. The crossfader is a replaceable Feather Fader Plus™ model with VCA 
fader control. This works with the American Audio "Q" Start system to enable 
auto-starting of American Audio CD players with fader movement. Each channel 
fader is also equipped with Fader "Q" Start, which can be switched on and off 
with front panel switches. The system also allows auto-return to preset digital cue 
points. A sweeping fader curve control knob (rather than a limited selector switch) 
is provided. 

Other standard features include: balanced KLR outputs; volume, talkover; gain 
knobs for each channel; a channel assign switch with off setting; split cue for the 
headphones; zone volume control; cue mixing and level knobs; cue buttons with 
LEDs for each channel; master balance knob; 12V BNC light connector for a 
gooseneck light; and a Neutrik™ microphone connection (1/4"/XLR), The Neutrik 
connector is a newer type featuring a protective dust/dirt flap. American Audio 
even threw in some dust caps for the unused RCA inputs. Also included is an inde¬ 
pendent light control signal output (1/4") for touch panels and chase controllers. 
The unit measures 19" x 7" x 3.25" and weighs 8 pounds. 

I found the Q-Spand to be solid all around, in reference to the basics. There 
was no perceptible noise (its signal-to-noise ratio is listed as >85dB) and all faders 
and switches functioned smoothly and quietly. The cue section was intuitively laid- 
out and easy to use. The Feather Fader Plus makes the Q-Spand a good basic tool 
for any flavor of DJ, whether scratch/battle, club or mobile. 

Like, wow... 

What makes this 19" box unique is the addition of three little buttons on the right 
side of the front panel. These little buttons have a large effect on the sound that 
will come out of your speakers. They enable a number of sound enhancement 
effects created by and licensed from SRS Labs. 

At the top of the column is the 3D Stereo button with a "width" knob. 
According to the manual this effect "retrieves the spatial information from record¬ 
ings and restores the original three-dimensional sound field...Like live performanc- 
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es, SRS has no critical listening position 
(sweet spot). Listeners can move around 
the room and continue to be immersed 
in full three-dimensional sound." I 
found this to be an accurate descrip¬ 
tion. The 3D Stereo effect is meant to 
apply to the high frequencies. 

Next is the TruBass™ button, with 
a level knob, which obviously affects the 
lows. The TruBass^'^ circuitry "actively 
monitors the low-frequency content of 
the audio signal and optimizes the fre¬ 
quency and amplitude spectrum of the 
output signal to enhance bass percep¬ 
tion," according to the manual. I found 
the result to be a pleasingly punchier 
bass on most of the material I tested. 

These effects can be utilized 
together for a full range of sound 
enhancement, if you need it. (Note: the 
headphone mix does not include the 
effects.) In contrast, the last button can 
only be activated by itself—with good 
reason. 

The WoW™ button combines the 
two effects previously mentioned, but 
the final result goes beyond what I 
achieved by simply pressing those two 
buttons. Again, the manual, which is 
essentially quoting SRS Labs' description 
of the technology, says it succinctly: 


they don't come across as cheesy after¬ 
thoughts in the Q-Spand mixer. 

Actually, after hearing the results in this 
American Audio unit, I gained an under¬ 
standing of the difference between the 
SRS technology and the typical "bass 
boost" found on so many stereo 
receivers. On the Q-Spand, the technol¬ 
ogy is seamlessly integrated into the 
solid foundation of an American Audio 
mixer. 

If you have a small secondary sys¬ 
tem or an MP3 system that is lacking 
some oomph, the Q-Spand could be 
the mixer upgrade that you didn't even 
know you were looking for. For those 
on a strict budget, or it you just don't 
want to add extra boxes to your rack, 
this mixer could stand in admirably for 
those dedicated sound enhancement 
rack modules you've been avoiding. 

The Q-Spand's MSRP is $399.95. 

For more information, contact American 
Audio at: 1-800-322-6337; fax: 323- 
582-2610; 4295 Charter Street, Los 
Angeles, CA 90058; 
www.americandj.com. 


"...the 
process¬ 
ing of the 
spatial 
cues sur¬ 
rounds the listener with a holographic 
representation of the performance." in 
extremely oversimplified terms, SRS 
came up with some algorithms which 
look at the difference between left and 
right signals and used that information 
to make the sound coming out of your 
two speakers feel more like sound natu¬ 
rally bouncing around in a room. 


Believe the hype 

"When we hook up the Q-Spand to a 
system with two smali 6-inch speakers, 
people are totally amazed," says John 
Brown, American Audio's national sales 
manager. "They keep asking us where 
we've hidden the additional speakers." 
This may appear, at first glance, to sim¬ 
ply be some typical new product hype 
to avoid in a review. However, I've 
included this quote only because I had 
exactly the same reaction when I heard 
the Q-Spand for the first time at the 
2001 Winter NAMM tradeshow. 

While SRS effects have been includ¬ 
ed in many consumer audio systems. 
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Mobile Beat DJ Show Seminars: more than info- it's a movement 



The New Millennium 
DJ ... Unleashed! 

By Warren Pease 

It began with a few gentle waves 

breaking up the quiet surf of the D| Industry* The 
place was Las Vegas, Nevada* The event was the 
1998 Mobile Beat DJ Show and Conference* A 
quartet of D|s from southern California, led by 
Robert Taylor of Taylor'd Entertainment, were 
entrenched in an open discussion on the state of 
the mobile 0) profession* The room was about half 
full* As each speaker addressed the gathering, 
another blast of Icy water hit the collective nerve of 
the Mobile D| profession* Word spread quickly* 
Attendees gathered from all parts of the Tropicana 
Hotel and long before the discussion ended, it was 
standing room only* 

What was rt that attracted so much atten¬ 
tion? Simply stated, this group of DJs had come 
with the single purpose of identifying and quantify¬ 
ing the common problems that were keeping the 
Mobile DJ industry from becoming a true profes* 
sion in every sense of the word. Support from the 
attendees was virtually universal* 

One of the speakers on that panel four years 
ago was Mark Ferrell, whose carefully crafted ser- 
monette honestly addressed the need for DJs to 
raise their rates to a reasonable level for what they 
do, and to start getting the respect they deserve. It 
was met with a standing ovation and was the cata¬ 
lyst for a movement that has now grown beyond 
just Vegas or Southern California. The need to raise 
the standards of the D| profession is being talked 
about all across the US* Ferrell has now been joined 
by Todd Mitchem, D) Or, Drax, David Van Enger, 
Randy Bartlett and notable others, each with an 
essential role in the crusade. Ferrell and Mitchem 
have now hit the road to bring the message to the 


masses. 

What Ferrell calls 'The Movement" Is all 
about synergy* It's a group of indfviduals, each with 
their own area of expertise, working together to 
bring a message of 
unity, professionalism, 
quality and professional 
worth to DJs across the 
US* At the recent 
Mobile Beat DJ Show 
and Conference in 
Chicago (June 26-28, 

2001), the themes of 
profit, performance, 
power and passion 
were woven tightly 
through every seminar 
presentation and net* 
working workshop, DJs 
were being encouraged 
to believe in them¬ 
selves, accept responsi¬ 
bility for what they play 
and do all they can to 
be the best entertainers 
they can be* The 
rewards will come not 
only In terms of higher 
rates, but in getting the 
respect they deserve. For a growing number of DJs, 
the message is seen as key to success in the com¬ 
ing years* Others, however, still view many of these 
concepts with fear and pessimism, opting to fight 
the growing Qde and be dragged into the future, 
kicking and screaming. 

Prophet of profit 

Mark Ferrell started out as an announcer In amuse¬ 
ment parks and progressed Into radio, picking up 
club jobs and commercial voice-over work along 
the way* "Because I entered the Mobile DJ busi¬ 
ness from broadcasting," he recalls, "I had a sense 


of value for what we were doing that didn't match 
up with other D)s In my area* For example, I used 
to do the Black Angus (restaurant) commercials 
nationally, I would show up at the studio in profes¬ 
sional attire and be 
greeted by the pro¬ 
duction assistant and 
rep from the ad 
agency, and be offered 
a beverage***very pro¬ 
fessional and very 
nice* We'd go over the 
script, do a few takes 
and I'd walk out a 
thousand or two thou¬ 
sand dollars richer. 
When you contrast 
that with what a 
Mobile DJ does, it's a 
lot different...not just 
from the work stand¬ 
point, but from the 
respect standpoint. 
When J walked into a 
studio, I was treated 
like a professional, so 
when I walked into a 
hotel and couldn't get 
a table, no matter how 
professionally I presented myself, it was horribly 
frustrating* I intended, when we started our com¬ 
pany in 1989, to make a living doing this, not to 
make it a hobby* That's when I started raising rales, 
and as I raised my rates my clients then became 
my best advocates***they were spending a lot of 
money for me to do what I do...for them." 

While his talks go far deeper than just rates, 
Ferrell frequently throws around the twelve-hun- 
dred-dollar figure as a base, stressing that it is total¬ 
ly market dependent Throughout my entire first 
session," he says "I'm talking about checking your 
market numbers. How much does a veggie platter 
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cost in your market? Run the numbers m your mar¬ 
ket ar>d do a business p^an that fits you. There are 
Ojs out there charging today what they were 
charging three^ four and f'rve years ago. With the 
cost of Irving, they are making less now than they 
were then! It's ridiculous. As a cheerleader, what 
I'm cheering is 'Hey D|s, LET'S BREAK EVEN!'" 

Obviously, this Orange County, California D| 
didn't invent 
the idea of 
the twelve- 
Of Ihirtecn- 
hundred- 
dollar Oh 
Mobite Beal 
has been 
profiling D|s 
who charge 
comparable 
rates and 
more for the 
last decade. 

In fact, a 
recent feed* 
back letter 
to Mobile 
Beat from a 
large East 

Coast DJ service sarcastically stated, "If we bought 
into what Mark Ferrell Is saying, we'd have to lower 
our rates." 

Ferrell's counter to such a comment is that 
services that charge what they should be charging 
are the exception, not the rule. His message is for 
the masses. "What Tm talking about is unity. If 
everybody raised prices and the level of quality all 
at the same lime, then, as the tide rose, all the 
boats would go up—the yachts, the dingies, every¬ 
thing. So, for the low-end, three-hundred- dollar 
guys, I'm saying, if three hundred dollars is what it 
costs to rent the equipment, then what value are 
you placing on yourself as either a music program¬ 
mer, coordinator, D) or MC? Personally, I think that 
the equipment alone and the rental of the music is 
worth six hundred dollars. I don't try to represent 
myself as any great talent and I don't really think 
that I am, I provide the basic five things that every 
professional DJ should...MCin 9 , music, planning, 
coordination, sound reinforcement. If you're going 
to call yourself a professional, then that's what you 
need to provide and that's worth twelve hundred 
dollars on a national average... may be eight hun¬ 
dred in the smaller markets. The biggest problem is 
that I'm talking to a group of people who see 
themselves as 'just a DJ.' I hate that phrase. 'Just a 
D|' is doing about 95% of the events, 'just a Dj' 
MCs, programs music, builds sets, does smooth 
transitions, and carries the equipment around! I'm 
trying to get 'just a Dj' to recognise...all the things 
he or she does. The biggest hurdle is believing 
what they're worth. They realize it when they see 
the comparisons, but they have a hard time believ¬ 
ing it." 

Dale Carnegie once said, "No one ever kicks 
a dead horse." Having been on the receiving end 
of more titan his share of kicks, Mark Ferrell, 44, 
has experienced this as much as anyone who has 
tried to push for positive change, regardless of the 
circumstance. Within the pond known as the D| 
profession, Ferrell has become a big fish, and there 
are those who envy his position. Some of his 
harshest criticism has come from an anonymous 
group of misinformed Internet chat board users 
who have tried to shred Ferrell with harsh personal 
attacks and challenges to his credibility. If he'd 
been accused by those who have heard him speak, 


purchased his tapes and diligently applied the prin¬ 
ciples, it would be a different story. "There is so 
much information in the six hours J have", he says, 
"it's twelve years of what 1 have done to get premi¬ 
um rates and service my clients...there's no way 
someone can sit through one, two or three sessions 
and absorb it all." 

When Mark Ferrell shares his message In a 

live 

seminar 
atmos¬ 
phere, 
people 
listen, 
take 
notes, 
and 
often 
keep 
him in 
the 
room 
for 

hours of 
Q & A. 
Ferrell 
has 
found 

that the Mobile Beat shows, which emphasize posi¬ 
tive ideas and concepts tailored for Djs with the 
passion for building their businesses, are the per¬ 
fect platform. For regular attendees of the shows, 
his face may be becoming quite familiar, but his 
message is continuing to evolve, becoming more 
universal and applicable. 

So what is Mark Ferrell's motivation? Why 
does he frequently walk away from potential book¬ 
ings to bring "The Movement" to Dj groups across 
the US? Is it for the cash? While Ferrell hopes to 
eventually profit from related enterprises, he is 
quick to admit that for five years, every time he's 
come out to speak (with one exception) he's lost 
money, using his DJ business to subsidize "The 
Movement." 

Is it because he sees himself as the next Zig 
Ziglar? "I am primarily an entertainer," Ferrell says. 
"I am a far better wedding Dj than I am a speaker. 
I'm doing this because 1 feel i have to. I'm a faithful 
man, and I think that we're all given things to 
do...whether we 
choose to do 
them or not—it's 
still our choice. 

Thai's one of the 
freedoms we're 
born with, as 
God's children. If 
I don't do this, 
who will? The 
driving force for 
me is to see our 
industry recog¬ 
nized as a legiti¬ 
mate career choice...as a profession with the status 
and the income and the respect that comes along 
with that title." 

Mark Ferrell is a businessperson who has 
found himself in a business hungry for change. 
Rather than give up and try something else, he's 
taking a Napolean Hill approach. He's a big thinker, 
he has a vbion, he sees a day when all D| business 
owners will be treated with the respect of any CEO, 
with incomes that support the finest life has to 
offer, gathering for conferences in Cancun and 
Maui. It's a message that's giving Djs the encour¬ 
agement they need to take their businesses to a 


new level of profitability and personai sdtbfaclion. 
What could possibly be wrong with that? 

Pundit of performing 

Complimenting Mark Ferrell's message of, "Cel 
what you are worth" Todd Mitchem burst on the 
scene last year with a battle cry of "Be worth 
more!" 

"As a performer myseTf," Mitchem recalls, 
"and having worked at many levels with D|s and 
entertainers for many years, I came to understand 
that being a Dj, an entertainer, and a mobile pro¬ 
fessional is a skilled art form and not just a throw 
away kind of profession. Once 1 realized that, I 
knew that I could offer something. I am not teach* 
ing people how to do a specific routine or specific 
type of event...I'm trying to take it more on a psy¬ 
chological level and teach them how to analyze the 
audience, to understand why things are working or 
aren't working and learn how to be more in con¬ 
trol of events as a whole. I give them specifics on 
how to be more in control of the audience and 
how to create their own original material, their 
own contests and routines." 

While he now lives in Southern California, 
much of Mitchem's experience was gained during 
his days at Chicago's Excalibre nightclub. His 
biggest challenge was to keep the entertainment 
fresh and unique night after night "f try to get D]s 
to look at themselves as professional entertainers 
who are expected to put on a production," he 
says. Like Ferrell, Mitchem takes quick exception to 
anyone who refers to themselves as "just a Dj." 
"When someone says that to me," he explains, 

"my response Is, well, if you are 'just a Dj' then 
that's just your music, and that's just your equip¬ 
ment and they might as well kick it and take it— 
what do you care?" You jusl told me you are not 
important." I want people to understand that what 
they do is impactful. They'll get the respect they 
deserve if they start to understand the importance 
of taking stock and investing,..learning how to be 
a really good performer. I'm amazed how much 
people spend on music, equipment, lighting, vans, 
trailers and all the things they need, but won't 
spend five minutes on trying to figure out why, 
when they do an introduction, no one listens to a 
word they say. It's the person who says to him- or 
herself, 'I'm not important enough to render a 

service that high in 
..I'm just here 
to have some fun and I 
really don't care what 
happens in the final 
outcome.' That type of 
thinking is dangerous 
for the Df industry, just 
as it is in any industry. 

In his seminars, 
Mitchem's mission is 
to demonstrate things 
that will help all atten¬ 
dees improve their 
performances, regardless of their style. He's not out 
to clone himself, but rather to equip D|s to be bet* 
ter at what they do, to take control and to have a 
greater impact. In formulating his presentation, 
Mitchem's emphasis is on providing his audience 
with Information they can apply. Showing how, for 
example, to address an audience more specifically 
to gel the response you want. 

In contrast to Ferrell, who was unknowingly 
thrust into a position of leadership in the profes¬ 
sion, Mitchem admits that, in order to be heard, he 
had to come in hard, with a good message, if he 
wanted people to pay attention, "My intention 




36 


www.mobilebeat.com 









from the beginning was to make a big impact/ he 
recalls. 'There hasn't been much negativity toward 
me. However there are those who reject the mes¬ 
sage because they just don't want to do the work 
and think they can't do it That's why I stress at 
every seminar that I'm not trying to hurt anybody 
or break anybody—! just want them to be better. 
Every lime a DJ improves, it improves the public's 
perception of OJs in general and that's a 
lift to the whole profession/ 

Still, there will always be those who 
question just how universal Todd 
Mitchem's interactive training is. What 
about those in the D| profession who spe¬ 
cialize in weddings, have a well construct¬ 
ed and rehearsed ''schitk" that works for 
them and basically do an exceptional job 
show after show. "Weddings/' says 
Mitchem, "are the bulk of what DJs do, 
but I know from my own experience that 
weddings represent just a small percent¬ 
age of what they can be doing. I've done 
corporate events and concerts, gigantic 
things as well as interesting things like 
auctions and smaller events that are very 
different than being at a wedding." 

"As people begin to challenge their 
abilities, they'll begin to branch out into 
these types of events that happen everyday of the 
week, not just weekends. They'll start to realize 
there are things out there other than just wed¬ 
dings. If they want to diversify and really make 
their business grow, they need to know how to do 
these types of events. Speaking of weddings, I 
think there will always be a contrast, there will 


always be people who don't want a high level of 
interaction between their guests and the Dj, but it's 
also a matter of educating the clients. When a 
client says 'I don't want any interaction/ they're 
not saying "I don't want you to be fun/ what 
they're saying is 1 don't need you to pul on some 
goofy hat like 1 saw at my cousin's wedding and 
act like an idiot' They're not educated on what 


interaction Is. Everything is interactive, even if I'm 
out there with just my music and my microphone 
and Tm not on the dance floor teaching some 
wacky dance. I'm still interacting—rm still trying to 
get them to respond. It's all about customizing the 
interactivity to the client's needs and using that as 
a sales tool and a way to make more money." 


Addressing those occasions D|s find them¬ 
selves in Ironl of an unresponsive crowd, Milchem 
unapologetically responds that there are no bad 
crowds, just bad entertainers. He softens that blow 
by saying that there is always something the enter¬ 
tainer can be doing to make the event interesting 
for the audience. "We lend to think that unless 
we're out on the dancefloor with 500 people danc¬ 
ing and clapping their hands, it's rnil 
a good event. But, doing a series of 
contests or fun things that people are 
interested in still makes for a success¬ 
ful event—it just makes it in a differ¬ 
ent way. The crov^rd may be having a 
great time while the D| perceives the 
opposite, just because he wasn't fol¬ 
lowing up and talking with them and 
being out there. D|s need to prepare 
for these occasions in advance and 
know how to lake control of 
the...that's what we do in my semi¬ 
nars/ 

Power broker 

While not a D|, and not directly a part 
of "The Movement," Doug Cox has a 
proven ability to motivate mobiles. His 
insightfully honest keynote talks, such 
as the one that opened the 2001 Mobile Beat D| 
Show in Chicago, mix moments of laughter vrith 
quiet times of contemplation. His presentation may 
change from show to show, but this basic point is 
always the same: Djs are the power! "Any disk jock¬ 
ey who has been working for some time/ says 
Cox, "is aware of the power they have to move a 
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group of people. It may be a small group at a 
wedding, or seven, eight or nine hundred people 
I at a corporate event. The D| has the gift to move 
I the audience. So the question becomes, which 
way to do you move them? Where do you take 
them? I want D|s to understand the power they 
have,,.and that they 
need to be careful 
not to misuse this 
I power!" 

Doug Cox 

made his first appear¬ 
ance before a crowd 
of Mobile DJs five 
years ago to the 
Mobile Beal DJ Show 
and Conference in Las 
Vegas, Since that 
time, he has gained a 
solid general knowl¬ 
edge of the Mobile D1 
profession, and has 
come to know many 
of the attendees by 
name. *1 find myself 
now speaking more 
directly, because I 
know them, their 
experierKes and chai- 

lenges. These people deal with the public and that 
can be tough. There's always what I call a 'sour 
cherry tomato' in the crowd that you'd love to spit 
out,..but you can't. It's a people business, and I 
want to hetp them develop their ability to see the 
best in every situation. But in all honesty, every 
time I speak at a Mobile Beal show, I think I learn 
more from them than they do from me," 

While much of his presentation in Chicago 
focused on the power within each of us, Cox also 
views the power of the D) in a more literal sense. 

"I think one liability some D|s have is trying to 
overpower the audience. You can turn it up and 
turn it up to the point where they're going to be 
deaf. It's like a CEO who doesn't know how to lead 
the company, so he compensates by demanding 
lots of reports, only to end up with sales people 
who are writing reports instead of orders. The 
same thing can happen with disk jockeys who feel 
their audiences aren't responding, so they com¬ 
pensate either by cranking up the volume or 
yelling things at the crowd. Rather than trying to 
drag the audience up to their level, which typically 
just annoys them, they should be looking for the 
common denominator,,,drawing attention to the 
lyrics of a particular, appropriate song, for exam¬ 
ple, The softer approach works much better," 

Cox says he gained his own insight into peo¬ 
ple through a variety of negative and positive 
experiences. The son of an alcoholic mother, he 
made the choice early on to be supportive of his 
mother and not condemn her* "By the time she 
died," he recalls, "my mom and I were very good 
friends. Once t learned how to be friends with an 
alcoholic person who was that close to me, that 
philosophy prevailed In my life." 

Asked if he finds any frustration with atten¬ 
dees who fail to get his message, the former KRLA 
(Los Angeles) radio program director says, "There 
are always going to be people who don't get it— 
for now. That's something I've come to accept 
since the first time I spoke. You treasure fond 
memories, but that's only history. You look with 
hope to the future but that hasn't gotten here yet. 
So you act in the moment. I Ihtnk I'm doing the 
best I can in the moment and so are the people in 


the audience, D(s, painters, hairdressers, songwrit¬ 
ers, and performers are all artists and the last thing 
on their minds is 'I'm a busineS 5 ,,,l'm the execu¬ 
tive vice president of a wonderful business.' I have 
learned to interpolate and bring the wisdom of the 
business community to them. I sprinkle it through¬ 
out my talk and I don't get heavy with 
it You do need to have a plan, you do 
need to look forward —and then act In 
this moment." 

Cox, who is 63, is just as full of 
energy and electricity at the end of his 
90-minute talks as he is when he hits 
the stage. "I spent about twenty years, 
because some hippie said it was a good 
idea, studying the Sermon on the 
Mount. What I discovered is every great 
seminar or company that I've ever 
known or worked in kind of lives by 
those principles. They are a business 
application of the inside teachings of a 
guy named Christ. I think about that 
when I go on, and I also think about my 
daughter and ask myself, 'What would 
she want me to do?' Do I stow down or 
do I go up there and try do something 
special I choose to do the latter." 

Cox's daughter. Barbie, died in a 
traffic accident at the age of 21, That 
was 19 years ago. 'HTiis would have been her ^0^ 
year/ Cox shares, "So this year I was effected very 
much by it. Songs and music touched me more. I 
didn't realize until her birthday that it was on my 
mind a lot. Barbie was a kind of Christmas kid. She 
showed up with packages and gifts and if she did¬ 
n't have money, she made gifts. She made the 
family special just because she arrived, so her 
untimely departure made me look at my own mor¬ 
tality* For a period of time I was afraid to fly 
because I realized that if my daughter could die at 
half my age, so could 1. But you know, I had to fig¬ 
ure out how to survive her death and what I fig¬ 
ured was, I'lt always be me. I'll always be her 
father, but I do try to perform up to the standards 
she would have set" 

With regard to today's music, Cox says Uiat 
the music a D) chooses to play displays Co the 
crowd the depth of that individual's standards and 
the importance they put on cultivating a good 
reputation. "In the moment a D| chooses to pull 
back on a song that sug¬ 
gests molestation of 
women or children, 
there's another song 
that's just as hot that 
doesn't have such a 
negative message. When 
young people say to me 
'It's progress...don't be 
such an old man' My 
response is, 'It's progress 
if the water is better, if 
the wind is better, if life 
is belter. If the abun¬ 
dance in the family is 
belter, if children's lives 
are belter, If they are 
belter educated, if we 
live with less fear—then 
it's progress. If it is any¬ 
thing less than that, it is 
not progress; it's the beginning of the end, and 
there are many songs today that address the 
beginning of the end very, very clearly." 


Positive and passionate 

Introduced first at the Mobile Beat winter show in 
Las Vegas last February, D| Dr, Drax is easily recog¬ 
nized by his signature iridescent and pinstripe 
suits, Drax was attracted to the Mobile D| profes¬ 
sion just 9 years ago. Now 45, he operates a full¬ 
time service in Southern California. He says that 
becoming a mobile operator in his mid-thirties has 
allowed him to apply experiences gained from ear¬ 
lier job situations. For example, his interest in the 
technical end of Djlng was sparked by his Involve¬ 
ment with Radio Shack during the 1970s. 
Ultimately, his motivation to build a D] business 
came from his love for enlertaining and the satis¬ 
faction of bringing people happiness and laughter. 
When Dr, Drax speaks to roomful of DJs, his 
goal is not only to educate, but to challenge. At 
Mobile Beat Chicago, his two-part presentation 
"The New Millennium Of was based on his per¬ 
ceptions of what are fast becoming the expected 
qualities of a D). "I think the clients are requiring 
more from Djs," he explains, 'They expect people 
to be more entertaining, to deliver a show, not just 
spin tunes. Technology facilitates freeing the per¬ 
son to be a better entertainer. Clients are looking 
for solutions.,,We bring the Oscars to their event. 
We make a rock show happen. We energize them 
and take them away from the here-and-now and 
transport them to the fun zone. We make thefr 
special events happen in a way that makes lasting 
memories. We bring love into the room. That is 
priceless," 

As one of the first Djs to experiment with 
digitally presenting his show, Drax ran into a myri¬ 
ad of challenges. He recalls, "I wanted to go digital 
to avoid the 'two-and-half-minute shuffle'—the 
dance you do when you really want to be enter¬ 
taining, or discussing something with a vendor or 
a client, and have to get back to the booth to start 
the next song* J wanted to utilize my entire library, 
as I had music in many forms. I wanted something 
that would say 'Wowl' in the minds of prospective 
clients. When I started, there were no cool D) 
tools, nothing that would mix, let alone do the 
things we do today, I chuckle when I hear guys 
today complaining about how long it takes to rip 
and encode a CD into MP3[ In the beginning, it 
would take about stx times the playtime to rip and 
encode a CD. Now I can do in 5 minutes what 
used to take 5 hours!" 

Going back nearly a 
decade, Drax remembers 
playing CDs thru a PC* 

He then went to playing 
.WAV files, using tracks 
taken from vinyl. He then 
moved to proprietary 
encoded files using DOS- 
based applications, utiliz¬ 
ing large, multiple-tape 
drive storage systems, 
similar to broadcast 
setups. When MP3 came 
along, life as a digital Dj 
improved greatly, "When 
I first started spinning 
MP3", he says, "a 2CB 
hard drive was considered 
to be huge! I laugh now 
as I push over 700CB! 
Back then, you had to 
make decisions on which tracks you would carry 
and which you wouldn't. Today, you can carry 
everything you consider useful. You always have 
your whole library with you. 


Doug Cox 
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AJong with his technological presentations in 
Chicago, Drax showed his true passion for the pro¬ 
fession by leading a special open discussion enti¬ 
tled "Stand For Something," Frorn his soapbox, 
Orax expounded his views on a variety of moral 
and ethical topics that concern D|s and how they 
are perceived. Well aware of the fact that many of 
the things he was bringing to light could spark 
controversy, he says it was something he just had 
to do. "What prompted me to do that workshop,^ 
he explains "was watching young kids show not 
only a lack of respect for themselves but for each 
other as well.,,seeing kids having virtual sex on the 
dance floor. It's only getting worse as time goes 
on: witnessing eleven*year-old boys disrespecting 
their mothers—making the actions as it they were 
the real slim shady; watching them refer to young 
ladies as b**ch and ho* I decided that I was not 
going to sit idly by and do nothing* My heart 
would not let me...I decided to see where their 
belief systems came from, to explore where their 
pop culture came from. I have spent the past 10 
months developing the message that having stan¬ 
dards and integrity regarding what we play is an 
Important part of raising the respect and value of 
our industry, 

"My first goal was to get people to realize 
that everything we do as D|s sends a message, 
communicates a feeling, an emotion. Music is a 
powerful communicator of ideas. To get people to 
accept responsibility for what they play was a 
major hurdle. Many were surprised when I said 
that playing something lewd is the same as saying 
something lewd* I sought to encourage personal 
responsibility, to get them to search inside them¬ 
selves to define what they believed in; to reflect 


back on their standards, their faith if they have 
one, to their sense of social tonscier^ce; then to 
modify or adapt their shows to be in harmony with 
their inner values. Power comes wlien one is well- 
centered." 

Most apparent at the Chicago D) event were 
the high number of D|s in their earty to mid-twen¬ 
ties seeking advice on how to build their business¬ 
es. Dr. Drax says that essentials for these seekers 
are the desire to succeed and a decision on how 
D)ing fits into their lives. "Whether full-time or 
part-time," he advises, "sit down and create a 
solid, realistic business plan. Set goals, define 
accounting and financial issues, set budgets, devel¬ 
op written standards and stick by them* Know who 
your clients are and what they want. Then deliver 
more than they ever could have expected. Spend 
time rehearsing what you do. Learn to have a plan 
for every contingency at a show. Take sales training 
courses, acting and improv classes. Learn to write 
scripts in a manner that is effective. Learn to 
stretch yourself beyond your comfort zone," 

In the final analysis, the good doctor makes 
this recommendation: "Be passionate atx>ut what 
you do, what you believe, what you stand for* 
Personal Internal integrity will resonate with your 
clients. New business will flow. Get into the habit 
of being at essential industry events like the Mobile 
Beat shows, join a D| association and join because 
of what you can give to it, not based upon what 
you get There is too much 'what's in it for me?' 
going on. Give of yourself to your community; do 
at least five gigs a year for free, for worthy causes. 
The personal rewards are incomparable. Stand up 
for those who cannot stand for themselves. Help 
others, even if you're on the way to a gig. 


Surround yourself with those who are doing belter 
than you, those who are already doing regularly 
that which you seek to do* Listen to those who 
have maturity and reason, then discard the rest. Be 
positive in public. Everyone loves an upbeat per¬ 
son. Have a glad heart: life is truly better when 
youVe happy with who you are. 

Profit, performance, power and passion 
These are a few of the people who have becon>e 
well known in the Oj community as leaders of post* 
live change* Each has a diHerenI focus: increasing 
the profit margin; improving performance skills; or 
harnessing the power of new technologies and 
ideas. All arc passionate about the need to move 
the D| business forward toward the goal of accept¬ 
ance as a true profession. 

According to Show Producer, Mike 
Buonaccorso, "The Mobile Beal DJ Shows have 
spawned a movement with a message that D|s 
have been hungering for. We have taken and will 
continue to take a strong advocacy role in prorrsot- 
ing this movement and will focus heavily on the 
content of our seminars. The days of throwing four 
people together and calling it a seminar are over. 
Most importantly. Mobile Beal shows are the place 
for you to share ideas and energy with peers who 
are serious about moving the D| industry forward. 
The passion Is contagious!" 

The next Mobile Beal D] Show and Conference will 
be held at the Tropicana Hotel and Casino in Las 
Vegas, NV, February 19-21, 2002* Information, 
including featured speakers for the event, can be 
found at www.mobilebeatxom and in the pages of 
future issues of Mobile Beat. Warren Pease is a free¬ 
lance writer and owner of "Give Pease A Chance" 
D)s in upstate New York. 
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Mark Robert, 

Ulthnix— 

Fabulous! 

The people 
there were 
friendly. It 
was great. 



"iTic proditcT JcaU htri; arc hot." said Big! 

lintcrtainiTTcnt s Patrick Buric)*; I {ailing from 

SfL'ntiniirK't^t Mkhigaii. he hav bi.¥n to 

almost ail rhc Mobile Bear shows, in both 

Las Vcga!« and in Clev eland, Of particular 

intaesr he {«und the communication with 

others in the indLisin" wTihour the sword of 

# 

competition hanging over one's head, I ie alui 
likes meeting svith the product rcpresicnta- 
lives tice-to-l'acc and getting hb (|ue^tiuiu 
answered in real time. 
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uylilKitl. 
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Robert Fujioka, Remote 
Solutiom-. We've been 
aimed primarily at the 
consumer market and 
this was our first expo¬ 
sure to the DJ market— 
it was very exciting. 


Bill Guler, Hot Hits-. 
Excellent...great loca¬ 
tion, great turnout. The 
people there were deci¬ 
sion makers. They were 
there to sec what was 
around and to buy it. 
I'm happy with every¬ 
thing! 


Trviuy Cjktndl Atmi 
kitnidl partiiwUrlr 

in him' drflrr> 
rm nU}Lrl« dlMUghaUI 
tlif LiTiitirt}' hdilift' 
ent kk tii jn J itmK 11 ? 
tojt |wiH uUrh' inECDCHf' 
rJ in lidmini; tn Sljfk 
IrrtfH IVhifif dw 
hcumkritiHHj [K thet^- 
rt:: h^' ukinji in ilw Inc 

KfflttLii'. he Icjincd huH 
III iinfldHciii in 'Hvnn 
c.iinc in frtHvi f ^reuhu, 
N^hridLi. 



Bob Allen, Pro Sing: It 
was a good show. We saw 
a lot of young DJs who 
were there for the first 
time, as well as veterans. 
It was really good for us, 
because a lot of DJs are 
adding karaoke and need 
reasonably-priced players 
and software and that's 
just what wc have. I 
loved the location. 




^1 learned a IcH fnnii I'mld 
.Mheliem/ Art 4'arbniu 1 fc 
dtul lib uik' LecAnn, hail (rum 
Npringik'ld* lllimiik. 1 le was pariicu- 
kirlv iiUiTesicd in neitmsi the latest 
informatiiiii on producis and inter- 
aetise aeiiviiies in the exhibit halL 


Dean I.ichtenwalncr, 
Creative 

Imagmeering:Wc saw a 
great group of people— 
a lot of new people— 
and they were very 
interested in what we 
had to sell. 
































































Brad Feingold, 
an cxhibiror 
working with 
Pro DJ ,0001, 
sponsors of the 
pre-show 
Welcome Party, 
proudly dis- 
plaj^ a t-shirt 
containing an 
undeniable 
nugget of 
truth* 



Bobby 

Morgaiistein, 
BMP: This show 
was fantastic. I 
was expecting 
certain numbers 
in my head and 
it was triple 
what I expect¬ 
ed. I'm ecstatic! 



VJs were all 
over the new 
gear . 



I'nivtrvjil ViiimK. 1 ri«ni HcHSn. 

looUiil JappiT in ihcir niauhin;^ i- 

■nJiirtv I here ntj JouKt jKciiti ihc tnrHii'.i* 
,\%m it! thi-. I.trui arinsp. I he ^uti 

pnuiiJ iln sliirti*—priivfu^t' cil ilicir 
cKJinin^ cni'ttt'd lliv 

urdjiniMnnM limiiMrittl Ih ilic 

ifv ioPti.'nti'Jlrtl xtnin.u 
Jlic) pirikiil.irly likeJ the Ijile ih.ii thiTc 
wcTC m«>rc inLLhiJii.il iluTti p.inLls. 



Vicki Klinger, 
Porter Cases: This is 
the first time we 
have been to a DJ 
show and 1 really 
am enjoying it. We 
are getting great 
interest from this 
market. Glad we 
came. 



This w'as the first Mobile Beat DJ Show 
for both Leslie Tunnicliff and Frances 
Turk ofToronio, OnwHo, Canada. 

*‘Wc thought Todd (Miichcm) and 
Mark (fxnncll) wtre superb.” Frances 
was particiilarv’ interested In the inter¬ 
active side of the business so for her* 
*‘Todd alone was worth It.” During an 
exhibit hall demotistration, DJ Powers 
Eric Ohill got Frances to laugh hysteri¬ 
cally c\Tr>' time he played a horse 
sound effect, proving that e\xn horsing 
arourvd at a DJ show- can be education- 
ah or at least cniertaining. 
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TbA GAD 5^ SERIES is dssiQnsd with the aid of 
the jnoftt advarKed techiiologiei in the audio Md.' 

ST SERIES meett the deinands^f the mobile ^ 
entertafnef" sound syetemt with high del|h[boii, 
high power end high SPL audio. 
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Visit us at www.univenture.com 


DJ Case 40u 
Holdt 400 
Ditci & Graphics 


Shop Univenture for ail your disc sleeve and 
storage products! Receive discount pricing 
on all our products...Everyday! 


For a Catalog or 
Fax Order Form 


Columbus, Ohio 43228 
800-992-8262 
614-529-2110 (lax) 
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San Diego’s 
DJ Dr. Drax- 
presBiiting 
"The DJ for* 




rnmnim 
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Celeijrating the success 
of the Pizza D^ce'\ ^ 
Presto Pizzazz ^zza j^ 
Ovens & Tony ModTca’s 
Pizza Dancce served up 
800 pizzas to attendees 
at the AihStar Party and 
in thA Exhibit Hall 




Light: 

a lot of new faces 
who had never been to a DJ trade 
show. Numbers were good. People were 
interested—good people. 




/ Music 
the crowd was 

M * f 

very much in tune with the new tech¬ 
ies and the new music. 




::xcoii uavies^ 
American DJ: The 
show was great; it 
was a great loca¬ 
tion—^Mobile Beat 
does it again! 


wwv. m Ob i le beat, CO m 
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Bernie Howard, (icmini Sounti Products: 
(iood attendance,—they were spending 
money, r.veryone had a great attitude. The 
hotel was very nice—what more could 
you ask for/ 


Boil 1 iclity, Oow'm: It w-ent very well. We 
were very busy. We were 
very happy with the traffic...these are 
some of the best DJs in the world. 


From Boston. 

Ktni StrkkLiiid ihh^hit .i pro- 
erjm thjt viiUn. \ii 

he w^s pnriKuldrly enthust'J 
-ihmit n i l>r. DnixV compiH- 
LT-ktsed nf pic-sieiir.iiton iIilm 
covered him ut imliiiiL- vuieu 
in j ^how. Stiukidiid 
cally cjme to pet 
dlinut Video and he pot them. 
In ddditfon. he ums very iiwi r- 
ested in the Tc,iJvlnj;s ol M.irk 
Ferrell and IvIt lie gditK-d .i loi 
from Todd Miiehern as 






Jjy and Juliet.^ l oremim t jmt to 
the show from Wjiiseon. Ohio, 
**\Xd in' u> iliid trp'i tor impfoviiip 
our own |wiorm;iriLe iit the M^fni 
ndr.;' viid Jdy “\\c look to die 

wmiii.ir% For Ittiilditip htockiv,' 

[ heir hivoritfs this time .imund 
were “Icchrc.ikLTv'' and I odd 
MiidiLiiiV wjuiiur. 
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t iuvridififiuiii PrfMii VC'^^liiii|;iaii« 
.VlKuMirL Kr 4 iti};hl .tlituiM itifit whole M.il] lo 
tile nJifm fn '*Musi enrtiiMoie^ wiirn 

semi ihdr vtiid v\c dtp. 'Jci thais 4 
pomi. I Ke owHicr wont rcmeiti her all tif 
whai i^iPLw on lien.' und each indntJtMl hav 
iheir oun xvav ol information at the 

show." "They enjoyed talking to other ailctt- 
decs in 4 iion'enriipetiliie emimniiicnt 
where {Kfiple iire willrnf; to share, " i hh con- 
xeiiUtPit is tiMire laitl-liaLk ilian Ve{; 4 s.'’ v,iid 
llie ^roup. They Pnise also lieen To Mobile 
I av Vl“(;:is extr4X4|;aii/a, ‘'VV t Liiille lo 
see tliin|;s that xsill liel|i ns in ihe real ssorld 
when we j'et back." 


www.mobilebeat.com 
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Mike Klancnik, ProMix: Awesome! 
The people from Chicago were 
great...the people from Mobile Beat 
were fabulous—when you put the two 
together it equaled a great show. 


Mark Fhonias, American Disc Jockey 
A550Ci'tif)0H: I had a good time, talked 
to a lot of people; a lot of good things 
were happening. Met a lot of people 
who want to move in the same direc¬ 
tion we are, which is to raise the stan¬ 
dards. 


Barry Abrams, 
C/frt«vt'f; It was an 
exciting show...the 
turn out was great and 
the quality of attendee 
of much better than at 
many other shows. 

I hey were very knowl¬ 
edgeable and they were 
staying around to talk 
and learn. 




Musical chairs turns 
into a free for all at 
the opening night 
event sponsored by 
> ‘ Pro DJ. com 








Djn Rockwixid, Hnanna SchnidiT ;md Jdf Rngm Kail from Zenan Enccnainmtm 
in Xtcncimotile, Wi. fhcj^'vc been to Mobile Beat’s Wgas tradeshow' before but came to 
this event sj^Hxilkatly for ''Icebrrakcrs." They also w^anied to see Pioneer’s new CDJ-1000, 
w hich was denitinstrated lioth on the cidtibit hall floor and at the DJ All Stars event. 
came [IP learn,** 
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H & F Technologies, Incorporated 

650 Flinn Avenue, #4, Moorpark, CA 93021 

Tel: {800)661-8069, (805)523-2759, Fax: (805)523-2021 


E-Mail: sales@audio2000s,com 
Website: http://www.audio2000s. com 



























Hn updated version of 
ftmerican DJ’s popular 12- 
channet controller, the DID K 
Operator 11 offers some new 
features: Pan and Tilt Scroll 
Wheels; a fog Effect Trigger 

Button; and fixture Setting Copying (the ability to copy settings from one fixture to another), fog machine Trigger works with three 
Rmerican DJ fog machines: master Blaster 1000, Stallion and Uaporizer. VouTI find 12 indiuidual fixture channels onboard, each control¬ 
ling up to 16 DlliK channels per fixture, for a total of 192 DilIK channels. Six programmable chases with fade time and speeds are includ¬ 
ed. n Blind function allows users to override chases on the fly. The Omfl Operator II includes 8 indiuidual faders, miDI control, a built-in 
microphone and remote control. Weight: S lbs.; dimensions: 5.25” x 19” x 25” (3-space, rach-mountable); mSRP: S569.95. 


“Wilder” than the typical moonflower, the new Wildflower from 
American DJ utilizes both a multi-dichroic colored moving dish inside the 
fixture and an external rotating mirror, fls the internal dish moves bach and 
forth, it captures the brilliant beams and reflects a multitude of sparkling 
effects in every direction, fllong with the internal dish movement, the 
Wildflower’s rotating mirror gyrates on the outside, reflecting the 
Wildflower*s colorful beams in all directions. It offers three modes; Static, 
Sound-fictiue, and Continuous Rotation. Weight: 12 lbs.; dimensions: 16.5" x 
5”x5"; mSRP; $199.95 

American OJ • 4295 Charter $t., Los Angeles, CA 90058 • Tel; 800-322- 
6337 • fax: 323-582-2610 • www.americandj.com 




Omnisistem puts the stress on color with their Stress effect. This new unit 
projects a ring of tight beams in 7 constantly varying colors, it moves in sync 
to the music as the ring of light randomly opens and closes. Vou can adjust 
beam movement sensitivity. The Stress Includes a hanging bracket, cooling fan 
and 300-watt lamp. Weight: 17 lbs.; dimensions: 13.38" x 10.23" x 9.44"; 
mSRP: $299.99. 

Omnisistem • 19639 84th Avenue South, Kent, WA 98032 • Tel: 253-395- 
9500 • fax: 253-395-9494 • www.omnisistem.com 
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Point your party in the right direction! 

DJ Signs energize the dance floor and add 
spectator participation for the total party 
atmosphere! Liven up prize drawings, fashion 
shows, gifts and awards presentations! DJ 
Signs create sensational suggestions that 

bring about the reaction 
every DJ looks for! 

AS LOW AS $19*95 each when you purchase 
6 or more signs. No other discounts may be used 
with this special offer. Each sign is double-sided 

with a different message. 

Choose from: 

APPLAUSE / LOUDER 
FOLLOW ME / HOT HOT HOT 
CLAP ALONG / SING ALONG 
THIS WAY / THAT WAY 
OOH/AAH 

MAKE SOME NOISE / HANDS UP! 

....and more we can’t mention . 


Now servicing professional club disc jockeys 
with 12 monthly CD formats and several Music 
Video DVD formats. If you are a qualified 
candidate for our services, please visit our 
website for more information! 





































































TlieTKSBOB, from Tracomdn’s Coemar line brings their renouined Total 
moueinent technology, which features continuous 360° X 360° mirror head 
mouement, to a wider audience. Philips niSR57S lamps along with Coemar 
dichroic cold mirror optics prouides light output for long throw applications. Vou 
can take aduantage of rotating patterns, fixed patterns, fixed colon and strobing. 
mSRP: $4,165.00 

Tracoman • 3000 S.UI.42nd St., Hollywood, FL 33312 • Tel; 054-669-8833 • 
Fax: 954-689-8460 « www.tracomon.com 


The new CH-160 Duo filoons effect from Chauuet is a multi-faceted 
moonflower generator, it features dichroic multi-colored and white moon- 
flowers. It is sound-actiuated and is also capable of independent mouement, 
including independent flashing and rotation. Vou can also use it in static 
mode. Ufeight: 11 lbs.; dimensions: 1V x 11" x 6.3”; filSRP: $179.99 

Chauuet • 3000 fi. 29th Court, Hollywood, FL 33020 * Tel; 800-762-1084 • 
fax: 954-929-5560 • www.chauuetlighting.com 



Pttoion Qen#riiof 



Chauuet has released a new laser product, the LGG- 
3000. It Is a sound-actiuated green laser, featuring 16 
pre-set geometric patterns. It utilizes 6 mirrors to send 
its uiuid beams around room, fl 11 Ou bulb with a green 
4.9mm laser diode generates the dancing beams. Great 
for use with foggers or hazers. meight: 12.75 lbs.; 
mSRP: $1,599.99 

Chauuet • 3000II. 29th Court, Hollywood, FL 33020 • 
Tel: 800-762-1084 • Fax; 954-929-5560 • 

www.chauuetlighting.com 
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If you’re looking for an all-in-one, mobile lighting solution, check 
out the new mini-Combo 4 Series II from Colorado Sound 
0' Light, the combo unit specialists. It packs four PHR 38 Hi¬ 
Tech Halogen Capsylite lamps, a 100-watt mirrorball system, and 
a multi-pattern controller with 3-functlon footswitch Into a stur¬ 
dy roadcase. It weighs In at only 45 lbs. mith the included 
Ultimate tripod and 4 color gels, you're good to go. IRSRP: 

$699.00 


wvw.mobilebeat.com 
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Po^^in Awesome. 

Antori has the fullest range of ETl/UL listed fog, haze and effects machines available today - including the incredibly offordable 
F-80Z series fogger to the DMX Z-1200 with removoble heating core, the high output Z-l 500 or Z-3000, the Z-300 'Fazer,' 
the S'lOO Snow Machirre and the new H2-400 Professional Hazer. Many ovniloble with offordoble wireless remotes end built-in (or converted) DMX. 

With outputs ranging from 2,000 to cn incredible 40,000 cubic feet/minute, you can be sure your audience will be in a fog no nietler what size crowd you have. 

Without Anturi, you don’t huve the foj;r;iest, 





Gdtlon 

7fH VZ'^'^ 


Ooarrs 

Z0H.__ '14*^^ 

zQi. ir 


[^cw F-SOZWR 

high ou^ut fogger wifh wireless remote 


Z-iOO Fttzer 

continuous 

t;qqo^ 


New B-100 Ben 

high output bobble nmhine with timer remote 






\m 




moWs 




f.|0l 








F 


."i ^ 

Cl- 




FOG MACHINE 


3000 HW 42nd St. Hollywood FL 33312 
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Dew from Gemini's iighting diuision (replacing the LQ-123) is the fan cooled 
Tornado. This is an 38 beam-effect that moues to the beat, courtesy of an 
adjustable sound actluation urith sensitiuitg control. Recommended as a solo 
unit in a mobile application, or as part of a larger lighting array in larger rooms, 
the iightuieight Tornado, which comes in an eye-catching blue gloss finish, is 
supplied with two 300-watt bulbs and an adjustable mounting bracket. RISRP: 
$119.95 

Gemini Sound Products • 8 Germah Driue • Carteret, IIJ 07006 • Tel; 800-476- 
8633 • Fax: 732-969-9090 • www.geminldj.com 


The new, fan cooled Superuisor from Gemini, replaces the popular LO-220 
effect, nithough its name may sound like that of a controller, the Superuisor is 
actually a full color mouing effect unit. It features Sound Actluation with sen- 
sitiuity control and 600 watts of lamp power, producing 40 multi-colored 
beams that dance to the music. Recommended for larger rooms, the Superuisor 
is supplied with two 300-watt bulbs and an adjustable mounting bracket. It 
sports a blue gloss finish. IRSRP: 

$229.95 

Gemini Sound Products • 8 Germak Driue • Carteret, Rj 07008 • Tel: 800- 




The new U-201 Flashbang lighting unit from Odyssey is a 
3Q-beam effect with dual rotating strobes, generating a tum¬ 
bling “zapping" effect. Its two 50-watt strobe lamps create a 
wide, room-filling pattern. The LE-201 comes with a mounting 
bracket and base. (Height. 11 tbs.; dimensions: 18.5" x 15" x 
6.5": mSRP: S344.99. 

Odyssey Innouatiue Designs • 155 D. Rspan Ruenue, Rzusa, CR 
91702 • Tel: 626-334-0800 • fax: 626-334-0226; 
www.odysseygear.com 
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Digita.1 Vinyl 

Welcome to the future, 
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Introducing the CDJ>1000, the art of turntablism 
- in the digital domain. Powering down, scratching, 
or doing a backspin, it's alt possible with the 
CDJ-1000. Featuring the world's largest touch- 
sensitive Jog Dial, the CDJ-1000 allows you to treat 
a CO the same way you'd treat a vinyl record. 
Breakthrough, yes. A must-have, absolutely. 


The CDJ-1000, welcome to the future, 
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PioneerProDj .com 

1.800.782.7210 







By Tony Barthel 

Need new wheels? Here's 
an avalanche of liberating 
choices for your mobile 
expeditions! 

H ere at Mobile Beat we're 

always trying to find a new 
spin. In this year's mobile 
vehicle review, instead of dealing with 
the choices individually, we're going 
over all appropriate vehicles in order of 
our preference, categorized by size of 
gear. This way, you can begin shop¬ 
ping with a list of the vehicles that best 
fit your particular business. 

We'll use three system descriptions 
as points of reference. The first is a 
small system: typically, two powered 
speakers, a source unit (computer sys¬ 
tem, small cube or side-by-side system) 
and all the pieces to make that work— 
cables, music, stands, etc. The second 
is larger, with possibly a cube or larger 
rack, four speakers, and some lighting. 
Add an assistant to help with schlep¬ 
ping and installation. Lastly, our largest 
system is one that will blow the hair off 
the seniors standing up front while also 
blinding them with a phenomenal light 
show. 

Let's get small 

Today, it's possible to show up at an 
event with nothing more than a pair of 
powered speakers and a very compact 


sound source such as a computer or 
mixer/CD player package, in fact, if 
you've read the article in this issue 
about our project system ("Shadow 
System") then you are well aware of 
just how small a system can be. One of 
my systems was designed to fit into a 
Nissan Sentra (sans backup gear or 
stands.) 

Smaller systems can be transported 
in station wagons, "cute utes" (RAV^, 
CRV, Liberty) and unique vehicles such 
as Chrysler's PT Cruiser. Given the 
diminishing size of Dj gear, you could 
transport a small but adequate system 
with compact lighting gear (such as 
American Df's Pocket Scans) in the fol¬ 
lowing vehicles and still have room to 
spare. So here, without further adieu, 
are our small system haulers in order of 
preference: 

Chrysler PT Cruiser - Last year's 


cover car is still a big favorite. It's amaz¬ 
ing how much gear this baby can hold. 
Unless you're hauling concert gear, the 
PT Cruiser is worth looking into. While 
it looks smaller on the outside, there is 
plenty of space inside. The four-cylin¬ 
der engine offers respectable perform¬ 
ance and darn good fuel economy. The 
load floor is low and the interior is 
tough. 

This unique vehicle is either cool or 
stupid, depending on your opinion. 

The rear passenger doors are useful, 
opening almost a full 90°, and there's 
that large hatchback. The PT is now in 
full production, so the wait and dealer 
mark-ups are tolerable. 

Jeep Liberty - If you like the func¬ 
tionality of the PT Cruiser but can't 
stand the styling, you might be right 
for the Jeep Liberty. The Liberty is the 
newest jeep and offers some great fea- 
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Irs TIME FOR A CHANCE! 


tures for DJs. One of those is one-touch rear access that opens 
both the rear window and rear cargo door with one pull of the 
handle. The window flips up from the top while the cargo door 
is side-hinged. Inside, the Liberty is actually a bit larger than the 
PT Cruiser. Its load floor is higher than the PT's but the cargo 
area is a bit larger, so there's your trade-off. Like a typical 
Chrysler product, the rear doors open wide, making them use¬ 
ful for getting gear in and out—a design element which seems 
to elude every other carmaker. You can get yours with four- 
wheel-drive but for those who want to save a buck there's a 

two- 
wheel- 
drive ver¬ 
sion. 

The Jeep 
is avail¬ 
able with 
the same 
four-cylin¬ 
der 

engine as 
the PT, 
but with 
the heav¬ 
ier jeep it 

has to work harder. The engine to get is the new 3.7-liter V6. 
This is an all-new powerplant that gives the Liberty a reasonable 
amount of kick, although it's no Shelby Cobra. This is one of 
the nicest cute utes on the market, which one would expect 
from the company that invented the SUV. The interior seems 
surprisingly huge, compared to the vehicle's exterior size. 

Toyota RAV4 - While the old RAV4 was nice enough, it 
was almost anonymous. Toyota has taken its reputation for 
quality and reliability and re-packaged it in a stylish container. 
Toyota has been doing a great deal of research recently into 
ergonomics—the science of how people fit machines, and vice 
versa. It's amazing how easy it is to get one's person in and out 
of the RAV4. Unfortunately, being rather compact it doesn't 
swallow a tremendous amount of gear. Before you consider a 
RAV4 have the dealer let you check to see if your sound system 
fits. There is a good chance that it won't. Still, the RAV4 is com¬ 
fortable, stylish and has a Toyota reputation that is tough to 
beat. CM Mid-Size SUVs - Some folks have been scratching 
their heads as they watch General Motors build some, uh, ques¬ 
tionable vehicles. Fortunately, GM's new mid-size SUVs are not 
among those mistakes. 

Offered as the Oldsmobile Bravada, Chevrolet TrailBlazer 
or CMC Envoy, they all share a new 4.2-liter in-line six-cylinder 
engine and four-speed automatic transmission. The features 
and price tags vary among the three models, with the Chevy as 
the least expensive and the Olds topping the price charts. 

These vehicles have a rather large, comfortable interior. 
With the back seats folded, much gear will fall in. For a recent 
press conference in San Diego, I brought four powered speak¬ 
ers, a podium, a mixer and a dolly—all in the back of the 
Bravada. It is comfortable as can be and offers plenty of luxury 



Unlock your hidden potential now! 



Control ANY age or size audience 

Create your own original interactive contests 
and musical routines 

Turn any problem into a helpful "tool" that will 
better the event 

Utilize your new skills to generate higher profits 


Interactive and performance expert. Todd Mitchem 
reveals his proven methods and secrets for success. 


Lets Cet \htemctwe 


Todd offers 2'hour seminars, full day workshops, 
and video packages. These are all presented in 
a high energy,interactive and unique environment 
for learning. 

mitcheminteractive.com 

Phone: 323.288.1271 
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features. One nice touch was a rear-seat 
headrest that folds up as the seat back 
folds down. The Olds also has a rear air 
suspension that offers a comfortable 
ride. 

Typical of an SUV, though, the load 
floor is a bit high and I scratched the 
bumper while loading that stupid podi¬ 
um. No, Oldsmobile wasn't happy. 
Although not the most efficient vehicles 
around, CM's new SUVs offer very com¬ 
fortable interiors, strong engines and 
use regular unleaded instead of the pre¬ 
mium stuff. These are some of the 
nicest-driving SUVs around and are 
worth considering. 

Dodge Dakota Crew Cab - We've 
done a full review in the past but suffice 
it to say that Dodge's Dakota offers a 
reasonable cargo bed and excellent 
interior packaging in a stylish box. With 
a camper shell, this can be an ideal DJ 
vehicle. Pack the source unit and CDs in 
the cab, the speakers, stands and other 
junk in the bed and you're ready to roll. 

Mazda MPV - Mazda's MPV is a 
nice vehicle but a bit small for a mini- 
van. If your system fits, this could be a 
great choice because the smaller size 
means lower fuel bills. Avoid the option¬ 
al VCR unless you want to scratch-up 
your gear as it slides across the VCR's 
bolt hole 

Ford/Mazda Compact SUVs - 
Now that cute utes are hot, Ford is 
weighing in with a model co-developed 
with Mazda. The Ford Escape and 
Mazda Tribute are decent enough 
vehicles, but suffer from the things that 
hurt SUVs from a DJ vehicle standpoint 
- high load floors and smaller cargo 
(rear passenger) doors. 

The reason they've found them¬ 
selves down here near the bottom of 
the list is that they just feel, um, ch... 
inexpensive. Having driven both the 
Mazda and the Ford, my impression is 
that the accounting department had a 
lot of input in the material-choosing 
stage of development. Maybe that's 
how the price for each stays around 
$20,000, even when nicely equipped. 

Chevrolet SIO Crew Cab, Toyota 
Tacoma Double Cab, Nissan Frontier 
Crew Cab, Ford Explorer SporTRAC - 
Why lump all these trucks into one cate¬ 



gory? Simple - they're all pretty poor at 
handling a load of 0| equipment. After 
testing every available compact four- 
door pickup it became apparent that 
they all read the same book on design 
and the author was never a DJ. Each of 
these shares the fact that the back 
doors don't quite open wide enough to 
let larger items in. The beds are also a 
bit short, although they're large enough 
for the smaller systems. 

Taking the middie ground 

Once you start upsizing your sound rig 
to include subwoofers or more than two 
speakers, it takes a bit more vehicle to 
get it to a gig. This is when minivans 
and pickups start to make sense. 

Minivans make a lot more sense 
than do full-size pickups, simply 
because they're much easier to load and 
all the gear is covered. They also tend 
to get better mileage and, for those 
with families, the seats can be put back 
in to transport the munchkins when the 
gear isn't 
being used. 

However, 
they are 
more expen¬ 
sive to pur¬ 
chase and 
several man¬ 
ufacturers 
have had 
some major 
transmission 
longevity 
problems with their minivans. 

Lastly, you can consider a full-size 
SUV, but these have an insatiable 
appetite for fossil fuel. They are also the 
most difficult to load. The load floors 
tend to be very high and it's relatively 
difficult to slide gear across the carpet. 
Generally, the rear passenger doors 


don't open wide enough to pass gear 
through. They're also the most expen¬ 
sive of the lot. However, they're "in" 
right now so there's something to be 
said for the cool factor. 

Chrysler Minivans - A lot of Djs 
drive Chrysler minivans for good rea¬ 
sons. With the available sliding doors on 
both sides, the multitude of body styles, 
and the variation of trim levels, there's a 
Chrysler minivan for almost all tastes 
and budgets. Sold under both Dodge 
and Chrysler brand names, these versa¬ 
tile vehicles offer a lot of cargo and peo¬ 
ple-handling ability. 

For 2001, Chrysler improved their 
minivan lineup. With the old adage "if it 
ain't broke, don't fix it" in mind, the 
vans were altered only in areas where 
owners asked for changes. For example, 
take the optional power tailgate and 
power sliding doors. Cot an armful of 
speaker cables or music? As long as 
your hand can find the key fob remote, 
one touch of the button and you've got 
the door open. That's cool. 

Minivans are among the best choic¬ 
es for DJs because of their low load 
floors, multiple doors and relatively 
decent fuel economy. The longer 
"Grand" versions of the Chrysler and 
Dodge vans can handle a tremendous 
amount of cargo, but even their shorter 
brethren are quite capable. 

Ford Windstar, Honda Odyssey, 


Toyota Sienna, CM Minivans, Nissan 
Quest/Mercury Villager - All of these 
vans can essentially be lumped together 
into one mega category. While minor 
differences exist between them, they've 
all done such an admirable job of copy¬ 
ing the Chrysler vans that they're very 
similar. The Toyota's a little bit smaller 



54 


www,mobilebeat.com 












than the rest and the Honda is almost 
huge, but there are no other tremen¬ 
dous differences in these vehicles. All of 
them will do an outstanding job of get¬ 
ting gear to the show and can double 
as kid transports during the week. 

Toyota Highlander - As you can 
see, most SUVs have issues when it 
comes to being the perfect D| vehicle. 
Loading is somewhat difficult in most, 


fuel economy is 
poor and the com¬ 
plexity of the 
mechanical systems 
tends to translate 
into higher repair 
bills. 

Recognizing 
how "real" people 
use SUVs, Toyota 
has taken their ultra 
popular Lexus 
RX300 chassis and 
built a Toyota 
around it. This new 
vehicle, the 
Highlander, offers a relatively spacious 
interior on a chassis that has already 
proven itself. The rear doors of this vehi¬ 
cle are large enough to load in most 
mid-size DJ gear. There is also a hatch at 
the back so loading isn't very difficult. 
This vehicle was specifically designed for 
passengers rather than for off-road use 
and it rides and handles accordingly. It's 
exceptionally smooth and comfort¬ 


able—almost luxurious. While not as 
luxurious as the Lexus on which it's 
based, it offers more interior and cargo 
space at a price that makes it affordable 
for regular folks. 

Buick Rendezvous, Pontiac Aztek - 
Have you ever met twins where one of 
them in very attractive and the other is 
the last one to get asked to the prom? 
Well that's sort of the story with the 
Buick Rendezvous and Pontiac Aztek. 
Both offer almost minivan-like utility, 
which makes sense since they're based 
on CM's minivan platform. While styling 
is always subjective, someone at a press 
conference for the Aztek commented, "I 
guess we're losing the war on drugs." 
How horribly offensive—I must have 
had one too many lattes. 

Each model offers a decent amount 
of room for gear. The myriad of pock¬ 
ets, storage bins and other spaces make 
them practical vehicles while their cargo 
bays demonstrate their minivan roots. 
However, since the sliding doors are 
gone in favor of swing-out doors (like a 
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car door), each offers less access to the 
cargo than a minivan would. The 
swoopy rooflines also limit some cargo 
capacity as well. 

Somehow the Buick felt more 
refined and powerful than its Pontiac 
sibling, despite being the larger of the 
two vehicles. Both share the same old 
3.4-liter CM V6. The Buick's interior is 
nicer and it has an optional third seat. 

It was funny; the comments we 
heard when driving the Aztek almost 
invariably started with, "What price 
range is that in?" But when observers 
were told it was only a loaner the criti¬ 
cism let loose ("Somebody wipe the 
ugly off this thing"). On the other 
hand, Buick's Rendezvous generated 
positive comments. 

Ford FI 50 SuperCrew - While 
many smaller pickups come in short- 
bed long-cab versions, Ford is the only 
one, so far, to offer this configuration in 
a full-size truck. Like the smaller 
Explorer SporTRAC, however, it's also a 
bit short on usefulness for the DJ mar¬ 
ket. Its shorter bed is almost a trunk. 
Although it may make a relatively 


decent hauler with a camper shell, Ford 
didn't look at how the mid-size Dodge 
Dakota's rear door opens almost 90° 
and the seat cushion flips up. Even 
though the Ford is substantially larger 
outside, the Dodge still wins the race 
when it comes to useable space in the 
short-bed, long-cab war. 

Toyota Sequoia/Ford Expedition - 
If you've got tots of money and a roadie 
to help lift things into a vehicle with a 
high load floor, either the Ford 
Expedition or Toyota Sequoia might be 
for you. With go-anywhere attitudes, 
either of these could be great to haul a 
decent amount of gear to those back- 
woods parties. Sequoia is almost literally 
a copy of the Ford Expedition. Even the 
company's press materials boast about 
the fact that it's within an Inch of the 
Expedition in every dimension. Like the 
song says, "We don't like original mate¬ 
rial unless it's been done before." 

What Toyota's press materials don't 
boast about is how smooth their vehicle 
is and how their quality department 
seems to have a better handle on things 
than does Ford's. Still, either of these 

gas-thirsty monsters can 
make a decent gear hauler 
for those with the budget 
and back to make them 
work. Besides, they're "in" 
right now. 

Chevrolet 

Astro/GMC Safari - As time 







goes on, vehicles are redesigned with 
an ever-increasing frequency. Vehicles 
used to last 5 or 6 years in production 
before being redesigned. Now, 4 years 
is common. Considering that the Chevy 
Astro and CMC Safari date from the 
1980s, they're practically antiques. 

Drive one and you'll feel this right away. 

However, one of the advantages of 
building something this antiquated is 
that the factory tooling is all paid for, so 
they're cheap to build. You can often 
get an Astro or Safari with tons of 
rebates and incentives and walk out the 
door with something well equipped for 
under $20 grand. Aside from price, DJs 
take to these machines because they've 
got huge interiors and relatively low 
load floors. The V6 in the AstroFari is 
about as bulletproof as an engine can 
be and models with over 200,000 miles 
are not uncommon. Unfortunately, dur¬ 
ing that time period you'll probably be 
repairing plenty of the secondary plastic 
pieces that are lacked on. Still, these 
things are a bargain in both the short 
run and the long run. 

livin' large 

For DJs with a large light show, an enor¬ 
mous sound system or just a fair 
amount of gear and a crew to transport, 
the list is small. Generally a full-size van 
or a long-bed pickup make a lot of 
sense, unless you just happen to need 
something even larger. 

There is not a huge difference 
between the various choices. If you 
need a full-size van, they're close in 
dimensions, price and features; don't 
overbuy. The suspensions on these 
extreme duty trucks can be rather pun¬ 
ishing when they're lightly loaded and, 
of course, fuel mileage is terrible. 

Chevrolet Avalanche/Cadillac 
Escalade EXT - Truck or SUV? If you like 
the idea of a pickup truck but occasion¬ 
ally need the passenger capacity of an 
SUV, CM has some options for you; the 
new "convertible" Chevrolet Avalanche 
and its ultra-luxury twin the Cadillac 
Escalade XLT. Normally either of these 
offers two rows of seats like an SUV with 
a decently sized (5'-3") cargo box out 
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CD/CD+G Digital Jukebox 


Now Available with 7,153 Great CD+G Songs of 
Chartbuster, Music Maestro and DK Millenium 



No Need to Carry CD or CD-i-G Discs 
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is yet as small as a regular CD player, and is as convenient as it is functional. 
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FEATURES 



Play CD/CD+G songs from the internal memory of JB-99 using MP3+Graphics technology 
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Support MP3+Graphics data file download and backup through PC and Internet 

Memory capacity of 20,000 songs 
Built in equalizer 

Key control, tempo control, voice cancel functions 
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back. You can also fold down the rear 
seat, opening up the wall between the 
bed and the cab, which gives you an 8'- 
1" cargo box and seating for two or 
three people in the front. A hard ton¬ 
neau cover keeps the contents of the 
bed under plastic, but this is also 
removable. For the maximum cargo 
space, remove the rear window and 
tonneau cover and you've got a full-size 
pickup with a large cargo bed. 

The Chevy starts out around 
$32,000, with various options available. 
For those who are selling a lot of high- 
end shows, Cadillac has their own ver¬ 
sion of the same truck with all the usual 
luxury features and the same cargo utili¬ 
ty- 

Cadillac Escalade • While the 
General hasn't let us loose with one of 
these puppies yet, 
we can tell you 
that this vehicle, 
based on the 
Chevy Tahoe and 
CMC Yukon, is 
capable of shuttling 
a lot of gear to the 
show. Like all big 
SUVs, the load floor 
is high and the 
desire for gasoline 
is almost insatiable. 

But, when you 
want to drive up 
and have the bride 
throw that $1,200 


at you, maybe Escalade is the answer. 
Careful though, they have been known 
to frighten small children. 

Lincoln Trucks - These two words 
sound strange together, but times and 
tastes change. Lincoln's Blackwood is 
essentially the luxury version of the Ford 
FI 50 SuperCrew, just as the Navigator is 
the luxury version of the Expedition. 
When it comes to usefulness, look at the 
Ford FI 50 SuperCrew. Lincoln uses 
essentially the same pieces but includes 
a hard cover for the pickup bed. With 
that cover open, it reveals a brushed 
aluminum and wood interior. If you 
treat your equipment and this truck gin¬ 
gerly, the Blackwood will certainly make 
an impression. 

If you want something more practi¬ 
cal maybe the Navigator is your style. 


Sequoia 
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Like the Expedition, this one will tote a 
fair amount of gear. But reach deep into 
your wallet as the Nav' loves premium 
unleaded fuel in large quantitites. 

When deciding between a pickup 
or a van, consider how fun it would be 
to crawl into the bed of a pickup truck 
to slide equipment out while in your 
tux. Vans offer much easier loading, 
complete shelter from Mother Nature 
and less vehicle length compared to 
cargo capacity. 

Remember that used cargo vans are 
often "used up," whereas passenger 
vans can sometimes be quite a value. 

Since vans are somewhat out of vogue, 
their prices are a bit depressed. An indi¬ 
vidual whose kids have tired of the fam¬ 
ily van can be a great source for a 
newer vehicle at a bargain price. 

Goacf cfirecffons 

In shopping for any of the vehicles 
mentioned in this article, when given 
the opportunity to select transmission 
coolers, heavy-duty electrical systems or 
any other life-increasing feature, take it 
The few hundred dollars up front gener¬ 
ally spells much longer life down the 
road. 

Unless you really need four-wheel- » 
drive, don't get it. While dealers will 
swear that it increases resale value, 
which is true, you still lose money in the 
long run. The added weight and 
mechanical complexity means bigger 
gas and repair bills. 

While consumer magazines will 
staunchly disagree with this statement, 
buying a used vehicle that was in a 
rental fleet can be a big mistake. 

Everyone knows that rentals can be 
"off-road" vehicles, truly "broken-tn" by 
renters, while the rental companies do 
only the minimum amount of mainte¬ 
nance. 

Make sure to calculate the space 
you need before doing any serious 
shopping. As mentioned earlier, you 
may even want to actually load your 
gear (Will that light stand really fit?) 
into your potential vehicle before buy¬ 
ing. Finally, consider leaving room to 
grow. You never know where the road 
might take you. 
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LawBst noise, 
manest neanreom. 

Sweetest £0. 
Best mtc preamps. 
Four convenient sties, 
tt you're penna a a tt, 
Po tt rtgttt. 


Optimized for Line Level 
f re a k s a nd ge efci ! B ttwn c 
chs., 1 stereo chs., 2 h]^rtd 
stereo chs. w/mono mic inputs 

■ TO KDR** premi u m micro- 
phone preamps...the best on 
any compact mixer available 
today at any price. 

I ns e rts on m o no ^ ch a nn e l s . 


j’baml E Q ' w ith ' s w cpt m id 
range on mono channels. 


S l ia i p ISJB/ pct ry SH rt o w cut 


filters on all mic inputs. 

^ ■ aHxs en ds per ch a nnel with 
ISdB extra gain above Unity 
to optimize output of out* 
board gear. 


ln*Piace solo. 

2 hybrid channels with 
ste r eo / mon o line inp uts a nd 
fixed 4-band EQ. 


RCA ' lype tapel np u ts a nd 


outputs 


2 mix buse i * ALT 3/4 

• 14 chann sis • 6 XDR” 
premium i nic preamps 

• 6 mono ine level chs. 

• 4 stereo chs. • 3-band 
EQ • 2 aux sends per ch 

• 6 channel inserts 
60mm togltaper faders 


■2- rte r eo chan n e l s w ith 


4‘band fixed EQ 


O n b a ck; E I G H T su b b us 
outputs (double-bussing) to 
feed 8 recorder channels 
without re-patching, 8 direct 
outs and Main L/R inserts. 


^- s tereo- Aif X ret u m y with 


flexible assign options 


EF) H o M o n itor 
controls fold effects 
back into Aux Sends 1 
& 2: invaluable feature 
if you ever play live. 


Control Rdem / phon es 
source matrix sends 
any combo of tape, 
Aux 1, Aux 2 and Main 
Mix to phones and 
studio monitors. 


2 mix buse i + ALT 3/4 

• 12 channels • 4 XDR” 

L premium inic preamps 

• 4 mono line level chs. 

? • 4 stereo chs. • 3'band 
^ EQ • 2 au) sends per ch. 

* 4 channe 'inserts ♦ Rotary 
gain controls 


So lid s t e el ch ass is . ' 

T r u e 4 -bus de sig n w i t f 
L/R bus assign and 
separate L/R master. 


level control and Tape 
to Main Mix switch. 

T w o hea d phone 
outputs with separate 
volume control. 


www.mackiB.com^wotttiinifniB usa»8oa.258.B883 
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o one can deny that today's American popular culture pushes youthfulness 
as a necessary element, if not the most important element for success. The 
entertainment world drives this notion—and the D) industry is not immune 
either. For balance, we turned to Steve Uman, of In Time, On Time, in Boca Raton, 
Florida. Surely speaking for many other mature, successful Djs as well as for him¬ 
self, he says, "I happen to be in my late fifties—and I still get those parties cookin' 
and those receptions hoppin' with the best of 'em!" 

Getting this show on the road 

Steve began his D) journey in at an upscale, and some would say snobbish restau¬ 
rant/nightclub in Boca Raton. It was a good place to start but after a while, the 
club manager's Insistence that he play the same lame tunes night after night wore 
on him. Steve left, as he says, "after learning the DJ business and the 'tricks' to 
keeping the audience happy and the dance floor hopping." 

As a Mobile Dj who now brings the music to the party and the party to the 
people, Steve performs every gig with his wife and partner, Linda. The two alter¬ 
nate between selecting and mixing songs, chatting with the audience, leading 
specialty dances, controlling lights and fog, and anything else they need to do to 
create a memorable party experience. For an additional element of fun, they have 
made karaoke an available option. According to Steve, "At certain parties, a couple 
of twenty-minute or half-hour karaoke breaks can do wonders lor increasing the 
fun and total party atmosphere." 

Less is more 

With age comes wisdom, and in Steve and Linda's case, this means knowing 
exactly what they want and what works for them. They don't usually schedule 
more than one party each week. Why not more? "Because I have other things to 
do and there are only so many hours in which to do them," says Steve. Being so 
selective means that In Time, On Time is always "in demand" as well, throughout 
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Palm Beach County and northern Broward County, Florida. 

Why does In Time, On Time stick with a single system? Steve shares 
the experience that most influenced that decision: "Many years ago, 
before I ever considered DJing, Linda hired a D) to perform at our daugh¬ 
ter's wedding. The DJ we liked and hired never told us—never gave any 
indication—^that he himself would not be doing the wedding." 

"Well," Steve continues, "the D| who showed up didn't have it 
together, didn't 'feel' the energy and the rhythm of the crowd. 

Everything turned out OK because we told the DJ what to play and 
when. I won't let that experience happen to any of my clients. When 
they hire me, they know that I will be the person who shows up, that I 
won't let them down. They want me and they'll get me." 

More to share 

The "other things" Steve mentioned earlier certainly make up an interest¬ 
ing list. First of all, he has a full-time, Monday to Friday gig as the Chief 
Building Official for the City of Greenacres, Florida. "Yes, there really is a 
place called Greenacres, and no, Arnold Ziffel is not the mayor," Steve 
quips. He also has an artistic bent, which he expresses in many ways. He 
exhibits whimsical works sculpted from concrete blocks, as well as wall 
constructions made of polystyrene packaging, electronic parts and other 
such discarded materia s. His current theme is "recycled art." Over the 
years, Steve has written music and theatrical plays. In 1994, he published 
his first book (under the pseudonym. River Banks), titled Snow On The 
Carpet, based upon his experiences with the DEA, infiltrating and crack¬ 
ing a nationwide narcotics network. 

It all goes to show that experience gained over the years is a key 
ingredient for continued success in the Mobile D) industry, as well as life 
in general. The wisdom gained over time is invaluable for getting priori¬ 
ties in order. Steve Uman is living proof. 
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eriGai^ Audib^Pro 400 dual CD player 
rica'ni: Audit)'Q-3433 mixer 




SRN1.4S0 ppiwered speakers 

amsoF^^jjffcert S#iesW wireless mic 
Samsojg S=1 ,y^rele^ mics 

Sight: 

Konka 13" karaoke video monitor 
f jjDJyss.ey slide-style Gombp rack 

DJ Fog Hog vaporizer 
Vertigo 

: ,r^«eaf DJ Sparkle II (2) 
TErfaleidescope 
Assorted party toys 



To join the Mobile Beat AllStar team, just send us 
a few facts about your business and the best photos you have of you in action. 



In selecting AllStars, we look for DJs with: 

Exciting Promotions-Innovative Marketing- Heavy Community Involvement, 
Big Sound, Lighting and Video Systems- Unique Hiring and Training Programs, 
Wild Performance Concepts- Specialized Skills- and a Great Success Story to Share! 


Send us a brief outline 
with your best photos to: 
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Wisconsin jock rocks 'em with personality 


People in the north central section of the 

nation can always consider a long cold winter to be a good 
bet. Anyone who books Bob Holl for an event can also be cer¬ 
tain that he'll provide a bright and warm atmosphere for at 
least the few hours he's there, no matter what it says on the 
calendar or thermometer, 

"When you book your event with Bob Holl 
Entertainment," says this multi-faceted performer, "you get 
Bob," Rather than attempting to build a large company, he 
has focused on personal service. "I believe it is important to 
ask questions about the client and their event. In building rela¬ 
tionships with clients, I hope to gain 
their trust and to assure them that they 
are not just a commodity, but that their 
event is important to me. This sincere 
professional attitude and special tending 
to the details not only makes the client 
feel more comfortable, but is also one of 
the reasons that people continue recom¬ 
mending Bob Holl Entertainment." 

This positive attitude is not only 
reserved for clients and guests. "I have 
excellent rapport with the photogra¬ 
phers, banquet halis, cake decorators 
and others involved in the event," says 
Bob. "I take the time...to help ensure 
that everything will be done to make 
[the client's] evert a most special day or 
night to remember." 

It's in his blood 

Bob has a family background in entertainment. "My parents 
still own and operate a small night club in northeastern 
Wisconsin, where I first learned about hospitality, responsibility, 
and that people are not a commodity but a special part of the 
business." Being in this atmosphere also gave Bob a real love 
of performing. He started singing at the club at the tender age 
of eleven, and also performed on various musical instruments. 
As he grew older he began singing for weddings and church 
events, made guest appearances with bands and even went to 


Nashville, Tennessee to audition for TNN's You Can Be A Star 
show. 

Bob put aside his vocal aspirations after starting a family, 
and ended up spending 20 years in retail, chemical sales, as an 
on-air radio personality, and in radio and television marketing 
and sales. 

Back in the limelight 

It was in 1992, at a casino in northern Wisconsin, that Bob 
started his Mobile D] business. With a small equipment setup, 
a few CDs, a handful of cassettes and a couple of lights, his 
first gig turned out a success. "People told me that I had a 

great sense for reading the crowd and 
that I was a genuine, fun guy." The casi¬ 
no bookings began to increase as well 
as business from weddings and other 
parties and events. In 1993, Bob added 
the position of television/radio 
spokesperson, to his emcee, D) and sales 
duties for the casino. "This enabled me 
to go full time with the Mobile Dj busi¬ 
ness—and I never looked back." 

Since then. Bob Holl Entertainment 
has grown strong on a steady diet of 
weddings, conventions, corporate par¬ 
ties, casino events, and other special 
engagements. Based in Wausau, 
Wisconsin (in the north-centra! part of 
the state), he serves most of Wisconsin, 
parts of Minnesota, and the Upper 
Peninsula of Michigan. He also performs for select clients in 
other areas of the US. 

Business savvy 

Bob has also carved a DJ market niche with the business com¬ 
munity. "Getting involved with the local Chamber of 
Commerce as an ambassador was another great opportunity 
to increase my networking," shares Bob. "This Chamber 
involvement has enabled me to emcee the Good Morning 
Wausau breakfast meetings and also provide entertainment as 
a D) and emcee for the Business to Business Expo. I 
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have also learned up with other Chambers and Convention 
and Visitors Bureaus throughout the state to provide enter¬ 
tainment for their events." 

Since he is such a people person, it seems only logical 
that networking is Bob's primary method of promoting his 
business. His main sales tools are testimonial letters, word of 
mouth, and numerous recommendations from hotels, ban¬ 
quet halls, brides and grooms, their parents and grandpar¬ 
ents, corporate liaisons and department heads, photogra¬ 
phers, florists, and caterers. As far as print advertising, he runs 
only a small line in the yellow pages. Without the extra 
expenses, he takes home more of his hard earned cash. And 
he earns bit more cash than others in his area: he typically 
charges $795 for 4-hours, as compared with the local average 
of $400 to $600. "I am striving for Mark Ferrell's goal of 
$1,200 a night or more,' he says. 


Holl Equipment 


2 Mackie 5RM-450 powered speakers 
2 Mackie SR- 1SS0 3-way powered 
speakers 

Mackie 1402VLZ Pro mixer 


Building a better Bob 

While he has avoided many of the gimmicks other DJs have 
used (either for good or ill). Bob appreciates the value of cer¬ 
tain new-fangled ideas, like the power of the Internet. He is 
working on extending his talent for networking to that big 
electronic network by putting together a Web site and using 
it for marketing and advertising. This is part of his plan to 
expand his geographic area, increase bookings and his profit 
margin. For Bob, future business growth will also involve con¬ 
tinued research and networking with fellow Mobile DJs, facili¬ 
tated by attendance at national conferences like the Mobile 
Beat DJ Shows. 

Bob Holl Entertainment is a one-man show. But the 
star of the show humbly acknowledges the other people who 
help him give his best to his audiences. "My Dj business 
would not be complete with out the help of my wife jane. 

She is always there for me. She does my book-work 
and often helps me set up and tear down for my 
gigs...She always encourages and inspires me with 
her ideas about the business. My two daughters 
have also helped me in many ways, especially by 
keeping me up-to-date about the latest hits 
and their musical tastes." 


BBE 882 Sonic Maximizer 
Alesis Microverb 4 
Furman power conditioner 
American Audio PRO 400 dual CDP 


Ultimate speaker stands 
Electro-Voice and Shure wired mics 


Sony wireless handheld mic system 
American DJ lighting, including: Lotus] 
Avenger, Sunray II, Mine, 

RazzMaTazz, X-Ray2 and others; 
Co-Pilot controller 


Wells Cargo custom-lettered trailer 


The payoff 

Along with the satisfaction of gigs well-played. Bob 
has also had the pleasure of emceeing many events, 
where he has introduced notable performers like 
The Oakridge Boys, johnny Paycheck and Vic 
Ferrari. He has worked with Miss Wisconsin, and 
even had a chance to singing "Spanish Eyes" along 
with with The Lettermen. 

"Good planning results in classy entertainment 
and a flawless party," declares Bob, He makes sure 
to clarify exactly what the client wants beforehand. 
This, in turn, allows him the freedom to be himself 
during the event. "1 love to rock and roll to the 
music blend,..people know I too am enjoying the 
music with them." It's his personality and crowd¬ 
pleasing skills that drive the celebrations for which 
he performs. "I have done away with all the props I 
used to use. I try to keep it fun and classy! 



Posing with The Oakridge Boys (Bob's second from left). 
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VMY SPENDING AN EXTRA $30-$50 
BUYS YOU A LOT MORE AMPLIHER. 


S treet price for our M*1400i 
and M»800 High Current 
Power Amps is just *30-®50 more 
than their leading competition* 
But that small premium gets 
you more features, longer war¬ 
ranty and bullet-proof, built-Hke-a- 
tank Mackie reliability. 

For example, our M«1400i adds 
an electronic subwoofer crossover, 
variable CD Horn EQ, variable low 
cut filters, short circuit LED, 6-LED 
stereo output display and mirror- 
polished heat sink. 

Why pay a teeny bit less when 
you can get so much more for so 
few extra bucks? 
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Cool air from the room (instead of hot air 
from inside the rack) is blown across 
a mirror-polished heat exchanger via 
two short paths instead of one long 
one, then out the sides of the M» UOlli. 
Result: increased output device relia- 
bilit)' under demanding conditions. 

Gain controls are detented for accurate,- 
identical channel levels setting and are 
calibrated in volts as well as dB. 
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Eighteen status LEDs (versus the competi¬ 
tion's four). LED ladders display power 
output up to and including clipping...plus 
separate signal present indicators. Ilol &- 
Cold temp I.EDs show you the M*1400i's 
thennal status at a glance. Short circuit— 
LEDs give early warning of cable and 
speaker problems before you apply full 
power. Protect LEDs indicate the amp’s— 
internal safety circuits have activated. 


CAUTION 
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year Limited Warranty (versus 3 years 
for the competition) underscores our 
confidence in the reliability of FR Series 
Power Amplifiers. And we have lens 
of thousands of satisfied M»l400i and 
M*800 owners who agree. 


More power. While rated the same at 4 
ohms bridged (1400 watts), the M* 14001 
delivers 100 more watts in 8-ohm bridged 
mode and 50 more watts per side in 4-ohm 
stereo mode than our leading competitor. 

^'Prices based uii t suney of VAditig US. [itd audio dealen at 
time of first ad publltaLion. Vcmr price, like ywur mileage, may 
vary. Oose cower before dipping. 
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Constant Directivity Horn EQ on each 
channel smoothes the frequency 
response of CD hom/compression 
drivers (which trade wide dispersion 
for a dip in treble response). Not 
found on the competition’s amps, CD 
EQ is variable from 2kHz to 6kHz. At 
6kHz, it’s also handy for adding open¬ 
ness and “air" to any PA system. 

Amp Mode lets you easily select — 
stereo, mono or bridged operation. 

Male and female XLR inputs/outputs 
give you easy signal pass-through 
and double your chances of having 
the right connector gender. And nat¬ 
urally, there are W' TRS inputs, too. 

Exclusive Mackie Fast Recovery design 
lets you drive both the M *800 and 
M« 14001 harder than the competition. 
Special circuitry and minima) negative 
feedback prevent the amp from “sticking" 
in a high-distortion stale when driven into 
clipping reducing audible distortion and 
effectively increasing headroom. 

Want more info? Call toll-free for a gigundo 
catalog or log onto our web site. Better 
yet, visit a Mackie Dealer today. 




ti'iBiV/ m 

YUM 




unnn AiYYXATKjri 


r I 

I IHNOI ! 

LMIVifSil i 


*r 

*iiii ■ 


’ f i 

■ 

T ^ 

VH m 


Switchabie limiter works indepen¬ 
dently on each channel to gently 
attenuate the signal level just 
enough to prevent clipping. 

Built-in subwoofer crossover (not= 
found on the competition’s amps) 
eliminates the need for a separate, 
costly electronic crossover. Precision 
2nd-order Bessel design with select¬ 
able 63Hz and I25Kz low pass settings. 

Continuously variable Low Cut filter on each 
channel lets you precisely tune your bass 
cabinets to their optimal resonant fre¬ 
quency. Dial in any frequency from off to 
170Hz. Competition limits you to a pair 
of fixed low cut frequencies set by itsy- 
bitsy dip switches. 

Audibly-quieter operation. 107dB signal-to- 
noise spec vs. lOOdB for the competition. 


www.mackie.cQm • 80Q.258.6883 
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ost people don't think twice 

about the electric current flowing into their PC 
until something disturbs that flow. !n the event 
that lightning threatens, these disturbances can cause the 
bits to bite the dust, big*time. 

A few years ago a nearby lightning strike zapped my 
computer during a crucial stage of an important work pro¬ 
ject. It toasted the hard drive controller, a backup disk in the 
floppy drive, and the modem. But I was lucky. The lightning 
didn't total the PC, sparing the hard disk and my work. 1 did, 
however, spend a hair-pulling day waiting for the computer 
repair shop to inform me of this. 

One misconception about electricityJs that lightning never 
strikes twice. In actuality it could zap my home office equip- 

not 
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X/Y Aiming 
2 AC effects 
outlets per case 
Roadcase 
4 Min. SetuPt 
21 lbs, oa. 

LitePuter 408-8 
8 ch, controHor 
16 programs f audio beat / 4 ac effects switches 
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Bes t DJ Computers Ever! 


MltrprBalLMotor, Arm, spotlite $119 

ACL-24 Aircraft Lights 


Pent III Computer 
PCDJ Red 
Software 
AMDJ Mixer 
and Case 
less than 
50 lbs. 


- Monitor 


COLORADO 
SOUND NOUGHT 


Mini-Combo 4 Series If 


(888) 429-0418 

Bert Ext 11 Jim Ext 12 

Fax (303) 429-1242 

SIm-F 9-6 Sat 10-1 ^ 

On-iine orders www. csnicom 


Stage 4+ 


4-p3r 38's Hatogen, Capsyllte 2000 hr. spoUamps 
CSL shock rT>ount suspertsion, multKpattern sound 
controller, roadcase. Ultimate Irtpod 43" W x 12* x 12* 


4 Par 38 Hl-Toch Haiogen lamps, CSL mount 
suspension, lOOw mirrorball system. multLpatiefn 
controlipr, 3 furiction footswitch, roadcase, 45 lbs 


prepared, your PC could be an acci¬ 
dent waiting to happen, too. 

Engine trouble 

Another misconception is that a surge 
suppressor wilt always protect your 
equipment against lightning. Truth is 
that lightning can surge past even the 
best surge suppressors, also called 
surge protectors, which are typically 
used in home and small business set¬ 
tings. The same is true with uninter¬ 
ruptible power supplies (UPS), which 
typically incorporate surge suppressors. 
A surge suppressor, however, is helpful 
in protecting delicate computer elec¬ 
tronics from smaller but much more 
common surges that inadvertently 
emanate from other office machines or 
household appliances, or from surges 
caused when the power comes back 
on after an outage. 

An uninterruptible or backup 
power supply is helpful at the onset of 
a power outage as well. If the lights go 
out, this kind of unit will provide juice 
to your PC long enough for you to 
save any unsaved work and power 
down properly, preventing files from 
getting corrupted. In areas suffering 
from rolling power blackouts or where, 
for other reasons, the local electric 
company can't keep the electrons 
streaming dependably, the UPS is a 
must-have. 

Plugging the sparks 
Don't wait until you're sadder but 
wiser. If you haven't already, invest in 
either of these pieces of equipment. 
Think of them as the equivalent of air 
bags in a car. They may not save you 
in the worst crash, but you're a lot 
safer with them. You should plug 
modem and network lines into the unit 
as well or buy a separate phone-line 
surge suppressor. Just as it's good prac¬ 
tice to keep air in your car's spare tire, 
you should have a recent back-up of 
your crucial data to get back up to 
speed if calamity does strike. PCs can 
be replaced, but sometimes data, 
when literally smashed to bits, cannot. 

Don't scrimp by buying a cheapo 
power strip instead of a full-fledged 
surge suppressor or UPS. Just because 
you can plug multiple devices into it 
doesn't mean it's providing protection. 


Ideally, your surge suppressor should 
have a rating of 300 joules or more, a 
let-through factor of 330 volts or less, 
and a response time of 1 nanosecond or 
less. Make sure the unit also has lights 
to indicate it's still working. 

American Power Conversion, at 
(www.apcc.com) and Tripp Lite 
(www.tripplite.com) are two power-pro¬ 
tection companies with which I've had 
good experiences and whose products 
receive good reviews in computer mag¬ 
azines and Consumer Reports. 

More road rules 

The safest measure of all is to unplug 
your computer equipment during an 
electrical storm. This can be a good 
move in a home setting, but for a com¬ 
puterized business it's the equivalent of 
running out of gas. Most businesses 
keep going; the smart ones have recent 
back-ups as insurance. 

If you can swing it, you can further 
protect your computer equipment from 
stray voltage generated by other equip¬ 
ment by isolating it on its own dedicat¬ 
ed electrical circuit. This is a job for an 
electrician, 

A device called a power line condi¬ 
tioner can smooth out harmful voltage 
fluctuations if you're not getting "clean" 
power from your electric company. 

Most UPSs include voltage-regulation 
capabilities. [Editor's note: see "Pure, 
Potent Power" in the February 2001 
issue of Mobile Beat for more on power 
conditioners.) 

If you work inside a PC, first turn off 
the machine, then "ground" yourself. 
Leaving the PC plugged in a touching 
metal surface inside the computer can- 
dissipate static electricity which can zap 
a PC's tiny circuits. 

Finally, it's best to power on a PC 
when you begin computing on any 
given day and power off when you're 
done. Turning a computer on and off a 
lot causes a PC's innards to expand and 
contract too frequently, creating stress 
that can lead to premature component 
failure. 

Reid Goldsborough is a syndicated columnist and 
author of the book Straight Talk About the 
information Superhighway, 

He can be reached at retdgoidfS^neiaxsxom or 
httpj//members,hofne.net/reidgoid. 
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By Dan Walsh 

Playing and playing with your music 

merican Audio has plugged into the world 

of MP3 with their new Pro Mix Professional Dual MP3 
Player. A complete MP3 player/software system, the 
Pro Mix lets gives you access to your music library with only a 
controller and your laptop computer. Featuring exclusive pro¬ 
prietary software from American Audio, the Pro Mix will play 
MP3 files directly from a computer. It will also play CD files 
(WAV files) as well as WMA, Digital Audio files that are stored 
on your hard drive. 

Not only does the Pro Mix play music, the software also 
allows you to mix, scratch, and produce a variety of effects. A 
dual CD player-style system, the Pro Mix is equipped with a 
built-in crossfader. The Digital Scratching feature employs a 
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platter-like wheel on top of the unit, which can be used to 
produce authentic analog-style scratching sounds. The disk¬ 
shaped platter has grooves and a finger indention, providing 
D)s with the feel, as well as the sound, of a genuine vinyl 
turntable. The Digital Scratching system is similar to that on 
American Audio's revolutionary pro-scratch 1 CD player. 

The Pro Mix also includes a number of other features and 
effects found on the Pro-Scratch 1 CD player, such as Seamless 
Loop, Reverse Play, Cue Start, six Flash Buttons (three per side) 
for recalling stored samples, as well as a Bop Effect. Another 
useful feature is Key Lock, which allows D)s to speed up the 
music on a track without affecting the pitch of the vocals. 

"With the Pro Mix, Djs can do basically all the things that 
can be done on a cutting-edge professional dual CD player, 
including one equipped with digital scratching," explains |ohn 
Brown, sales manager at American Audio. "The only difference 
Is that they don't have to carry around the actual CDs. They 
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can travel much lighter, while actually 
having a larger selection of music." 
Depending on the size of your hard disk 
drive, you could even carry all of your 
music, 

The Pro Mix is designed to work 
with Windows-based systems. Minimum 
system requirements are: 128MB RAM 
memory, 400 MHz processor, Windows 
98 operating system, and 1 sound card. 
For optimal system performance go for 
256 MB RAM memory, a higher than 
400 MHz processor, Windows 2000 
operating system, and 2 sound cards. 
The second sound card will allow you to 
hear the mix through headphones. 

The Pro Mix is a compact and 
portable 19-inch rack mount unit, tak¬ 
ing up 3 rack spaces and weighing just 
2.5 lbs. (without power adapter). It's 
also light on the bankroll, with the com¬ 
plete system, including software, priced 
at $799.95 suggested retail. For more 
information go to 
www.americandj.com. 

Jukebox in the palm of your hand 
If you're looking for a way to carry your 
favorite music with you or another 
back-up method for your gigs, check 
out the Personal JukeBox PjB-100 from 
Remote Solution. Djs who attended the 
Mobile Beat D] Show and Conference in 
Chicago this past June had a chance to 
get their hands on this tittle music 
library-carrier. 

The original unit featured a 6 CB 
hard drive, but it is now available with 


20 CB of storage You can store more 
than 5000 songs in this little handful. 
That translates to 330 hours of MP3 
music or the contents of 415 CDs. 

Using licensed hardware, firmware 
and software from Compaq and 
decoder technology from Fraunhofer, 
the PjB-100 is a flexible digital audio 
capture device. It can also be upgraded 
to process multiple, new, and secure 
digital audio standards. The PjB-100 
includes Motorola's 24 bit Digital Signal 
Processor, which provides high perform¬ 
ance and low power MP3 decoding. It 
has a USB interface for fast and hot- 
plugging connectivity. 

Three pairs of "point & click" con¬ 
trols offer simple operation. The large 
128 X 64 graphic LCD allows viewing of 
CDDB data over the Internet along with 
MP3 tags. The unit weighs 9.9 oz, and 
is easily tucked into any palm-sized 


space. Its high capacity lithium-ion 
rechargeable battery gives you 10 hours 
playback time between charges. 
Advanced buffering also extends battery 
life. 

The included Jukebox Manager 
Software allows the user to easily cus¬ 
tomize and organize music as desired, 
using familiar "desktop-like interface for 
viewing and managing jukebox con¬ 
tent. Through this manager one can 
customize play lists efficiently. 

The original 6 CB version of the 
PJB-100 is available online for $495.00; 
the new 20 CB unit is $595.00. Co to 
vwvw.pjbox.com for more details. So, 
after "playing" at work with your Pro 
Mix system, you can whip yourself up a 
PB&] and enjoy your personal favorite 
tunes with your PJB 100! 
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In Add It ion to me popular 
All Stars... We introduce 
^the Spinnin' DJ All Stars, 
combining the world of 
interactive DJs with 
the best in mixology! 

To participate call Jim Johnson for more info ^ 

97S-597-6344 / 




















































Tropicana Hotel 

$e9 Per ni^ht (M-TH) 
For Room Reservation 
Call 300-634-4000 

Air Travel Discount 
United. Airlines 
300-521-4041 
(RKFIt 557HR) 

Payless Car Rental 
300-634-6136 
Cadet MBDJ 


RegiSt rati on 

Online 

WWW.mob1lebeat.com/dj shows.asp 

Telephone 

716-38S-9920 

Mail (pledge makv checks payable to HobHe Beat Ha|az1ne) 

Mobile Beat Magazine 

PO Box 309, E.Rochester, NY 14445 

Fax 

716-385-3637 

Personal Information 

Name: 

Company Name: 

Address: 
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E-maiI: 


State: 


Credit Card Information: 


Credit Card #: 
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By David Krelner 

With summer fading into memory, new 
high-BPM tracks are falling on dance 
floors like autumn leaves. Girl vocals 
dominate and house and hip hop have 
never been bigger... 

The newest Ultimix issue, Ultimix #83, 
gets things started. With a hip- hop- 
style beat, we get the summer smash, 
"Lady Marmalade," with the original 
radio version's tempo of 110 BPM. Easy 
beats to mix over and very sparse 
Instrumentation make this an easy 
remix to program early evening or fate 
night. The club classic, "What's On Your 
Mind," by Information Society, was re- 
released for summer '01. A very brisk 
Euro beat of 1 30 BPM makes this song 
blaze. The younger people in the club 
will think this is a new song with its 
new treatment. Clubland's favorite, 
Aquagen is back with "And Cod Spoke 
Pt. 1," with a blistering and progressive 
1 37-BPM house mix. This is a great late 
night song with tons of synth bass 
pushing it to the limits. Part 2 has a dif¬ 
ferent drum and bass line at the same 
BPM and is largely instrumental. 

Sarina Paris is here with a pumped- 
up houser, "Look At Us," at 136 BPM. 
This club song is getting tons of Top 40 
airplay and is great for a late night 
workout. Clean production and light 
vocals make this a favorite with the 
ladies. Kid Rock's Dj and songwriter. 
Uncle Kracker, gets a nice 10S-BPM 
remix on "Follow Me." Its light island 
flavor will be great for late summer par¬ 
ties. |-Lo's latest, "Play," gets a major 
house makeover at 130 BPM. Strong 
drum beats and driving synth bass lines 
are way up in the mix. This will only 
work late when the crowd is pumped 
up. Play the original "Play" early in the 
evening. 

Master medley mixer, Mark 
Roberts, gives us all the big hits of 2000 
in his killer "Flashback Medley Pt. 1" at 
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a bathroom-break-long time of 16:19. It 
starts off at 95 BPM with drum beats 
and vocal samples of "Jumpin, Jumpin," 
then 1-2 minutes each of "Oops,..I Did 
It Again," "The Shape Of My Heart," 
Love Don't Cost A Thing," "Marla 
Maria," and many more of 2000's big 
pop/teen hits. Teen pop girl group 
Dream is showcased in a 140-BPM 
Euro-pop version of "This Is Me," with 
cheesy vocals but a decent mix. This 
non-radio song is going nowhere. 
Closing out the set is "You Make Me 
Feel" by Becca at 135 BPM. This big 
club song gets a great remix here from 
Jim Thias. 

Urban 47 is the latest satellite hip hop 
series from X-Mix. Starting it off is Janet 
Jackson's "All For You," at 114 BPM. 

This is a straightforward mix with vari¬ 
ous samples counting down to the cho¬ 
rus. You just can't go wrong with Miss 
Janet! Very clean mix with very clean 
vocals. Eve, with guest Gwen Stefani on 
"Let Me Blow Your Mind," (90 BPM) 
features a nice change-up on the intro 
beats—^with lAfu samples! A great song 
to get your floor off the hook. 

The huge radio hit, "Fiesta,” by R. 
Kelly (featuring Jay Z) is remixed well at 
93 BPM. The party breaks get the track 
off to a great start. The crowd will feel 
the flow on this one. This version is the 
best mix on the set. "Lay Low," by 
Snoop Dog, along with Nate Dogg fea¬ 
tures cool intro beats, which can be a 
little busy. This remix (95 BPM) definite¬ 
ly brings a new party attitude to this 
already successful radio and MTV track. 
Closing out the set is Monica, with "Just 
Another Girl," at 94 BPM, This is a great 
track that should've been bigger on the 
charts. Maybe the new life brought on 
by this clean mix will help it. It features 
some great production work and very 
usable beats. 

X-Mix is back with X-Mix #60, It begins 
with their trademark "House of X" 


megamix, starting off with the filtery 
house hit from Modjo, "Chillin'." This 
segues successively into "High Life" by 
Daft Punk, "Disco Science" by Mirwais, 
through "Everybody Dance" by 
Sharamjey with Mirage, ending with 
"Playing Da Came" by Olav Basoski. 
With the huge success of filtered disco 
music, this 125-132 BPM (14:05) 
megamix is right on target and will 
make you look great in a late night set! 

Almost every song on issue #60 
features a female vocal. Does that tell 
you something? "Let Me Love You" 
from Da Buzz at a blistery 137 BPM is a 
good late night house pumper. "Baby 
Come Over" by Samantha Mumba at 
125 BPM is a big radio song that gets a 
clean up-tempo club remix from D] 
Domingo, keeping the sexy vocals 
going strong. "You Make Me Feel" by 
Becca, at a blazing 135 BPM is a 
freestyle/Euro-house remix with lots of 
holes to mix around and a trancy syn¬ 
thesizer line propelling the mix. "By 
Your Side" by Malina (126 BPM) is 
mixed with a light feel and is the weak¬ 
est song on the set. J-Lo's "Play" gets a 
major reworking here, with a housed- 
up 130 BPM remix that works really 
well. A big synth bass line and 4x4 
drum beat keep this track blazing. "You 
Are," the latest from Leann Rimes, at 
130 BPM, gets a fresh mix, but this 
song is going nowhere on the charts. A 
huge hit, "The Feeling 2001" by Knight 
Crawlers, originally from '95, gets a 
new millennium remix at a crisp 123 
BPM. The remix makes this song sound 
brand new; it will be perfect for late 
night sets and will mix easily with all 
the filtered disco that is out now. 

David Kreiner is the owner of The 
Source DJ Music Supply. All the CDs 
reviewed above are available at 
www.thesourceformusic.com. Call 800- 
775-3472 to receive a free catalog, or 
e-mail to: scmsrecord@aol.com 
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X-MIX URBAN #47 

ALL FOR YOU - )ANET JACKSON - 114 

LET ME BLOW YOUR MIND - EVE feat. 

GWEN STEFAN I - 90 

FIESTA REMIX - R. KELLY feat. )AY Z - 

93 

LAY LOW - SNOOP DOCC feat. NATE 
DOGC - 95 

JUST ANOTHER GIRL - MONICA - 94 


X-MIX DRNCC #60 


ULTIMIX #83 

LADY MARMALADE - C AGUILERA, 
PINK, MYA, LIL' KIM - 110 
WHAT'S ON YOUR MIND - 
INFORMATION SOCIETY - 130 
AND GOD SPOKE PTS 1 & 2 - 
AQUAG EN -13 7 

LOOK AT US - SARINA PARIS - 1 35 
FOLLOW ME - UNCLE KRACKER - 105 
PLAY PT 2 - )-LO - 1 30 
2000 FLASHBACK MEDLEY PT 1 - 
MARK ROBERTS/VARIOUS - 95-120 
THIS IS ME - DREAM - 140 
YOU MAKE ME FEEL - BECCA (CD 
BONUS) - 135 


THE HOUSE OF "X" - MEGAMIX 
(14:05) - 125-132: 

A. CHILLIN' - MODJO 

B. HIGH LIFE - DAFT PUNK 

C. DISCO SCIENCE - MIRWAIS 

D. EVERYBODY DANCE - SHARAMJEY 
W/ MIRAGE 

E. PLAYING DA GAME - OLAV BASOSKI 
YOU MAKE ME FEEL - BECCA - 1 35 
BABY COME OVER - SAMANTHA 
MUMBA- 125 

LET ME LOVE YOU - DA BUZZ - 1 37 
BY YOUR SIDE - MALINA - 126 
PLAY - l-LO - 1 30 
YOU ARE - LEANN RIMES - 1 30 
THE FEELING 2001 - KNIGHT 
CRAWLERS - 123 
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PRO-DUAL-CD 
with direct track 
access 


$449 




Dual CD Player 


$319 


VHP wireless mic 


$82.50 



$129 

DUAL-VHF-MIC-H 

Two hand held mics, 2 
channel VHP receiver 


■ j -v 




10 space slant 
top for mixer. 8 
Space front for 
amp & CD 


$119 





800 880-0883 



DMX-SCAN-R34 
3 rotating & 4 fixed gobos -t- 
colors 

Free 

catalog!! 


WWW. cheapi ights. com 


PACKAGE-1 




PACKAGE-3 

$179 

$21.75 

PORTA-BUBBLE 


$55 

PACKAGE-2 



$485 



12 gobos + spot, 12 colors 
+ white bi-color + 
rainbow (close-out) 


Light 

Great looking 

$74 i flame 

simulator 



$179 



1200 watt fogger. 
wireless remote & 2 
gallons of fluid 



$328 


SNOW MACHINE 
with 2 gallons of fluid 


BULBS 


B-4515 

B-64514 

B-64514U 

B-64514L 

B-BRL 

B-FCS 

B-EHJ 

B-EVC 

B-ELC 

B-EXY 

B-ENH 


$3.39 

$6.45 

$6.75 

$12.55 

$2.75 

$3.35 

$4.95 

$6.44 

$7.55 

$10.35 

$9.85 


mew m&M meemee ^mme mmmwmmmes 



Compact and sharp 
looking!! 

250 watt trapezoid 12 
2 way speaker 
black PVC covering 
square mesh grill 

$109 each 


Call for a free 
catalog!! 

Ask about free speaker 
cable with any speaker 
purchasell 


Tuned port design!! 
300 watt trapezoid 15 
2 way speaker 
black PVC covering 
square mesh grill 

$149 each 
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569-0505 


Titanium 
compression 
driver for 
threaded horns 
120 watts. $49 


15" woofer with 
50 ounce 
magnet. 300 
watts. $37 


18" woofer with 
125 ounce 
magnet. 1500 
watts. $162 




Empty cabinet 
for 15" woofer. 
Includes 5x15 
horn and driver. 



High cabinet 
with 8 piezo 
tweeters. $25 




Wright Brothers EQX1888 
plastic front loaded sub with 
one 18" woofer. $369 
> - > Only ^pounds!! 













































The 

Jukebox: 

The 

Original 

PSWCDT 

Machine 

By Jay Maxwell 


Boxes with buttons put 
music on the menu 

O n a recent vacation we 

stopped by Johnny Rockets, 
a diner that serves good old- 
fashioned hamburgers, hot dogs 
and shakes in a 1950s atmosphere. 
My wife, had been to a Johnny 
Rockets' several years ago in 
Australia when she was craving 
some "American" food. So she knew 
that the food was basic, but the 
experience would be fun. My first 
thought was what can be fun about 
a hamburger? Would they use sweet 
instead of dill pickles? The fun 
environment was created by the 
waiters and waitresses who danced 
to classic jukebox hits when not 
busy taking an order or refilling a 
ketchup bottle. 

Each table had an old tabletop 
jukebox. Although the jukeboxes 
didn't work, the songs that kept 
playing on the sound system were 
the songs listed in the jukebox's 
directory. The coolest part was 
explaining to my four-year-old 
daughter the concept of the juke¬ 
box and that in the old days (even 
before daddy was born) the jukebox 
was a mainstay in every diner. 
People could drop their change in 
the jukebox, choose their 



"requests," then listen and dance to 
the tunes. My daughter then asked 
me, "Isn't that what you do every 
weekend, play music by request?" 
That question got me asking myself: 
1) Why do people use Mobile DJs 
rather than just renting jukeboxes; 
and 2) what songs would 1 put into 
a jukebox for a party if I was limit¬ 
ed to only 100 selections? 

Pushing buttons 

Earlier this year a client asked me to 
set up our equipment in the after¬ 
noon and then come back for the 
show from nine until midnight. I 
set up around four in the afternoon 
and just when I was ready to leave, 
someone told me he wanted to use 
my system, mainly the microphone, 
during dinner from seven until 
nine. When 1 told him that the 
client had booked me to start at 
nine, he said, "That's fine, we don't 
need you—we only need your sys¬ 
tem." After I informed him that in 
order to use my system, I would 
have to be there and that would 
mean an extra charge for my time; 
he became irate and threatened to 
throw my stuff outside and "bring 
out the jukebox for the evening." 1 
convinced him that the jukebox 
didn't have a microphone and that 


my time was valuable, so he agreed 
to pay me the extra money. 1 never 
saw a jukebox in the place, anj'W'ay. 

During the event that evening, 

I realized that a jukebox would 
never have gotten people to dance. 
It took a lot of work on my part as 
an emcee and DJ to get the crowd 
going. Once I supercharged my 
charm and personality, 1 was even 
able to smooth the ruffled feathers 
of the guy with whom I had the 
disagreement earlier. Even if he had 
a jukebox, it would not have had a 
personality. I added the needed 
excitement to the function. 

Island records 

One huge drawback to using a juke¬ 
box is that it can only hold a limit¬ 
ed number of songs. So, if you were 
forced to choose only 100 songs to 
put in a jukebox for a party, how 
would you know which ones to 
stack in the rack? It's like the age- 
old question: "If you were stranded 
on a deserted island, w'hat would 
you take with you?" Regardless of 
w^hat you take with you to the 
island, there would still be a boat¬ 
load of stuff that you could scarcely 
live without. 

The songs in this installment of 
PSWCDT were selected the same 
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way songs are selected in a jukebox— 
by tiie paying customer. With a juke¬ 
box, the customer drops money into 
tlie slot. When a client hires you as a 
Mobile UJ, they select the songs they 
want and pay you to play them. The 
100 songs listed here are the songs 
selected most often by our clients 
during the past year. It took us over 
two weeks to accurately tally every 


song ever selected by our clients from our songlist booklets. To our surprise, 
many of the songs had never or rarely been selected. Those songs have now 
been deleted from the booklet. Other songs had been selected a lot more often 
then we had realized. 

Mobile DJs can be likened to jukeboxes with personality, but we are actually 
much more versatile. We can read a crowd better than a jukebox—a jukebox 
must be read. Best of all, we carry a much better selection of music. So, when 
someone yells, "Play Something We Can Dance To!" close your eyes and just 
point to one of these 100 songs. They are all proven winners. 


During 
evening 
realized that... 


event that 
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91 

97 

75 
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TITLE 

ARTIST 

BPM 

BROWN EYED GIRL 

MORRISON, VAN 

150 

Y.M.C.A. 

VILLAGE PEOPLE 

126 

ELECTRIC SLIDE 

GRIFFITHS, MARCIA 

108 

WONDERFUL TONIGHT 

CLAPTON, ERIC 

48 

COME ON N RIDE IT-THE TRAIN 

QUAD CITY DJs 

136 

BRICK HOUSE 

COMMODORES 

107 

DANCING QUEEN 

ABBA 

101 

1 WILL SURVIVE 

GAYNOR, GLORIA 

116 

MARGARITAVILLE 

BUFFETT, JIMMY 

125 

MY GIRL 

TEMPTATIONS 

106 

MACARENA 

LOS DEL RIO 

103 

ZOOT SUIT RIOT 

CHERRY POPPIN' DADDIES 

182 

CELEBRATION 

KOOL & GANG 

122 

GETTIN' lIGGY WIT IT 

SMITH, WILL 

108 

UNDER THE BOARDWALK 

DRIFTERS 

124 

SHOUT 

DAY, OTIS 

200 

STAYING ALIVE 

BEE GEES 

104 

WE ARE FAMILY 

SISTER SLEDGE 

118 

THE TWIST 

CHECKER, CHUBBY 

156 

LOUIE LOUIE 

KING5MEN 

124 

COTTON EYE 

JOE REDNEX 

132 

RESPECT 

FRANKLIN, ARETHA 

115 

YOU SHOOK ME ALL NIGHT 

AC/DC 

128 

BUILD ME UP BUTTERCUP 

FOUNDATIONS 

134 

BE WITH YOU 

-IGLESIA5, ENRIQUE 

122 

BELIEVE 

CHER 

132 

COME ON 

EILEEN DEXYS MIDNIGHT RUNNERS 

107 

1 HOPE YOU DANCE 

WOMACK, LEE ANN 

76 

CRAZY 

CLINE, PATSY 

71 

LOVE SHACK 

B-52's 

135 

MUSTANG SALLY 

PICKETT, WILSON 

no 

SWEET HOME ALABAMA 

LYNYRD SKYNYRD 

100 

MY WAY 

SINATRA, FRANK 

75 

IN YOUR EYES 

GABRIEL, PETER 

89 

KISS 

PRINCE 

112 

CHICKEN DANCE 

EMERALDS 


DECEMBER '63 (OH WHAT A NITE) 

FOUR SEASONS 

109 

DROPPED A BOMB ON ME 

CAP BAND 

126 

LIVIN' LA VIDA LOCA 

MARTIN, RICKY 

178 

MAMBO NO. 5 

SEGA, LOU 

174 

SEXUAL HEALING 

CAYE, MARVIN 

95 

FLY ME TO THE MOON 

SINATRA, FRANK 


EVERYTHING 1 DO 1 DO FOR YOU 

ADAMS, BRYAN 

66 

AS LONG AS YOU LOVE ME 

BACKSTREET BOYS 

98 

YOU SEXY THING 

HOT CHOCOLATE 


FRIENDS IN LOW PLACES 

BROOKS, GARTH 

108 

1 MELT WITH YOU 

MODERN ENGLISH 

156 

JUMP )IVE AN WAIL 

SETZER, BRIAN 

202 
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50 

UNFORGETTABLE 

COLE. NAT KING 

83 

51 

51 

VALENTINE 

McBRIDE, MARTINA 

48 

97 

52 

BRASS MONKEY 

BEASTIE BOYS 

116 

87 

53 

ONLY WANNA BE WITH YOU 

HOOTIE & BLOWFISH 

104 

95 

54 

ALL SHOOK UP 

PRESLEY, ELVIS 

148 

57 

55 

GET DOWN TONIGHT 

KC & SUNSHINE BAND 

113 

75 

56 

GREASE MEGAMIX. 

NEV/TON-)OHN. OLIVIA 


96 

57 

GREAT BALLS OF FIRE 

LEWIS, JERRY LEE 

160 

58 

58 

! GOT YOU (1 FEEL GOOD) 

BROWN, JAMES 

146 

65 

59 

THREE LITTLE BIRDS 

MARLEY, BOB 

75 

77 

60 

HAVE 1 TOLD YOU LATELY 

MORRISON, VAN 

71 

89 

61 

THIS 1 PROMISE YOU 

N-SYNC 


00 

62 

WHEN A MAN LOVES A WOMAN 

SLEDGE, PERCY 

55 

66 

63 

BOOGIE OOGIE OOGIE 

TASTE OF HONEY 

125 

78 

64 

FAMILY TRADITION 

WILLIAMS, HANK 


79 

65 

CAN'T BUY ME LOVE 

BEATLES 

175 

64 

66 

LET'S GET READY TO RUMBLE 

ESPN 


97 

67 

ROCK THIS TOWN 

STRAY CATS 

103 

82 

68 

TWIST AND SHOUT 

BEATLES 

129 

64 

69 

RED RED WINE 

UB40 

89 

88 

70 

CHEESEBURGER IN PARADISE 

BUFFETT, JIMMY 


78 

71 

HOW SWEET IT IS 

GAVE, MARVIN 

112 

65 

72 

EVERY ROSE HAS ITS THORN 

POISON 


88 

73 

YOU'RE THE INSPIRATION 

CHICAGO 

74 

85 

74 

WAY YOU LOOK TONIGHT 

SINATRA, FRANK 


64 

75 

BREATHE 

HILL, FAITH 

64 

99 

76 

HOW DO I LIVE 

RIMES, LEANN 

63 

97 

77 

POWER OF LOVE 

DION, CELINE 

70 

94 

78 

FRIENDS 

SMITH, MICHAEL W. 


82 

79 

IN THE MOOD 

MILLER, GLENN 

164 

39 

80 

LET'S STAY TOGETHER 

GREEN, AL 

100 

72 

81 

IT'S RAINING MEN 

WEATHER GIRLS 

138 

83 

82 

LET'S GO CRAZY 

PRINCE 

204 

84 

83 

BECAUSE YOU LOVED ME 

DION, CELINE 

60 

96 

84 

SMOOTH 

SANTANA 

116 

99 

85 

CANT GET ENOUGH OF YOUR LOVE 

WHITE, BARRY 


74 

86 

HEART OF GLASS 

BLONDIE 

116 

79 

87 

I'M YOUR BOOGIE MAN 

KC & SUNSHINE BAND 

116 

77 

88 

NIGHT FEVER 

BEE GEES 

109 

78 

89 

SITTING ON THE DOCK OF BAY 

REDDING, OTIS 

104 

68 

90 

ABC 

JACKSON 5 

96 

70 

91 

GOOD GOLLY MISS MOLLY 

LITTLE RICHARD 

166 

58 

92 

LET'S GET IT ON 

GAYE. MARVIN 

81 

73 

93 

ANY MAN OF MINE 

TWAIN, SHANIA 

78 

95 

94 

BUST A MOVE 

YOUNG M.C. 

121 

89 

95 

GROOVE IS IN THE HEART 

DEEE-LITE 

123 

90 

96 

MONY MONY 

IDOL, BILLY 

136 

87 

97 

PARADISE BY THE DASHBOARD UGhIT 

MEATLOAF 

170 

78 

98 

PLAY THAT FUNKY MUSIC 

WILD CHERRY 

109 

76 

99 

THAT'S THE WAY 1 LIKE IT 

KC & SUNSHINE BAND 

110 

75 

100 

AT LAST 

JAMES, ETTA 


60 


0 
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By Mark Johnson 


T here are a tot of similarities and a few key differences between the services of 
a Dj and jukebox rentals. Before you hang me from the highest yardarm for 
the first part of that statement, please hear me out. The first and foremost 
similarity is that the customer wants recorded music for their party. They are hav* 
ing a celebration and they don't want to drag out their own stereo or use the 
"house system" at a facility. The most obvious solution is hiring a Mobile D] for 
the event 


The mention 
of jukebox rentals in 
previous MB issues 


generated questions 


Waking up to the possibilities 

We've all performed at parties we'd rather have missed. With the exception of 
weddings, I typically classify most "family" parties as great jukebox candidates. My 
machines have been at christenings, communions,. MS and HS graduations, sweet 
sixteens, holiday, anniversary, engagement, retirement, pool and block parties, 
barbecues, and 30'-” to 70^" decade birthdays. With the exception of backyard 
barbecues, all of these low-intensity parties usually last 4 hours.'Not that these 
can't be good parties for a DJ; they just have the tendency to be boring. 

The parties that my machines have not been at are high-end school dances, 
Bar Mitzvahs, actual weddings or anything that needs a Dj to facilitate an activity. 

So the customer called us for music but perhaps a Dj isn't the 
best solution. A few years ago 1 recognized that not every party 
requiring music needs a Mobile D), so I started renting jukeboxes. I 
bought my first one, a 1967 Rockola for $750 and began charging 
$150 perpartyl Even with the cost of the 100 records (45 RPM— 
you remember), this machine paid for itself in a few months. 

Within three years, I had purchased a second and third machine. I 
pre-stocked each jukebox with a comprehensive collection of songs 
from the 50s, 60s and 70s, Motown, Disco, and a few Country 
tunes, with the balance being timeless songs like "YMCA," "Brown 
Eyed Girl," "New York, New York," "Electric Slide," "Old Time Rock 
& Roll" and "In The Mood." 


here are some 
answers.,. 


Steep upgrade 

Over time these machines have paid for themselves and then some. 
But as 45s faded, I endeavored to purchase a CD jukebox. I was 
not prepared for the $7,000 to $8,000 price tags of these units. 
While each of my record jukeboxes were available at a fraction of 
the original price (most remaining 45 boxes are sitting in ware¬ 
houses collecting dust), there's no such thing as a used CD juke¬ 
box. They're all either brand new or are located in bars and restau- 
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rants generating fistfuls of one and five 
dollar bills for their owners. 

You could purchase a new CD juke¬ 
box but you'd be purchasing more than 
you need. The coin and dollar mecha¬ 
nism alone contributes around $800 to 
the price of the machine. These 
machines are built to be installed in a 
permanent location and remain for years 
at a time. They are not designed to be 
moved every weekend. They are heavy, 
bulky and somewhat fragile. The word 
"mobile" does not apply here. 

All CD jukeboxes contain either 60, 

80 or 100 CDs, Installed discs may be compilations 
tike Hot Hits, but many discs are retail as well. This 
brings the song count to 800 to 1,400 songs. A 
four-hour party really only requires about 80 songs, 
despite the number that a DJ actually brings. 

The big idea 

My first jukebox rental was for a backyard gradua¬ 
tion party. I had given the customer my standard 
4-hour price but he told me that his party would 
be more like 8 hours. We went back and forth for a 
while but couldn't come to an agreement on price. 

Then a lightbulb went on in my head, 1 asked 
this guy what his favorite songs would be and he 
gave me a list of about 120 songs. I located my first 
jukebox, bought as many of the songs as I could 
find and put them in and rented it for the party. I 
also made up some fliers to leave on the jukebox 
during the party. All were taken. 

When I picked up the jukebox the next day, the 
customer was very happy because his guests had 
enjoyed the party. Thus began a sideline to my DJ 
business—an alternate plan for customer satisfac¬ 
tion, With this added option, you can appear to be 
accommodating to the customer instead of trying to 
cram a DJ down his throat for a small party. If you 
decline his party the customer will find another DJ 
to do the job. thus you lose twice. The other DJ 
gets the money for that party and gets any referrals 
the small parly may provide. I’ve booked many DJ 
parties as referrals from my jukebox rentals. 

The jukebox is a silent partner, never arguing 
with you or having a personality to deal with. It will 
sit quietly in storage when not in action. It will fit 
most DJ trailers or pickup trucks. You'll need a hand 
truck with stair treads to move it around safely. 
Remember, most jukeboxes weren’t designed to be 
moved that often. 

Further suggestions 

If you're considering getting into jukebox rentals, 



here are some suggestions. First, look m the Yellow 
Pages under Amusements and find the vending 
machine operators. Most will have a warehouse full 
of retired 45 RPM jukeboxes that you can get tor 
under $1,000 each. Try to gel a machine that lets 
you see the machinery changing the record; people 
are fascinated by this. I would strongly suggest the 
Rockola Princess or Rockola Mini-Box variety. These 
very efficiently hold 50 records in a doughnut¬ 
shaped carrier. You can glue or tape two 45 s togeth¬ 
er so that the "record" appears to have two A-sides. 
Stock the records in alphabetical order. Consider the 
songs to be permanent and not to be changed for 
each party. You could leave the last few slots open 
for any custom songs beyond your Top 100 list. 

If you use 45 jukeboxes, remember that the 
record companies don't release current songs on 
45s anymore. But they do re-issue 45s for old 
songs. If a Top 40 song was released on a 45, it 
should still be available on a 45. Expect to pay 
$3.00 for each record. 

There are record wholesalers who sell to juke¬ 
box operators: you may be able to get their info from 
the operator whose machine you bought. In any 
case, be prepared to limit the kinds of parties your 
jukebox plays. If the average age of the party guests 
is 35 or over, then you could get away with 50s, 60s. 
Motown, Disco and standard DJ songs {‘‘YMCA," 
“Macarena"). If you’re booking for a sweet sixteen, 
graduation or other teen party, then a 45 machine 
will not work. Even if you can get some current hits 
from a record wholesaler, you wilt go crazy remov¬ 
ing and inserting songs for each party. The idea is to 
design a jukebox playlist that you don't have to 
change very often. You could also have different 
dedicated jukeboxes for oldies |50s), 60s, country or 
disco parties, marketing each one separately. 

45 jukeboxes are vending machines requiring 
coins to be inserted. All have a switch or method to 
disconnect the coin system (free play). When people 
ask if they have to put money in. 1 tell them that it's 
pre-paid and that they can use it for as long as they 
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like. Despite this knowledge, people still 
put quarters in my machines even 
though they’re on free-play. I guess it's 
an old habit. Lucky me. 

DIY CD jukebox 

Having seen the economics of purchas* 
ing a new CD jukebox, I endeavored to 
create my own CD jukebox a few years 
ago. I located a company that sold a 
computer-controlled 18-disc CD chang¬ 
er, designed a cabinet in the curved 
shape of the classic Wurlitzer, wrote a 
user interface for the changer, and 
assembled my own CD jukebox. It 
addressed everything that was needed 
for just about any party, including pre- 
loaded song lists, adding/deleting 
songs, or inserting songs to 
match the immediate mood. It 
had a decent sound system, 
although not enough to threaten 
any DJ. It had a modest multi¬ 
colored lighting system in the top 
and was designed to be lugged 
around inside of a mini-van. It 
certainty had every feature a reg¬ 
ular CD or 45 jukebox had and 
some better features that border 
on being a DJ. The only thing it 
didn’t do is make announce¬ 
ments. 

The only problem was 
defending its 18-disc capacity. 

Although some customers may 
balk at having "only” 18 discs, 
when asked to choose 18, they often 
can’t list 15 favorites. Factor in compila¬ 
tions and those 18 discs can equal 300- 
350 unique songs or around 20 hours of 
party music. (Don’t forget that they will 
play "Macarena” 5 times, as well.) 
Remember, 45 RPM jukeboxes hold 
only 100 songs. 

My CD jukebox has been a tremen¬ 
dous hit with my customers and has 
generated many repeat rentals. Think of 
it: multiple children equals multiple com¬ 
munions. graduations and Sweet 
Sixteen parties. Its design, function, 
ease of use and attention-getting power 
has made my CD jukebox a perfect fit 
for many parties. 

The next step? 

If I were to build more jukeboxes, I 
would take advantage of a well-padded 


laptop with an active library of 500 
songs in MP3 format. Despite the lap¬ 
top's ability to hold thousands of songs, 

I would limit the party's playlist to this 
500. Otherwise, it would take too much 
time to review all the songs. An MP3- 
based program would need to be written 
to allow numeric keyboard entry of song 
choices and not allow guests to alter the 
playlist or “rejecf any songs. A pass¬ 
word could be provided to the party host 
for these functions. 

It would be overkill to put any of the 
popular DJ MP3 systems in the hands 
of your clients or their guests. A jukebox 
program would have to have a very sim- 


guest to add their song. For example, 
my CD jukebox uses the original 5-but- 
ton Nintendo controller on the outside 
as its user keyboard, with a regular key¬ 
board inside for me to set it up. 

Remember, the whole thing should 
be compact enough to set up in a few 
minutes. Having the speakers in the 
same cabinet isn’t a problem. No sub¬ 
woofers are needed. Only modest amp 
power is necessary. Again, this is a 
jukebox and not a DJ system. Most 45 
jukeboxes have 25-watt systems; my CD 
system has a 2 x 40 amp.. 

Jukebox logistics 

You can definitely enhance your DJ 
business with jukeboxes. They can be 
set up prior to most parties so you can 
keep your lucrative Saturday afternoons 
reserved for higher-priced weddings. 


You can drop off jukeboxes on the way 
to your DJ events. Most rentals will be at 
houses, so you could pick them up the 
next day and provide a tarp if they are 
kept outside overnight. 

The final question is pricing. I rent 
45 RPM jukeboxes at 15 to 20 percent 
of what they cost to acquire and stock 
with records. Keep it around $200 and 
you will have many happy customers. 

My custom CD jukebox rents for $250— 
a Jot cheaper than $450 others charge 
for use of a new CD system. When the 
party will exceed 4 hours, you can really 
win points if you tell your customers that 
the price is the same no matter how 
long their party is. That way, they can 
start their backyard party at 1:00 
PM and not worry if it goes until 
midnight. They just have to worry 
about the keg. 

Since family parties often have 
guests coming from miles around 
you may get referral calls from 
potential customers who live 70 
miles away. Keep in mind that each 
jukebox rental involves twice the 
driving of a DJ gig. The reason is 
that you drive to the customer’s 
location twice: first you drop it off, 
then again to pick it up. 

I’ve established a 25 mile 
radius from my location as a "free” 
delivery area. Anything beyond that 
incurs a simple $25 to $50 delivery 
charge. Most customers don’t balk 
at the charge but make sure they are 
aware of it ahead of time. 

i normally don’t require any form of 
deposit against the jukebox. In the years 
of doing this, I’ve had no problem with 
any form of damage. I do, however, 
specify in my rental agreement that the 
customer is liable for the safe keeping of 
the jukebox and I make sure that they 
understand that it cannot be moved 
once it’s placed at their location. 

For me, jukeboxes are the true 
silent partners that I’ve always wanted. 
They let me be in multiple places with¬ 
out the headaches of employees. For 
those of us who don’t want to develop a 
multi-system DJ company, jukeboxes 
can provide a way to generate extra 
income without adding the hassles of 
personnel management. 


pie way for even the most pedestrian 
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TRICKS OF THE TRADE 

To Biamp or 

Not to Biamp, 

That Is the Question 


If all the world's your stage, you may 
need more amplification 


By Mike Starnes 


The majority of Mobile D) systems in 
operation in the US at this time are 
composed of the following: 1) a mixer; 
2) two or more signal sources in com¬ 
bination (CD players, turntables, cas¬ 
sette decks, MiniDisc players, or com¬ 
puters); 3) a single amplifier; 4) two 
speakers; and 5) one or more micro¬ 
phones (wired and/or wireless). 

As your Dj company progresses to 
booking larger events, the first step in 
the growth of your sound system may 
be biamplification. By definition, "to 
biamp" means to use two amplifiers to 
play your program material. To accom¬ 
plish this, you add a crossover to the 
signal path after the mixer, prior to the 
two power amplifiers. This basically 
takes a full range signal from the mixer 
and divides it into low (bass) frequen¬ 
cies and the remainder of the spec¬ 
trum, usually midrange and high fre¬ 
quencies. For larger events, this gives 
you not only more power but also 
more control over the signal and the 
overall sound. This added dimension of 


control results from having separate 
volume levels at the amplifiers and usu¬ 
ally at the crossover as well. 

Theoretically the two full range 
cabinets that you already have become 
more efficient by reproducing only two 
out of three of their previously desig¬ 
nated "bands" of sound. The low fre¬ 
quency band is sent to a speaker or 
speakers specifically designed to repro¬ 
duce the bass range. 

Ay, there's the sub 
Prior to making any purchases, you 
should not only audition bass speakers 
(subwoofers) but you should also deter¬ 
mine from their factory specifications 
the proper setting for your two-way 
stereo crossover. This setting will adjust 
the "crossover point" where the fre¬ 
quencies handled by the subwoofers 
end and those of the full-range speak¬ 
ers (or "mid-high cabinets") start. 

From an acoustic standpoint, the 
above process is the most logical way 
to increase your sound capabilities. 

Your system can move from parties 
with 350 to 500 guests to events dou¬ 
ble that size without stretching its lim¬ 
its. Of course, the potential for "pilot 
error" and system damage increases 
with each component added to your 
system. Know your options prior to tak- 
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TRICKS OF THE TRADE 


ing this step. Bear in mind that it 
takes more energy to reproduce low 
frequencies, so a larger amplifier may 
be needed for the low end. It's always 
better to have more power than you 
really need than to "clip" an amplifier 
(keep the level constantly in the high, 
"red" zone), thus risking speaker 
damage. Good low frequency speak¬ 
ers are available from such manufac¬ 
turers as B-52, Cerwin Vega, Electro- 
Voice, Mackie, DAS, Gemini, 
SoundBridge, Bag End, Acoustic Labs, 
|BL, Peavey, Yamaha, EAW, 
Community, Gem Sound, and others. 
Every speaker has its strong points, so 
do some live tests before taking the 
plunge. 

H 

Crossover to the undiscovered 
country 

When researching your crossover net¬ 
work, remember to consider connec¬ 
tors, rackmountability, special fea¬ 
tures, size, reputation, system com¬ 
patibility, as well as price. Most manu¬ 
facturers of electronics who make 
mixers and equalizers also make 
crossovers. Some are basic and simple 
to use, while others offer options that 
require more skill to set up properly. 
Check advertisements and Web sites 
for more information on these. 

If you've decided to go the 
biamp route, you will soon realize 
that your amplifier rack is now too 
small. Remember that a new rack 
must house two amplifiers along with 
the crossover. You will also need four 
signal cables. Two will take the stereo 
low frequency signal to the bottom 
amplifier, and the remaining two will 
take the mid/hrgh signal to the top 
amplifier. You will also have to run 
four speaker cables instead of two. 

The result of all this effort, optimisti 


cally, will be a stronger, fuller sound 
with much more power and "stomp." 

Remaining passive 
There is an alternative to biamping 
that accommodates the growth of a 
single operator system to handle larg¬ 
er venues with more people. It would 
be to use bass speakers that contain a 
"passive" crossover. This internally 
contained network enables you to 
keep using a single amplifier. The sig¬ 
nal path remains identical to the full- 
range system in that the mixer output 
still connects directly to the single 
amplifier. Two speaker cables are con¬ 
nected to the bass speakers. The pas¬ 
sive crossover network has what are 
called high pass outputs. Another 
(usually shorter) speaker cable con¬ 
nects the high pass output on the 
bass speaker to the full range speaker, 
which now reproduces only the 
midrange and high frequencies. 

Use caution when 
attempting this procedure. You must 
first determine if your current amplifi¬ 
er is able to handle the lower imped¬ 
ance that is generated when using 
more speakers. For example. If all four 
cabinets are rated at eight ohms, your 
stereo amplifier will now be seeing a 
four-ohm per channel load. While this 
gives you a higher power rating, it 
also means that your amplifier most 
likely will work harder and clip faster. 
Since you are not actually practicing 
biamplification, you will not gain the 
system control and vast increase in 
overall power previously discussed. 

Slings or arrows—it's your choice 
Let me play devil's advocate at this 
point, having been in this situation 
myself. An extra variable enters into 
play with the disc jockey industry that 
does not apply to bands and others 


who utilize this type of sound system. 
As you contemplate a larger system 
for your D] company, you need to ask 
yourself some important questions 
before throwing money behind the 
biamped system approach. How 
many calls do you get for events that 
require a more powerful system? Are 
these calls primarily for speech and 
background music at auctions, car lot 
events, grand openings, etc.? If your 
answers are "not many" and "yes" 
respectively, then you might want to 
make your first expansion step the 
purchase of two more matched full 
range speakers. 

Again, you need to make sure that 
your existing amplifier will handle the 
lower load, but the initial investment 
would be smaller since you are pur¬ 
chasing only two speakers and cables. 
You could also opt for stands, 

A quick and easy but also pricier 
variation of this approach would be to 
add a pair of powered full-range 
speakers to extend your coverage. 

This has become a more viable option 
as more compact, high-quality mod¬ 
els have entered the market from 
companies like JBL, Mackie, DAS, 
Yamaha, and others. 

The above is a simple biamping 
primer. This basic information should 
help you as you consider what kind of 
system your growing DJ business 
needs. You'll need to do further 
research at company Web sites. Co to 
your local pro sound equipment store 
and do some comparative listening as 
well. Another good idea is to check 
with your fellow Djs and sound pro¬ 
fessionals to see what has worked for 
them. You can direct any specific 
questions about biamping that you 
have to D| Waldo at vww.mobile- 
beat.com. ^t•^' 

' I j f a I . 
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For The Party Animal In You! 

e Karaoke Adventure Continues! 

* 12 disc set containing 195 great party songs 
•Packaged in a protective three ring binder 

• Complete with lominoted alphabetical song listings 
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The Ultimate Music 
Guide for Mobile 
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Categories Include: 
Alternative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 1980-69 
Dance 1990-01 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and Roll 1970-01 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-01 
Slow Country 
Sock Hop 1955-1969 
Special7Novelty Songs 
Vocalists 

Wedding^Love Songs 



The #1 Guide 

for profit minded DJs and 
Entertainment Services 


Spinniit*2000explains in detail; 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 

For Vi so/Mastercard orders go lo 
http;//nnal!.podj.com/djbooks o( call 800-692-4060 


Now available ON DISK for just $9,95 additional! 

To Order: Wfth Visa or MasterCard - Cali 716-365-9920 or 
send checlc or Money Order for S59.95 (includes shipping^ to: 
PSWCOT Music QukSOt c/o Mobile Beat Maga 2 me 
P.O, Box 309^ East Rochestert NY 14^^5 


MAKE MORE MONEY & 
HAVE MORE FUN! 
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REALITY CHECK 



By Mike Richer 


P owerful amplifiers are wonder¬ 
ful. Bass-thumping speakers are 
inspiring. A cool rig with a 
screened logo is impressive. But is a 
D] really the sum of his or her 
equipment? Do clients hire the sys¬ 
tem, or do they hire the personali¬ 
ty? 

How you answer these ques¬ 
tions determines how you will pro¬ 
mote your service, the type of 
clients and rates you expect to 

attract, and how you 

1 — and/or your company 

nidvtlf \J\JL are perceived in the 

^ marketplace. 

fh^ nnnrlQ'P whoareyou? 

£/ a Are you a commodity 

or are you a personal¬ 
ized entertainment 
service? Commodities are typically 
perceived as readily available, easily 
interchangeable (silver is silver and 


pork bellies are...well, pork bellies) 
and fairly generic in content. Does 
that fit your business model? 

By their nature, with ample 
overhead, multi-system companies 
often fall in the category of com¬ 
modities. "Need a D|? We've got 
one or we'll find one for you!" 

For a "commodity consumer", 
expectations are usually minimal. 
Essentially, this person wants some¬ 
one to set up an audio system that 
is suitable for the facility, and per¬ 
form a music programming func¬ 
tion—in other words, be a human 
jukebox. Price and availability are 
primary considerations while the 
personality and experience of the D1 
("It's just a DJI") are minor con¬ 
cerns. 

This is hardly a knock against 
multi-system companies. A very 
lucrative vein exists in most large 
markets for volume-oriented busi¬ 
nesses. In addition, commodity¬ 
positioning usually involves less 
work ("All I care about is their VISA 
number," I heard one Bay Area jock 
crack recently) than selling person¬ 
ality-based services and because the 
expectations are often lower the 
pressure of execution is reduced. 
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REALITY CHECK 


Service 

Can you teach dances? Conduct raffles with the poise of Wink 
Martindale? Lead games with energy, style and a focus on your 
participants? Announce and emcee with the skill and ease of Alex 
Trabek? Coordinate with the organizational skill of Martha 
Stewart? Compose skits with the wit and insight of Buck Henry? 

If so, then your company is prob¬ 
ably a personalized entertainment 
service. You offer a variety of high 
quality entertainment skills beyond 
the music programming associated 
with all Djs. You strive to develop a 
relationship with your client, a 
meeting of the minds, a match of 
style and needs. You are more dis¬ 
creet in the marketing and acceptance of gigs. While gaining a 
significant number of gigs is still important, your sales angle is 
more oriented toward the client wanting your personality and 
style rather than you seeking them. 

Within this orientation, D]s often narrow their desired market 
even further. Some successful jocks only service the highly lucra¬ 
tive wedding market. Some tailor their marketing to the active 
schools/teen market. The show's the thing, babyl 

To the consumer, "the presence, skills, personality and experi¬ 
ence of the entertainer are critical to the promotion and success of 
the event. These clients are not just hiring "ABC Djs," they are 
inviting you to host their event. 

Tech talk 

Many jocks spit out technical jargon with the ease of Richard 
Simmons discussing exercise programs. Some clients might be 
impressed by a choice system. But all the lights, watts and gim¬ 
micks can't hide amateur microphone aptitude, an absence of 
other entertainment offerings, poor coordination skills, or the 
inability to read and respond appropriately to the desires of an 
audience. 

Whether you are perceived as a commodity or are positioning 
yourself as a personalized entertainment service, remember, above 
all, that the client is hiring the entertainer and renting the equip¬ 
ment. 


Remember...the client is hiring 
the entertainer and renting the 
equipment. 
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SINGALONG ESSENTIALS 



$1,200 a night 
for a karaoke 
show?! All it 
takes is some 
creativity, self- 
confidence, 
and psychic 
powers 


By Greg Tutwiler 

T he karaoke market is brutal; we all feel it. Just when you think you're 
safe, "Uncle Bob" shows up with the latest, greatest sing-along boom 
box and a twenty-CD starter set. He gets fifty bucks a night plus 
unlimited Old Mill Tall Boys as his pay, and you're outta business. We found 
one unique individual tucked away in the back hills of Tennessee claiming 
he had figured out how to make $1,200 a night as a K|. You be the judge. 

The one night stand 

Allen Spinomore was knocking down "three to four hundred dollars a 
night" for his weekly karaoke gigs. "I had no competition. I could charge 
whatever I wanted, I moved here from New York four years ago and real¬ 
ized that hardly anyone here had ever heard of karaoke. Basically, I capital¬ 
ized on a golden situation," 

Allen said money was no object in this coat-mining ghost town. "The 
audience wasn't concerned too much about the cost," he said. "They were 
after a good time, and I gave it to them; three, four nights a week." That 
was until Uncle Bob showed up. "Everything was going along fine," 
Spinomore said, "until this guy started hanging out at my show, asking all 
kinds of questions, singing off-key tunes and sucking down anything the 
local patrons would buy for him. People used to think it was funny to get 
this guy juiced and have him sing old George Jones and David Allen Coe 
songs. Man, was he bad!" 

One night Allen came to work and found Bob already there, with a 
small karaoke boom box and about 150 songs. The owner told Allen that 
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"They were after a good time, and 
I gave it to them..." That was until 
Uncle Bob showed up. 


his "crowd clown" had made a bet¬ 
ter offer and he had taken over the 
job. "No way!" was Spinomore's 
reaction. "This goof ball had 
bumped me out of $1,500 a week 
just like that. I had to sell my car, 
give up my membership at the 
country club and move out of my 
condo. Life as I knew it was over." 

Johnny Reb to the rescue 
It took Allen awhile to get over his 
financial blow, but what he did next 
he claims, "Not only helped me get 
my repossessed wide screen TV 
back, but allowed me to insure that 
I'd never get replaced as Kj again." 
After Spinomore got over the initial 
shock of losing his shirt, he realized 
that he had to do something. He 
was better than this guy and he 
knew it. "I couldn't stand it," he 
said. "There was no way this guy 
deserved my gig. I figured I'd get 
the gig back eventually, but what if 
It happened again? The only solu¬ 
tion was to buy the place. If 1 was in 
charge, then no one could take 
away my gigs." 

But money was obviously an 
issue. Allen had picked up a job 
working third shift at the local laun- 
dramat, but that wasn't going to 
help him qualify for a loan. "I was 
watching TV late one night—you 
know, that channel with all those 
infomercials," he said sheepishly. 
"Well, this chick (named Leo or 
something like that) came on the 
screen. She was revealing all these 
secrets about people's lives, so I 
thought what the heck. Maybe she 
could tell me my lucky lotto num¬ 
bers or something." 


Allen called the advertised num¬ 
ber and was patched right through 
to the operator who was standing 
by. "She told me about a stash of 
cash buried in my grandma's flower 
garden. No way! Apparently grand¬ 
dad had put it there after he came 
home from the war. I dug it up, and 
sure enough, just like the operator 
said, there was at least $10,000 in 
large Confederate bills, jackpot!" 

Back in business 
Luck was on his side after all. 
Spinomore had enough cash to 
make an offer on the club. "The 
owner needed money bad," Allen 
said. "Seems his wife was in jail for 
stealing hub caps. She couldn't 
make bail so the judge made her 
stay in. The club owner's mother-in- 
law was throwing a fit too, so he 
took the money, gave me the lease, 
bailed his wife out of jail, and 
moved to Vegas to deal blackjack." 
Spinomore's tenacity had paid off. 
He fired the K] right away. "That'll 
show 'em," he said to himself. 

The club was in pretty bad 
shape when he took it over. "I had 
to cut a few new holes in the bath¬ 
room floors and replace some of the 
boards in the window frames," he 
said, "but we were in business in a 
few days". Spinomore brought his 
gear out of storage and set up a 
permanent Kj booth in his new 
club. "By the end of the first week, 
the bar was making $1,000 to 
$1,400 a night", he said. "It did get 
kinda hard tending bar and switch¬ 
ing songs at the same time," 
Spinomore said. "But it was worth 
it I was the captain of my own ship 


now. I was calling (and drinking) all 
the shots," 

He said it's not the life for 
everyone, though. "I wouldn't rec¬ 
ommend this business to everyone. 
You wind up ruining a lot of CDs. 
They don't do well with Kentucky 
Gentleman and Sour Mix splashed 
all over them. It sort of gums up 
your karaoke machine." Still, he was 
happy doing what he loved to do. 

[Editor's note: Not too long after 
being interviewed for this story, Allen 
Spinomore was arrested and convict • 
ed on two counts of tax evasion and 
operating a business without a bever¬ 
age license. He's now serving ten to 
fifteen years in the state penitentiary. 
Looks like Allen will be spinning no 
more.] 
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DJ SHOPPER 



The 






This digital Mobile Beat 
project system follows you 
everywhere... lurking in 
the shadows, ready to 
transform you into 

Super DJ! 


H ere's the scenario: you finish up a hard day 
at the office, shut down your laptop, stow it 
away and head for the door. The phone 
rings. It's a Dj emergency! Music is needed NOW 
at an impromptu office party just four blocks away. 
Not a problem. Your 18" x 13" x 8" computer 
case, which has already been packed with an amp, 
mixer, microphones, and all cables, instantly trans¬ 
forms into a wheeled hand truck capable of carry¬ 
ing up to 200 pounds worth of speakers. Who 
needs a car? The party is a short walk away. 

Within minutes, you are there, set-up and playing. 
Are you superjock or what? 

You may be a superjock, but this system is 
something any Dj can build right now to 
have ready on a minutes notice. We cali it 
the shadow system, because it's aiways 
there, quietly waiting for a call to action. 

Meet our latest Mobile Beat project sys¬ 
tem for Djs of the new millennium. Sharing 
the starring roles are an Etek Notemix pow¬ 
ered mixer and an Apple iBook computer 
running the latest version of MegaSeg Dj 
software. The support cast includes a Griffin 
iMic USB audio interface, a Sennheiser 
e865 super cardioid condenser micro¬ 
phone, 2 Yamaha Asl 08 speakers and an 
Elite Case from Porter Case. 


Must be Italian for "Cool" 

The "loud" for our system comes from the Etek 
Notemix MA400. This powered mixer from Italy, 
distributed here by Music Industries Corp., was 
such a hit at the last Mobile Beat Show in Vegas 
that the company sold every display unit on the 
spot. It may look small, but it's got the power and 
features it takes to kick through the crowd at your 


By R^. Lindquist 
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typical, medium sized gigs. Because it comes with a built-in 
mixer, you have the option of either using it with your cur¬ 
rent D) mixer, or plugging your music sources and mics 
directly into the Notemix. For our project system, we needed 
something that could provide microphone capabilities and 
amplification for our Apple iBook. 

As soon as you flip open the top of the Notemix, it's 
obvious that, with fourteen input channels, this is a serious 
mixer/PA designed for live bands. While it may, at first 
glance, look a little scary, it's really quite friendly. Being 
designed as a "band" mixer brings to the table some rather 
useful features such as an extensive list of built-in delay and 
reverb effects, three bands of EQ on the six main channels, 
48-volt phantom power, pan control and balanced/unbal¬ 
anced I/Os. 

Considering its small size (12" x 9" x 3") the Notemix 
MA400 knows how to make a punch. Output power is rated 
at 190W per channel at eight ohms. Much of that gusto is 
due to the fact that there's a good old-fashioned wire wound 
transformer inside. I'm sure of it, for it may have the look and 
feel of a laptop computer, but it has the weight of a slightly 
larger piece of sidewalk. 

For our application, we ran the Apple iBook into one of 
the two groups of unbalanced stereo inputs and the micro¬ 
phone into channel one. We could have also run mono into 
one of the balanced inputs. The Etek owner's manual is quite 
concise and clear in explaining your choices. 


First, you'll need these 

1 was wondering how long it was going to be until some PC 
user piped in with "you can't run a Dj system from a laptop." 
While I don't want to get into an Apple vs. PC debate here, 
the consensus among people who know these things agrees 
that Apple uses better quality soundcards than most PCs. So 
much superior, in fact, that iBook's onboard soundcard will 
provide adequate drive and sound quality. We tried it, and it 
worked. But we didn't stop there )ason Cox at MegaSeg sug¬ 
gested we get an iMic USB audio interface from Griffin 
Technology. That was an exceptional recommendation. The 
device, which is a little larger than a yo-yo, connects 
between the Apple's USB port and the amp. The iMic sup¬ 
ports multiple audio data formats, has very low distortion 
and a high signal to noise (95dB). It requires a Mac based 
computer with USB port(s) and system 9.1 or better. Once 
online, the iMic frees up the computer's headphone output 
so you can use it with headphones. While the sound quality 
for the internal card was adequate, the Griffin device definite¬ 
ly made it better. And better, is always, uhh, better. 

Now, let's move on to the software. As this is an Apple- 
based system, we had just two choices. The first is iTunes, 
which comes installed and is fine for listening and burning 
CDs. As this needs to be a professional Dj system however, 


we chose the latest version (2.0.1) of MegaSeg D) software (a 
demo version is availabie at www.megaseg.com) 

The rest of the cast 

The Yamaha speakers used with this system were carried over 
from the last system for two very basic reasons: they sound 
great and they are small; a great fit for this rig. If you want 
something bigger, you may want to opt for a pair of EV 
SxlOOs. There are some other very comparable models avail¬ 
able from Community, )BL, D.A.S. and others. 

We chose the Sennheiser e865 super cardioid condenser 
microphone for this system so that we could take advantage 
of the Etek's 48v phantom power. We may never go back to 
a non-condenser mic. This mic produced a crisp but full 
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sound, bringing out the best vocal qual¬ 
ities. If you've never used a high-quality 
condenser mic before, afterwards it may 
seem like there was a sock stuffed in 
your old mic. You don't need to shout 
into this one—it can hear you just fine. 

It handled high sound pressure levels 
well and was never tempted by feed¬ 
back. 

Finally, our Porter Case played no 
small part in the production of this sys¬ 
tem. Introduced to DJs at Mobile Beat 
Chicago, this is a real must-have item 
for digital DJs, It's perfect for protecting 
and transporting computers, CD sys¬ 
tems, lighting and controllers. Not only 
is this hard case virtually indestructible, 
but it also morphs into a wheeled hand 
truck capable of lugging a 200'pound 
load at the push of a button. Porter 
Case offers two models, both designed 
to fit into an airliner's overhead com¬ 
partment. For this system, we needed a 
case that would house the Etek 
Notemix, iBook computer, the micro¬ 
phones and associated cables and be 
able to truck the speakers. The case did¬ 
n't strain in the least, just for grins (and 
to try to break it) we loaded it down 
with two 80-plus-pound D.A.S. 15" 
dual-driver towers. No sweat. This is a 
case built with DJs in mind. 

Walk to a gig? 

With everything loaded in or on our 
Porter case, hoofing it to a nearby job 
would have been quite possible. The 
entire system fits easily into the most 
compact of cars and rolls right up to 
your set-up spot. On location, it's just a 
matter of taking the iBook, iMic, Etek, 
mics and cables out of the case and set¬ 
ting up. The IMic plugs right into the 
USB port of the iBook. A stereo RCA to 
mini plug connector feeds the comput¬ 
er's output to the mixer/amp. The mics 
plug right into the balanced connectors 
on the Etek. Two 25-foot speaker cables 
with 1 /4" phone plugs on each end 
then send the signal to the small 
Yamaha speakers (stands recommend¬ 
ed). The main outs on the Etek require 
Speakon twist connectors. However, the 
unit came with adapters that mated per¬ 
fectly with our 1 /4" cables. Finally, 
switch on the Etek mixer/amp and boot 
up the iBook. Griffin's iMic is powered 
by the laptop. 
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With the laptop on and MegaSeg 
loaded, you can search and select any 
song in your library at will. Using the 
software is very much like programming 
your own radio station. You can either 
select a pre-programmed play list, or 
build it on site. The latest version of 
MegaSeg has cross-fade and beat mix¬ 
ing capabilities, in effect, replacing your 
CD library, CD players and mixer. 

Real-time beat mixing is MegaSeg 
2.0's headline feature. The new mixer 
interface allows you to select automatic 
or manual cross-fades. An Auto Beat 
Match button adjusts the next song's 
pitch to match the tempo of the current 
song. Beat mixing can also be accom¬ 
plished by splitting the left and right 
channels of a single stereo output into 
two mono channels. In addition to the 
Griffin iMic, MegaSeg also supports 
multiple sound output devices such as 
the Roland UA-30, or PowerBook cards 
like Digigram's VXPocket for professional 
balanced XLR outputs. 

In addition to the new mixing fea¬ 
tures and some fifty other improve¬ 
ments, MegaSeg 2.0 has an enhanced 
interface, with a new Request List func¬ 
tion for noting requests. Video is also 
supported in MegaSeg using Apple's 
QuickTime technology, including full 
screen playback on a video projector or 
monitor via a PowerBook's S-VIdeo out¬ 
put. DJs can entertain the crowd with 
Flash animations and QuickTime music 
videos downloaded from the Net. Using 
Apple's free iMovie, you can digitize and 
compress videos into small files that 
work like a charm in MegaSeg. 

How'd it go? 

As digital D] set-ups go, our project sys¬ 
tem has its roots at the unique end of 
the spectrum. First, it's a fact that Apple 
computer has a market share of 
between 5 and 8 percent of the com¬ 
puter market. In speaking to DJs at the 
Mobile Beat shows, it appears that per¬ 
centage is somewhat higher among DJs, 
but the lion's share are PC users (see 
sidebars). The reason for using the 
Apple was two-fold; first, to explore the 
new version of MegaSeg, and second, 
to see if the new Apple iBook was up to 
the task. We were quite impressed on 
both counts. 

While it's not recommended that 


you ever run anything other than your 
DJ software while performing, we did 
just to see if we could trip up the sys¬ 
tem. About the only thing that caused a 
big problem was trying to dial up the 
Internet, which left big holes in the 
audio. Our hardware/software combo 
worked crashlessly, whether loading 
songs into the MegaSeg dbase, or play¬ 
ing off a play list. 

If a crash had occurred, we were 
prepared with a couple of Walkman 
players and a handful of compilation 
CDs. With all those inputs on the Etek, 
having spares ready was easy. 

On the PA end, the Etek/Yamaha 
combo was a terrific pairing. The Etek 
performed right up to spec providing all 
the power the speakers could spit out. 
There's plenty of bass from these small 
cabinets, which is a compliment to 
Yamaha's designers. They deliver excel¬ 
lent sound throughout the complete 
range. In the final analysis, white this is 
certainly not the state-of-the-art in com¬ 
puterized D| systems, it is most definite¬ 
ly the smallest and loudest for its size. 

Of all the systems presently available, it's 
possibly the only one you can use to run 
your business by day and to be your 
business in the shadows of night. 

Final Credits 

For more information on the products 
used for our shadow system, please con¬ 
sult: 

• Etek Notemix ($699.95) - distributed 
by Music Industries, 625 Locust Street, 
Suite 300, Carden City, NY 11530, 516- 
794-1888, www.musicindu5tries.com 

• Macintosh iBook computer (various 
prices) - a product of Apple Computer, 
Cupertino, CA - vvww.apple.com 

• Griffin iMic ($29.95) - supplied by 
Griffin Technology, 1619 Eim Hill Pike, 
Nashville, TN 37210, 615-399-7000, 
www.griffintechnology.com 

• Sennheiser e865 ($399) is from the 
evolution line of microphones- 
Sennheiser, 1 Enterprise Drive, Old 
Lyme, CT 06371, 860-434-9190, 
www.sennheiserusa.com, www.evolu- 
tionmics.com 

• Elite Case ($329) is a product of Porter 
Case, 3718 W. Western Avenue, South 
Bend, IN 46619, 219-289-2616, 
www.portercase.com 







Computerized DJ 
Systems: New From 
Colorado Sound N’ Light 


Denver-based Colorado Sound N' Light recently 
introduced a complete line of turnkey music systems 
for D)s. Priced from $2,195 to $2,995, each system 
comes pre-wired in a specially designed road case. 
The systems are all-in-one, DJ-specific computer sys¬ 
tems running Visiosonic's PCD| Red with Numark's 
DMC-1 dual CDP-style controller. CSNL's Jim Baxter 
says the systems are designed to get the job done 
without crashes or problems of any kind. The sys¬ 
tems are built using the best hardware and put 
through CSNL's extreme real world tests. 

According to Baxter, "We've designed comput¬ 
erized music programming systems that allow D|s to 
go from CDs to computer without having to 
become computer experts first. We've taken all the 
guesswork out and created a crash-free system. We 
back that up with a level of support that is unique in 
the industry. We are very committed to making sure 
anyone who buys one of our systems is able to make 
the transition fast and smooth." For more informa¬ 
tion, visit www.csnl.com. 


From Apples to Oranges: 


Living in a Windows Worid 


Even if you don't have an iBook and an Etek you still have 
plenty of options for going digital. At the 2001 Mobile 
Beat Summer Dj Show in Chicago, featured products 
included the latest version of DJ software from DjPower 
and a new line of complete systems from Colorado 
Sound N' Light. Here's more on each: 


DJ Power Provides Total Show Control 
Are you ready to go to the extremes as a digital DJ? Do 
you want total control of your audio, video and DMX 
light show? Then DJPower is what your digital dream sys¬ 
tem needs. Not only will DjPower auto-mix tracks, it will 
match the beats and facilitate a variety of video dissolves 
on music video files. You can literally become an MTV 
Party To Co in minutes! Doing karaoke is also that simple. 
You can be up and running in no time with specially for¬ 
matted KJ discs. 

Combine these features with a wireless remote con¬ 
trol and you have the freedom to really entertain. You'll 
never be stuck in the booth when the action is out on the 
floor. It has a range of over 150 feet and you don't have 
to do any programming. The ability to become truly 
interactive as a single operator is within your reach. 

DjPower also provides an image slide show to pres¬ 
ent varied photos and graphics in a sequenced or ran¬ 
domly selected mode. You can have a limitless number of 
different slide shows and put text messages onto the 
video screen. This is especially cool for club gigs where 
announcements are frequent. You can save the message 
formats so that when you play a location repeatedly, you 
don't have to re-enter the promotional messages for the 
location. A scheduler is also included for controlled loca¬ 
tion programming. You could easily run a radio station 
with this tool. 

DJ Power's search utility, accessible from the main 
window, is one of its most powerful features. For exam¬ 
ple, you could easily search for every song from the Disco 
genre that was #1 on the Billboard Top 40 in 1979 that 
also had "beat" in the title. 

Savable mix points and EQ settings make it possible 
for you to save a limitless number of different mixes of 
the same song without duplicating the file. Six different 
mix styles are completely flexible and user definable. 

DjPower works with all quality systems, sound cards 
and video devices. Integrated hardware/software systems 
are also available. You can even get your system pre- 
loaded with music videos if you have an active contract 
with ETV. 

For the total mobile solution, add the integrated 
DMX lighting control. This lets you program unique light¬ 
ing scenes or sequences for each song. 
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OVER $4000 
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We 7 / show you how to make the most 
profit with karaoke in your store! 

The Karaoke Profit Center is a reseller’s merchandising tool designed 
to increase sales of karaoke players, sound tracks and related products. 


G 0 m p u t ar.... 






. $1,500 


Printer....$ 10 0 

Slat Wall with Fixtures ....$ 715 

CO Racks . ^>READY .$ 5 5 

Speakers .. $200 

KJ Pro Monthly Updates 2 4 0 

Monthly New Release Flyers .$240 

KARAOKE WEBSITE.$ 4 9 5 

TOTAL $4,095 


The specially designed profit center measures eight feet wide by eight 
feet tall and has a footprint of only eight feet long by two feet wide. Our 
technical sales team has assembled the most popular karaoke sound tracks 
and equipment into a fully functional display center. This unit allows 
live karaoke demonstrations for consumers and professionals. Our sales 
team has also implemented a computer loaded with KJ Pro, a profes¬ 
sional songbook and song database management software, for search¬ 
ing thousands of sound track titles! This is your opportunity to dramati¬ 
cally increase sales in the karaoke category! 

Start making money today! Call our sales reps now! 
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MUSIC 




0 


A MOBILE MUSIC 

MENAGERIE 






For more information on any of the 
CDs in Mus/c News, 
call AVC Sebastian at 
(973)731-5290 

or visit www.HitMusicb2b.com 


When you get to the point of runnin' on empty from the hot, hot, hot, and you 
can't shake it any more, you know it's time for a timeout. With names like Chill 
Out, Ambient, Goa, and even Trance, the popularity of instrumental mood music is 
quite high among younger listeners—as long as you don't refer to it as New Age. 

In fact, these newer breeds of music often feature higher BPM counts and more 
upbeat rhythms than traditional New Age music. All of these types are usually 
instrumental as well, in contrast with vocal artists like Enya, Maire Brennan, or 
Enigma. 

It would be easy to say that Trance is electronic and bass-driven dance music; 
that Ambient is electronic new age rhythms with little bass; that Chill Out music 
can run the gamut of almost anything slow, from jazz-influenced to chant; and that 
Goa is psychedelic electronic meditative music; but those distinctions would be 
only partly true. The musical boundaries between these types of music are being 
crossed and expanded as they evolve. The string that does tie all these types 
together is their refreshing and notably upbeat and soothing blend of rhythms, and 
World influences. 

Like modern Flamenco and instrumental guitar compilations previously men¬ 
tioned in Musk News, New Age, Ambient, and Chill Out music compilations can 
provide a fresh, appealing, and positive mood for times in formal gatherings when 
softer music is called for, such as during cocktails, dinners, introductions, and wind- 
downs. 



The newest volume in this successful series, the two-CD compilation MYSTIC SPIR¬ 
ITS Vol.3 incorporates an excellent variety of Ambient, Celtic, Classical 
Rock, New Age and other genres. It rivals the first two volumes and 
offers another great compilation of mostly upbeat instrumental music. 
It includes veteran superstars of what was once called progressive rock, 
some of whom were around before the term New Age existed. They 
sound as great as ever on these CDs. Alan Parsons, Vangelis, Mike 
Oldfield and Rick Wakeman are among the veterans on this compila¬ 
tion, alongside lesser known but impressively talented groups, making 
this a satisfying compilation that you'll probably want to play after 
work as well. If you liked the Pure Moods compilations (as seen on TV) 
then you'll love this one, as well as the previous volumes of Mystic 
Spirits. 

The 33 tracks on Mystic Spirits Vol. 3 are: 
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llumbarada 

OR I IGA 

Save Me (Short Mix) 

NOSTRADAMAS 

Crime Of Passion 

MIKE Ol DFIELD 

This Life 

MANDALAY 

Fundamentum (Radio Edit) 

LESIEM 

Mystical Morning (Part 2) 

GANDALF 

In A Lifetime (Guest Vocal - Bono) CDXNNAD 

Mystery Moon 

F.R.E.U.D. 

Maiden Voyage 

SYMBIAN 

Brother Up In Heaven 

ALAN PARSONS 

Gregoria 

MAGNA CANTA 

Starfish 

WONDABRAA 

A Lover's Tale 

HOLLIE SMITH 

Fantasy 

RICK WAKEMAN 

Encinerada 

ALQUIMIA 

12 O'clock 

VANG ELIS 

Silence (Album Version - Edit) 

DELERIUM 

Sacral Nirvana OLIVER SHANTI & FRIENDS 

Soldier's Lament 

STEVE MCDONALD 

The Spirit Of The Hawk (F.A.F. 

Radio Mix) REDNEX 

Busindre Reel 

HE VIA 

Higher Higher 

LYDIA 

Push The Limits 

ENIGMA 

Kamasutra (Full Ambient Mix) 

(N CREDO 

Sally Carden 

KAREN TRACEY 

Ad Dianam 

ODI ET AMO 

Geronimo's Laughter 

CUSCO 

Tighinn Air A'Mhuir Am Fear A Phosas Mi CAPERCAILLIE 

Fantasia 

NIKOS 

Ne'Ya 

MISHI DONOVAN 

Voyage To Nowhere (Extract) 



LAMBERT RINGLAGE & STEPHEN PARSICK 


Mighty One MAIRE BRENNAN 

Code 14 CODE INDIGO 


Latin |azz has had its impact on most of the best known jazz 
artists of yesterday and today. This popularly flavored type of 
jazz adds just the right amount of spice (rhythm) to also make 
it a perfect dish. In the compilation THE MOST OF LATIN 
GROOVE, top acts, superstars, and lesser known but gifted 
jazz acts show their stuff performing flavored jazz standards 
and original compositions. Clearly, these musicians can play! 
Popularized yet again in movies like Austin Powers, the sounds 
of classic and modern Latin )azz are way cool. Here are the 
twenty-eight tracks on two CDs: 


Shosana 
Yumbanibe 
Wild Spirit 
Mas Que Nada 
La Cuna 

Nothing Will Be As 

Stormy 

Summertime 


CAL TjADER 
PONCHO SANCHEZ 
SNOWBOY & UTIN SECTION 

ELLA FITZGERALD 
RAY BARRETTO 
It Was SARAH VAUGHAN 

DUKE PEARSON & FLORA PURIM 

GEORGE BENSON 


He Loves You 
My Favourite Things 
Speak Low 
Original Untitled 
Nature Boy 
Final Celebration 
Afro Blue 
Coisana II 


SEAWIND 
SERGIO MENDES 
PAZ w/ FRANK HOLDER 
NEOS ORIGINAL 
ALEX WILSON 
FOURTH WORLD 
CAL TjADER 


DOM UM ROMAO & LATIN SOUL BROTHERS 
No Ano Que Vem TANIA MARIA 

Got Myself A Good Man 

PUCHO & LATIN SOUL BROTHERS 
Te Caliente PATSY GALLANT 

Work Song 


RAY BARRETTO & NEW WORLD SPIRIT 
Todo Que Voce Podia Ser 


AZYMUTH w/ NAIR CANDIA 


Cidade Aberto 


Cabo Frio 
Atlas 

The jody Grind 
A Night In Tunisia 
Last Of The Aztecs 
No Woman No Cry 


MARCOS VALLE w/ PATRICIA ALVI 

PETE ESCOVEDO 
ROBIN )ONES SEVEN 
QUINTETTO X 
THE SUBTERRANEANS 
LOUIS BERENIUS COUP D'ETAT 

MERENGADA 


The right combination of easy listening hits has always 
been ideal for formal gatherings when un-intrusive music is 
called for. MIXED EMOTIONS Vol.3 was compiled with an 
ear towards the varying shades of love. Here you'll find 
many of the big names in music and their huge hits. Great 
for an easy listening set, it contains familiar hits from the 
sixties through the nineties. It offers something for every¬ 
one, fast and slow, and with superstars like these, it's sure 
to have a long and active shelf life. The thirty-eight tracks 
included are; 


Love Is All Around 

WET WET WET 

2 Becomes 1 

SPICE GIRLS 

All That 1 Need 

BOYZONE 

Lost In Space 

LIGHTHOUSE FAMILY 

Let's Get it On 

MARVIN GAYE 

So Amazing 

LUTHER VAN DROSS 

Fall At Your Feet 

CROWDED HOUSE 

1 Will Come To You 

HANSON 

Right Here Waiting 

RICHARD MARX 

Never Tear Us Apart 

INXS 

I'll Stand By You 

PRETENDERS 

Romeo And Juliet 

DIRE STRAITS 

Always 

ATLANTIC STARR 

Still 

COMMODORES 

Best Thing That Ever 

Happened To Me 

GLADYS KNIGHT & THE PIPS 

Mad About The Boy 

DINAH WASHINGTON 

True Love 

KIKI DEE & ELTON JOHN 
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GARY BARLOW 


Forever Love 
The Power Of Love 


FRANKIE COES TO HOLLYWOOD 


jealous Guy 
Sacrifice 

Never Say Goodbye 
Back For Good 
How Do I Live 
Don't Wanna Lose You 


ROXY MUSIC 
ELTON jOHN 
BON JOVI 
TAKE THAT 
LEANN RIMES 
GLORIA ESTEFAN 


Sometimes Love Just Ain't Enough 

PATTY SMYTH & DON HENLEY 
Don't Be A Stranger DINA CARROLL 

The Tracks Of My Tears 

SMOKEY ROBINSON & THE MIRACLES 
Ain't No Sunshine MICHAEL jACKSON 

Don't Wanna Lose You LIONEL RITCHIE 

Too Much, Too Little, Too Late 


JOHNNY MATHIS & DENIECE WILLIAMS 
I'll Never Fall In Love Again DEACON BLUE 

Without Her NILSSON 

She's Gone TOM HADLEY 


Just When I Needed You Most 



RANDY VAN WARMER 
Words bee GEES 

Lost Without Your Love BREAD 


There's nothing better for dancin' than good Old School and 
there are few Old School compilations as good as ELECTRfC C/R- 
CUS OLD SCHOOL. Loaded with original killer cuts, this compila¬ 
tion can keep the dance floor jammin' with almost every track. 
With a little bit of Funk, a little bit of Disco, a little bit of Hip Hop 
and more, this CD goes beyond most Old School compilations 
but never goes beyond chart topping familiar hit favorites. This 
one's a gem. Add this up: 

Planet Rock 

AFRIKA BAMBAATAA & SOUL SONIC FORCE 
Al Naafysh HASH IM 


Push It 

Look Out Weekend 
Let's Groove 

You Dropped A Bomb On Me 
I Will Survive 
Holiday Rap 
Operator 

I'll Be All You Ever Need 
Word Up 


SALT 'N PEPA 
DEBBIE DEB 
EARTH WIND & FIRE 
GAP BAND 
GLORIA CAYNOR 
Me MIKER & DJ SVEN 
MIDNIGHT STAR 
TRINERE 
CAMEO 


Love Come Down 


EVELYN CHAMPAGNE KING 
Last Night A DJ Saved My Life IN DEEP 

It's Nasty GRANDMASTER FLASH 

I Love To Love You TINA CHARLES 

More, More, More 

ANDREA TRUE CONNECT ION 
Don't Leave Me This Way THELMA HOUSTON 
Knock On Wood AMI STEWART 


Certainly there are more and more people appearing on 
the planet who don't know lliere were dances before the 
Electric Slide or the Macarena, but the folks who put this 
next compilation together sure do. These songs have 
been around the block a lew times, they're sometimes 
wacky, but they're still fun. No mailer what yon think ol 
it, the songs on YESTERDAYS BEST DANCE SONCS should 
be in any DJs collection. The twenty classics are: 


Cherry Pink And Apple Blossom While 

PEREZ PRADO 
THE CREW CUTS 


Sh-Boom 
The Bunny Hop 
Alley Cat 
Pony Time 
Singin' The Blues 
Bandstand Boogie 
Honky Tonk Pi 2 
Unchained Melody 
Hava Nagila 
Mack Tlie Knife 
Brazil (Samba) 


RAY ANTHONY 
BENT FABRIC 
CHUBBY CHECKER 
GUY MITCHELL 
LLS ELGART & HIS ORCH. 
BILL DOGGETT & HIS COMBO 
RIGHTEOUS BROTHERS 
FRANKIE YANKOVIC & HIS YANKS 

LOUIS ARMSTRONG 
XAVIER CUGAT 


Ac-cent-tchu-ate The Positive 


BING CROSBY & THE ANDREW SISTERS 
Misty JOHNNY MATHIS 

A White Sport Coat (And A Pink Carnation) 

MARTY ROBBINS 

Raunchy BILL JUSTIS 

The Theme from "A Summer Place" 


PERCY FAITH & HIS ORCH. 

Chattanooga Choo Choo 

CAB CALLOWAY & HIS ORCH. 
Rock Around The Clock BILL HALEY & COMETS 
Auld Lang Syne 

GUY LOMBARDO & HIS ROYAL CANADIANS 
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Hollywood regularly celebrates its memorable and often time¬ 
less achievements on film, but you don't see as much attention 
paid to the timeless hit music that has come from films. In fact 
there are many all-time favorite hits that have come from or 
been featured In films that have gone on to be more popular 
than the movies they came from. HOLLYWOOD'S GREATEST 
HITS contains all chart-topping favorites, many of which have 
indeed outlasted the movies they were in. Some would even 
defy the most expert of movie or music buffs as to their films 
of origin. This is always a great party game—guess the movie 
and win a prize. No matter how well the movies did, this two- 
CD compilation has many tracks that we'll never get tired of. 
Starring... 

Grease (from Grease) FRANKIE VALLI 

Call Me (from American Gigolo) BLONDIE 

Sweet Freedom (Theme from Running Scared) 

MICHAEL MCDONALD 
Soul Man (from The Blues Brothers) 

THE BLUES BROTHERS 

Try A Little Tenderness (from The Commitments) 

THE COMMITMENTS 

When The Going Gets Tough (from Jewel Of The 
Nile) BILLY OCEAN 

For Your Eyes Only (from For Your Eyes Only) 

5HEENA EASTON 

Theme from Shaft (from Shaft) ISAAC HAYES 

Ghostbusters (from Ghostbusters) RAY PARKER JR. 

Stand By Me (from Stand By Me) BEN E. KING 
Let The River Run (from Working Girl) CARLY SIMON 
Unchained Melody (from Ghost) 

RIGHTEOUS BROTHERS 

Up Where We Belong (Officer & A Gentleman) 

JOE COCKER & JENNIFER WARNES 
It Might Be You (from Tootsie) STEPHEN BISHOP 
Star Wars (theme from Star Wars) 

JOHN WILLIAMS & BOSTON POPS 
A View To A Kill (from A View To A Kill) 

DURAN DURAN 

The Heat Is On (from Beverly Hills Cop) GLENN FREY 
I Melt With You (from Sixteen Candles) 

MODERN ENGLISH 

What A Wonderful World (from Good Morning 

Vietnam) LOUIS ARMSTRONG 

If You Leave (from Pretty In Pink) 

ORCHESTRAL MANEUVRES IN THE DARK 
Kiss And Tell (from Bright Lights, Big City) 

BRYAN FERRY 

The Look Of Love (from Casino Royale) 

SERGIO MENDES & BRASIL '66 
Theme from Mahogany (Do You Know Where You're 
Going To)(from Mahogany) DIANA ROSS 

Everybod/s Talkin' (from Midnight Cowboy) NILSSON 


Lookin' For Love (from Urban Cowboy) JOHNNY LEE 
9 To 5 (from 9 To 5) DOLLY PARTON 

Raindrops Keep Failin' On My Head (from Butch 

Cassidy Sundance Kid) B.J. THOMAS 

The Morning After (from Poseidon Adventure) 

MAUREEN McGOVERN 
Arthur's Theme (Best That You Can Do) (from 

Arthur) CHRISTOPHER CROSS 

Techno Syndrome (Mortal Kombat)(from Mortal 

Kombat) THE IMMORTALS 


Ska music, which has its roots in reggae, includes everything 
from 80s New Wave hits to Punk Rock and Indy British influ¬ 
ences. The NO. 1 SKA ALBUM captures all those influences, 
and contains top hits, as well as trend-setting favorites. Ska 
lovers surely don't number themselves in the ranks of main¬ 
stream radio or dance music listeners, but the fans in your 
audience will love you for having this two-CD compilation: 


One Step Beyond 
Ghost Town 
Tears Of A Clown 
On My Radio 
Special Brew 
Gangsters 
Double Barrel 
Liquidator 

People Do Rock Steady 
Rat Race 

Return Of The Django 

Long Shot Kick De Bucket 

Israelites 

Missing Words 

A Message To You Rudy 

Carolina 

Train To Skaville 

Monkey Spanner 

Monkey Man 

Red Red Wine 

The Whisper 

Walking In The Sunshine 

Too Much Too Young 

Three Minute Hero 

The Prince 

Lip Up Fatty 

Ranking Full Stop 

Nelson Mandela 

I Can See Clearly Now 

Sea Cruise 

The Selector 


MADNESS 
THE SPECIALS 
THE BEAT 
THE SELECTER 
BAD MANNERS 
THE SPECIAL A.K.A. 

DAVE & ANSIL COLLINS 
HARRY J. ALLSTARS 

THE BODY SNATCHERS 
THE SPECIALS 
THE UPSETTERS 
THE PIONEERS 
DESMOND DEKKER 
THE SELECTER 
THE SPECIALS 
RICO 

THE ETHIOPIANS 

DAVE & ANSIL COLLINS 
THE MAYTALS 
TONY TRIBE 
THE SELECTER 
BAD MANNERS 
THE SPECIAL A.K.A. 
THE SELECTER 
MADNESS 
BAD MANNERS 
THE BEAT 
THE SPECIAL A.K.A. 
PAULINE BLACK 

RICO 
THE SELECTER 


You Can Get It If You Really Want 


DESMOND DEKKER 
THE SPECIALS 
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Can Can 

Montovani 

Ire Feelings (Skanga) 

I'm In The Mood For Ska 
James Bond 
Let Your Yeah Be Yeali 
Sweet Sensations 
The Feelings Gone 
Skinhead Moonstomp 
007 (Shanty Town) 

Do Nothing 


BAD MANNERS 
THE SWINGING CATS 
RUPIE EDWARDS 
LORD TANAMO 
THE SELECTER 
THE PIONEERS 
THE MELODIANS 
THE APOLLINAIRES 
SYMARIP 
DESMOND DEKKER 
THE SPECIALS 


If you consider yourself a true professional who wants to 
have all types of music to offer, then you should definitely 
own this next one. The fact is, most ol the people that 
were out cuttin' the rug and dancin' in the roaring twen¬ 
ties are gone, but the good time stories, the parly legacy 
and especially the songs live on. HONKY TONK CLAS- 
HCS—BEST Of THE ROARING TWENTIES contains clean 
modern recordings performed by The Willie Tyler Band 
(mostly still alive, far as I know). So play a tune and raise a 
glass to the (often anonymous) music makers of the 
Roaring Twenties, for the legacy they left us. Tracks are; 


We all know Nashville means country music. But many an out¬ 
standing country hit has found crossover success far beyond 
that city's limits and planted itself firmly in Top 40 radio nation¬ 
wide and beyond. NASHVILLE DREAM is pure country, including 
many tracks that have achieved crossover pop hit status. This 
two-CD 50s and 60s collection contains familiar favorites, hard 
to find hits, and top requested tunes. Here's the lineup: 


Only The Lonely 
When Will I Be Loved 
Crazy 

Raining In My Heart 
Hey Good Looking 
Travelin' Man 
Take These Chains From ^ 

Distant Drums 

Language Of Love 

When You Ask About Love 

Singing The Blues 

Blue Bayou 

Your Cheatin' Heart 

Bye Bye Love 

Sweet Dreams 

You Win Again 

Wake Up Little Susie 

Crying 

jambalaya 

Devil Woman 

I Fall To Pieces 

Big Bad John 

I Can't Stop Loving You 

I Can't Help It If I'm Still In 

Battle Of New Orleans 
All I Have To Do Is Dream 
Oh Lonesome Me 
A White Sport Coat 
Let's Think About Living 
Gonna Find Me A Bluebird 
Bread And Butter 
On The Rebound 


ROY ORBISON 
EVERLY BROTHERS 
PATSY CLINE 
BUDDY HOLLY 
HANK WILLIAMS 
RICKY NELSON 

Heart 

DON GIBSON 
JIM REEVES 
JOHN D. LOUDERMILK 
THE CRICKETS 
GUY MITCHELL 
ROY ORBISON 
HANK WILLIAMS 
EVERLY BROTHERS 
PATSY CLINE 
)ERRY LEE LEWIS 
EVERLY BROTHERS 
ROY ORBISON 
HANK WILLIAMS 
MARTY ROBBINS 
PATSY CLINE 
JIMMY DEAN 
JIM REEVES 

Love With You 

JOHNNY TILLOTSON 
LONNIE DON EGAN 
EVERLY BROTHERS 
DON GIBSON 
MARTY ROBBINS 
BOB LUMAN 
MARVIN RAINWATER 
NEWBEATS 
FLOYD CRAMER 


Red Wing 
Be Delia 

In My Merry Oldsmobile 
Goodbye My Lady Love 
Barcarolle 
Harrigan 

Flap Your Flapper Girl 

The Bowery 

Gaslight Cal 

After The Ball Was Over 

The Band Played On 

Underneath The Bamboo Tree 

Waitin' At The Church 

Kneel For O'Neil 

Leibestraum 

Buffalo Gals 

Show Me The Way 

There'll Be A Hot Time In The Old Town Tonight 

Clow Worm 

Meet Me In St. Louie 

Knock Twice 

East Side, West Side 

You're A Grand Old Flag 

Who Forgot The Light On The Still 

Will You Love Me In December As You Did In May 

Hello My Baby 

Speakeasy Swing 

Ta-Ra-Ra-Boom Dee-Aye 

Bootleg Dance 

...Stay Tuned 
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Indicate now many tapes of each selection you are purcha^ In ttie space provided. 


BAR MITZVAHS 

1. _ The Mitzvah Connection 

2. _ A-B-Cs (or the Bar MiUvah DJ 

3. _ Bar & Bat Mitrvahs 

THE BASICS 

4_DJ 101: Part 1 

5. _DJ 101: Part 2 

6. _ Ten Steps: Starting & Operating a Successfuf 0. 

Service 

70. _ Raising the Standards 

PANCE ANP PANCES 

7. _ School Dances 

8. _ Kids From 2 to 22: Parties. Dances, 

Special Events 

9_School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _ The Video Dance Party 

1 2 . _More Than the Macarena: Latin Music 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

71. _Music Programming 

WEPPINCS 

15. _ Finding the Bride 

16. _Wedding Performances: The Finishing Touch 

17. _Wedding Receptions: Control! 

18. _Wedding DJ Supersession 

72. Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _Getting Your Price: Part 1 

20. _Getting Your Price: Part 2 

21. _Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23_Developing Your Entertainment Team 


27. _ Single Operator Forum 

28. __ Single tor Life: The One Person Operation 

29. _ Single Operators: How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _Working With the Competition 

32. _Beating Burnout 

33. _ Organization 

73. _ Hidden Secrets of Business (2 tapes for the price 

of II) 

74. _ The Biz: From Little Extras to Crisis Management 

75_DJ Problems: What Would You Do? 

76. _ Difficult Sales: Get the Edge 

MARKETING 

34. __ McKay’S Marketing Megamix 

35. __ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _ Icebreakers 

39. _Icebreaker Supersession 

40. _It's More Than the Music: Magic & More 

41 _Beyond DJ: Props & More 

77. _Icebreakers: The Grand Finale 

78. _Games: Not Just For Kids Anymore 

LEGAL/TAX 

42 _Taxes & Bookkeeping for DJs 

43. _Legal Contracts, Contractors & the Competition 

44. _Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. „ Payroll & Taxes 

48. _Legal Warfare: Boot Camp For DJs 

79. From Copyrights to Contracts 

80. Legal Nuis & Bolts 

TECH 


24_99 Ideas for '99 

25. __ Problem Solving Forum 

26. _How to Expand Your Mobile DJ Operation 

49. _ Tech Support: The Speaker FAQs 

50. __ Understanding Your Sound System 

51. _ Audio Troubleshooting 

NAME 

ADDRESS 



CITY 

STATE ZIP 


PHONE 

FAX 





CARD/ 

EXP. 


CARDHOLDER'S NAME folease printt 

CARDHOLDER’S SIGNATURE 



52. _ The WOW Factor: High-End Toys 

53. _ Tech Tips & System Design 

54. _ Tech Talk: Oi-amping, Tri-ampfng 

55. _ Lighting & Special Effects For the 21st Century 

56. _ Lighting From A to Z 

57. _ Robotic Lighting, Design, Oichrotc Colors 

58. _ Soundcheck: Can You Hear the Difference? 

81. _ Understanding Your Sound System, Part 2 
82_Beyond the CO: The Future is Nov; 

83. _MP3 & New Technology 

84. _ Hands-On Tech Workshop 

KARAOKE 

59. _ Karaoke Koncerns: Part 1 

60. _Karaoke Koncerns: Part 2 

61. Karaoke: Alive & Growing 

62_Target Marketing For Karaoke 

35._Adding Karaoke as a Profit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & 
Reunions 

64. _ The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66_The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _DJ Association Forum 

69. _Be All Thai You Can Be 

87. _ Club DJs: Tips & Topics 

88. _ Latin Music: The Market & The Mix 
39. _ Country DJ Round-Up 


PRICE PER TAPE: 


1-5 

$8 ea. 

add ($ 3s/h)tototal 

6-20 

S7 ea. 

(S 5 s7h) 

21 -40 

$6 ea. 

{S 8 s/h) 

over 41 

$5 ea. 

(SlOs/h) 

# of tapes 

xS 



price of lapt 

Please add $ & H* 

= 

Total amount due 



Please fill In the required information 
and mail this form, with payment, to; 

Mobile Beat Magazine 
PO Box 309 • E. Rochester. NY 14445-0309 
or for credit card orders only, 
call (716) 385-9920 or tax this form: (716} 385-3637 
or order online: \w/w.mobilebeat.com 


Mate ctKcks o[ mcHKy oiitefS to MotilG Beat t.Ugaiine 
PAYABLE lU US FUKDS ONLY 



















































































TIPS FROM THE PROS! 


mn 


ON 




AUD 


_Karaoke Koncerns: Part 1 
_Karaoke Koncerns: Part 2 
_Karaoke: Alive & Growing 
_Target Marketing For Karaoke 
_Karaoke Promotions 
_Adding Karaoke as a Profit Center 

PRICE PER TAPE; $8 ea., add ($3 s/h) to total 

# of tapes_X $8 =__ 

Please add S & H* = 

Total amount due =_ 


Please fill In the required Information and mail 
this form^ with Dayment to: 

KARAOKE SINGER MAGAZINE 

PO Box 309 • E, Rochester, NY 14445-0309 
Checks or Money orders only 
Payable in US Funds Only 


On the 8th Day, God said, 

"LET THERE BE LIGHr* 

We do not sell party favors, paper 
products, inflatable palm trees, 
stuffed animals or goofy costumes! 

WE ONLY SELL GLOW ! 
MAGIC GLO INC. 

800 - 524-0848 

OR 

201 - 391-6522 

Web Site: www.magicglo.com 
E-mail; keith@magicglo.com 

Since we missed you at the show, 

YOU are entitled to 

OUR SHOW SPECIAL PRICES! 

Mention This Ad & Ask For Keith 
NY, NJ, CT, PA, MD 

NEXT DAY DELIVERY AT GROUND LEVEL PRICES! 


Want to become part of a future DJ ALL STAR Review? 
Have a Seminar idea to share? 









PPORTUNUIES 


Presenters'Panelists* 

Moderators-Entertainers 

The MOBILE BEAT DJ SHOW (s always searching for new and 
creative topics for educational sessions and entertaining 
presentations for the Interactive DJ All Stars and the SpinriTn DJ 
All Stars. If you specialize in a particular area of the DJ profession 
which you think would be of interest to other DJs and feel you 
are qualified to present it at a seminar, WE WOULD LIKE TO 
HEAR FROM YOU! 



Please send 
related ideas to 
Mike Buonaccorso 
via FAX (716)385-3637 
or e-mail: 

mb@mobilebeat.com 


For info on becoming 
an All-Star call 
Jim Johnson 
at (978)597-6344 or 
FAX (978)597-2968 
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> ADVERTISE In MOBILE BEAT MAGAZINE • 


GREAT RATES for dealers and DJs: Just 
$125 per column inch (call for specs). All 
digital ad copy and payment-in-tull for issue 
#70 must be received by August 17, 2001. 
For more information, or to place your ad 
with Visa, Discover or Mastercard, call 
Art Bradlee; 716-385-9920 ext. 103, or 
e-mail:mobilebeat@ aol.com 




PJ’S YOU UtEP THE ULTW/^TE 
HAPPY SIRTHP^r CPI 


M pirrtttvT msionts or 
ftirrrtiiyir. rrtoM mifiiEr- srtu pwcl 
to Md 

ONLY H 4.95 (*SAK) 

CALL T 877 > 307 -F'U-N N 




FOAM MASTERS 

800 *745 *8599 

587-237SEjjvww.foammasteliicc 




High quality, custom, 
full color business 
cords with designer 
backgrounds 

we make YOU look good 

Amity 

Quick 

Copy 

Starting at $95 
For a free catalog 
and samples call 
toll free @ 

1 . 866 . 691.5554 


NEWEST NOTHER/SON SONG 

‘7^s Mh liU 

CO single in a gr«llng can) tor liie qmm% qm as a gift 

Wholesale $7,00 (S6X(}h)r 6 cfniori] 

Rdail \tm to ourdietrls lor 
Toll Free: l77-a49^2S7S 
ww.infinlty-df.con[inirit_lad]r.lTtrn 



Buy at Dealer Cost! 

CDGs as Low as $4.95 

We CQfiy most brands 
For price list-see us on the web 
http://www.braoke-wholesale.com 

or call 


KARAOKE WHOLESALE 


-888-900-DISC 


FAX: 1-602-864-1884 


Your Phone Rings 

NOW WHAT? 

Order" P/ione Tfps,efc.” 

The Authorized 
How To Book It 

SERIES on CD or Cassette 

INCLUDES 

"Anticipating AIL Obiections" 

& 

Tips to sell/ Extras 

All for $19.95 S/H included 

MC/Visa 

My closing ratio is 97% 
TOU FREE 877-538-7933 


WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House • 12" Singles • Albums 

Wiii travel for large co//ect/ons 

Buy • Sell • Trade 
• Want Lists accepted 


2ist Centuni Music 

1 - 800 - 846-9501 


(201}641-66W • fax(201)64U9309 
mvw.21cenluryiws/c.com 
e-mail: sales@21centurymusic.com 


More Bookings. 

1 PhjO'OJ . CoMx 

1 Where The Internet STARTS for DJsI 

Less Risk. 

H Personalize the top site on the Internet for DJs, Check out http://start.prodj,com 
H for an all-new way for disc pckeys to start their Internet day. 



Free To Jofnf Get More Leads and More Boofr/ngs. 
Spend Less Time & Money on MarAet/ng Vour Ta/entsl 

GET RATED TODAY: HrHW. 8 Q 0 dy.com/GefRated 


Dynamic content for your own personalized start page onto the net that you 
choose from induding: 

News - from ProDJ.Com, Mobile Beat. Billboard 
and dozens of other sources. 

Reviews - of all the latest equipment and music, 

Chat/Conversation - the hottest on the nett 

Fantastic Search System - to find everything DJ 
and non-DJ related. 

TONS of Free Stuff - from web sites and email 
accounts to t-shirts, software and contests. 



http ://sta rt. p rod j. CO m 
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www,mobil9beat,com 


















































































Factory Refurbished Gear 
Bstock, Open Box, Used 

Numark 1 year warranty, and 
much more! 

Mixers. Tables. Lights, Intelligent 
Catalog DJ-Connecti on.com 


800-245-7221 


78 RPM SL-1 ZOO’S 


Modify Yours or 
Buy New 




Cnaatfve Desi^ for Okf s 

PfRE; Slltu OfSNM AWC0NSUr4rm 


C4U TOLL 




PROSING€RS 




Set Includes: 

■ Alphabet plus 24 categories 

• 46 imprinted plastic cards 

* Looks GREATll, Lasts AEVERI! 


To Order Call 51G-796’7755 


Dealers Welcomel 
www.muslGtrends.com 


lLD©[>{]'irg 


New 4515 Bulbs $3.39 
New Fogger $59.50 


10' Tri-Truss $89 









DT cUu£|^ PresU# 


Tired of putting on iame-ass shows just like everyone else 
in your area? Add style and professionalism with our new ‘ 

Custom DJ Drops! Your customers will think you're live on 
the radio! WeVe scored a deal with the legendary "Mr.Voice" to produce 
10 great drops featuring your name,your company's name, or whatever 
else you want him to say for the incn^ible price of only $79. Hurry - this 
offer expires soon! Visit djresource.com or call 800373.7625 for more info. 

WWW.DJRESOURCE.COM: COOL STUFF FOR DJs 




Insurance Protection... 


T. 


N.A.M.E. 
The Protector 


...A Mustm 2001 and Beyond 

YOU PROTECT... 

...Your HOME with Insurance! 

...Your FAMILY with Insurance! 

...Your CAR with Insurance! 

NOWPROTECT... 

...Your BUSINESS, FAMILY & HOME with Liability Insur- 
ance for PROTECTION from personal lawsuits for any 
possible personal injury or property damage arising from 
business operations 
NOWPROTECT... 

...Your EQUIPMENT & MUSIC from theft, fire, flood, etc. 
by having insurance for your equipment to replace it! 


Member Ben efits Include; 

Equipment & Liabilit}' ftmtrance 
Health htsiirance 
.Merchant Card Service.<i 
Equipment <£ Music Discount.^ 
.Networking & ReferraLs 
Certification Program 
tC Much .Much More 


National Association of 
Mobile Entertainers 

P.O. Box 144 
Willow Grove, PA 19090 
Phone: 215-658-1193 
Fax:215-658-1194 
www.djkj.com / name@djkj.com 


Call for Information Today! 
1 - 800 - 434-8274 
Or Visit the Website 
www.djkj.com 


Building otir reputation one satisfied member at a time!! 


C America j* 8esf Graphic /h^sign 


Free Catalog 
800-880-0885 


WWW. cheaplights. com 


Call us about 
advertising 
716-38S-9920 
x103 
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NEED MUSICP 


Call the Nations Largest Supplier 
of CD's a 12" Vinyl For Mobile a 

Nightclub DJ's! 


800 - 775-3472 



DJ Music Supply 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs-Every Type of Music, 
Today's Hits and "DJ Only" titles and Box Sets. 

For info of over 5,000 various-artist CDs with complete 

track listings call or write to: 

A.V.C.Sebastian, 60 Ridgeway Ave., West Orange, NJ 07052 

e-mail; avcsebastian@msn.com 

• Dealers Welcome • 


Call: 973-731-5290 10 a.m. - 6 p.m., M-F 
For free monthly catalog 



'^iMww.thesourceformuslG.com-^ 


MOBILE 

DJ 

SCHOOL 

FLORIDA ACADEMY 



of MOBILE ENTERTAINMENT 


•ton tavr ti toM 1 MoMte IJ V hptvt vv 

• fMtncksilntHlirMiM 

• Dasm M N ciiileted li M niD n IM 11 ^ 

• C»i INIS IF wi ca am to ya I Inct d yaf Utl 

• Cwp'ilmlYi, DiQFail 1 inraM to tocreaa ifoir routs. 

U NOT tor Ml (777) ai BStO 
wwT(iif«a|tchoto.cai 


"T Broadway Magic 


New and 
Used Gear! 


Used Gear Available: 

-Martin Centerpiece-B-Stock 
-Martin Roboscan 218's 
•American DJ Tempest AS/n 
-Plus many other lighting effects 


Visit viiwvuLbPoadwayroaolc.Goni 
for our oanpiete list of equnment 


Need "KILLER" 


DJ Drop 



•Customize 
•Show Intr 
•Online Demos 

l-SOO-m-9728 (buy 5 get 2 ME) 
visa/masteTcard Accepted 

www.kjlier$pots.coin 



LUMiNEZE 

TMr CWWP-OW 
WORK UlfP** 


800-537-349t 

www^.cetera.eam 





RUBBER-NECK 
X SERIES 

'HANDS FREE MICm 


800 - 537-3491 


^ www.ac-cetera.com 


QJ«,^,KJs,..Now yoit can offer complete 
sliow productions with this excilfng 
03me show eoleftain merit syaiem! 

Ortgimi 'll -r g 

Game sHOMmxiu. 

— Oigit9l Scorekeegtag & Sountl Effects 

— Ugfifaittg-Fast Eiectroaic Lockout 
^ Ruggoit and Porta tie * Quick Set tip 

— Use Qar Games or Design Your Own,,* 

MaiuitacLured and dtsthhuled by (kaative Imagineeiing 
4153 SW 47tli Avenue, #146 / Ft. Uuderdate, Fl 33314 

800-644-3141 954-31 E'60O1 

fax 954-316-6005 / yvww.QameshowmaiTlB.com 


4sA aboui Wattff Balia and our economicaf 
Mini-Came Show Syatamf tool 




iiam 


Pm JhjdM • LJglitlno ■ K*r«ohe 
WWW. F r c? M u !&ic:. c:€3ni 

WoVr cot KARAOKE covcreil! 


get 

Organized 


NOW! 


Your korookc source smce t wC 

a Tlip rreini 

riMrtbmlrr 

Putlipt 

- - - Nortli Ktar Fm 
I . . t .'wiuwMiielre 

^ . Munk .Uamm 

thriilitk Ml^lr 
I Tnfi tllK llnMIhly 

ui4l MerTt 


Custom ware 

Systems 



E|r 


or tiv 

* r»«aM*i«av MmMi? 

.cnm 

mmarnrrtrim 

ViiJikne tlwMAp 

Slufi |p^ tiut- 

I .SH' tranit 

areai fruMii #i 

dckHii,* et J4| y* 


dj business & music software 


wvvw.cwarenet.com 
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Fdll^w Pciriij) 9cii9ces 

Vdlime 1 

Featuring the most popular and requested party dance songs! 

Check out our Video & DVD showing you how to follow the dances. 



Special (valid thru 8-30-01) 

Video $30 (with free CD) DVD $30 (with free CD) CD only $1 5 



. J * V* > 

p <7. ^ 


r-\. 




I 




liisc 11 


CWh 

I. TaKe Your Time 
Z, 6oraz.on 
■?. Man<io\a>( 

4. Volver h Verti 

6. ^'mon ^ P^de It (The Train) 

G. SpeaK Up Mambo 


F-HUM^A 

ii. Dreaming Of You 

IZ. AH 

M6P£-M6iU6 

i"?. Merergue Del Tren 

l4. Viva 



SAM&A 
7. Maria 

YouU ^e Mine (Part^ Time) 
7. Latinos 
10. Lola Lola 


SALSA 
15. Vete 

lb. Alma Latina 

S06A 
n. Tr>( It 

, .■ 'X --T X 

J ■- ■ • ' V --- JC ^ 


/ 


Coming Soon 
#26 - Novelty II 
#27 - Dinner II 







(800) 355-8288 * www.bmpbeat.com • sales@bmpbeat.com 










COURTESY OF DANCE MUSIC AUTHORITY 
708-614-8417 


DANCE 

CHART 



I 

MADONNA.. . . . 

.What U Feels Like ... . . 

.Maverick / WB . . 

_128* 

2 

lANET JACKSON . 

.Somedne To Cal! My Lover (Remix) 

Virgin . .. 

. . . .127 

3 

DEPECHE MODE. 

.Dream On .. 

.Reprise . 

_127‘ 

4 

FRACMA ... , , . . 

.Every Time You Need Me . . . . . 

.Croovilidous . . .. 

, . . .134 

5 

CHRISTINA AGUILERA, MYA, PINK h UL' KIM.. 





*Lddy Marmalade . 

.Interscope . 

_129 

6 

BECCA . 

.You Make Me Feel .. 

.Cutting ....... 

_123* 

7 

SAFRI DUO.. 

.Played Alive ,. . .. 

.MCA . 

. . . .137 

8 

SATOSHI TOMIIE. 

.Love In Traffic.. 

.C2 i Columbia . . 

. . . .127 

9 

SOUL DUIOUR .... _ 

.Here We Co Again ......... 

.Strictly Rhythm .. 

_122* 

)0 

GLORIA ESTEFAN. 

.Out Of Nowhere ... 

.Epic... . 

... .129* 

11 

|ANET)ACKSON . 

.All For You (Remix) ......... 

.Virgin. 

.. . .129 

}2 

BYRON STINGILY. 

.U Turn Me (Remixes). 

.Nervous.. 

_127 

13 

PUSAKA (/THEA AUSTIN. 

.The Worst Thing.. . . 

.Tommy Boy .... 

. . . .133* 

T4 

SARAH MC LACHLAN . 

.Sweet Surrender. 

.Nettwerk ...... 

. . . .124 

15 

MANDALAY. 

.Beautiful .... 

.V2 . 

_125* 

16 

DELERIUM .. 

.Innocent .. 

.Nettwerk ...... 

_127* 

17 

MODjO . 

.Chillin'... 

.MCA . 

. . . .124* 

18 

BASEMENT JAXX. 

.Romeo .... . 

.Astralwerks ..... 

. . . .126 

19 

VICTOR CALDERONE f/ DEBORAH COOPER 

Are You Satisfied .... 

.Tommy Boy Silver 

. .129* 

20 

INFORMATION SOCIETY.. 

.What's On Your Mind . .. 

Tonf^my Boy Silver 

. .130* 

21 

ALEX PARTY .. .. 

.U Cotta Be ............... 

.Radikai .. 

. . . .NM 

22 

THUNDEfiPUSSf/lATANZA WATERS_ 

.Stand Up ... 

.Tommy Boy Silver 

. .1 34* 

23 

SOULSTICE .. 

.Lovely. 

.Om .. 

. . . .126 

24 

INFORMATION SOCIETY. 

.Running ... . . . . 

.Tommy Boy Silver 

. .129 

25 

FRACMA .. 

.You Are Alive.. . . 

.Croovilicious .... 

. . . .134 

26 

AURORA . 

.Ordinary World ... . . . , 

.Groovilicious .... 

... .136 

27 

DARUDE . 

.Feel The Beal .. 

.Croovilicious .... 

_136* 

28 

VALERIA .. . 

.Ooh La La.. , , 

.Interscope . 

. . . .N/A 

29 

AFRIKA BAMBAATAA & THE SOUISONC FORCE . 





,Planet Rock Remix.. . ... 

Jommy Boy Silver 

. . . .127 

30 

SAL & SANDY 8 . 

.Alone..... 

.Nervous. 

. . . .131 

31 

ABIGAIL . 

.You Set Me Free .. . . . . 

.Croovilicious .... 

, - . J33 

32 

IAN VAN DAHL .. 

.Castles In The Sky.. . . . 

.Robbins . 

. . . .133* 

33 

MOONFACE.. 

,You Cel So Give. 

.Bedrock ....... 

. . . .129 

34 

MEPHISIO ODYSSEY.. . . . 

.Some Kinda Freak. 

.Warner Bros. 

. . . .N/A 

35 

FAITHLESS . 

.We Come 1 .............. 

.Arista .. 

. . . .135 

16 

BARRY HARRIS f/PEPPER MASHAY ...... 

.1 Cot My Pride . 

.Tommy Boy Silver 

. .129 

37 

RHONA . 

.Satisfied .... 

.Epic. 

. . . .128 

38 

KIM ENGLISH .. 

.Bumpin' & jumpin' 

.Nervous... 

_132* 

39 

ROBIN FOX , . ..... . . 

.It's Gonna Be Okay .. 

.Slreeibeat. 

_139* 

40 

MARTY THOMAS... 

.Resurrea Me (lift Me Up) / Remixes West End. 

_128 

41 

CHILI HI FLY .. . .. 

.It's Alright.. 

.Razor & Tie * . , , 

... .126 

42 

ETTA JAMES .. 

.Miss You ................. 

,RCA. 

.. . -126 

43 

MASSIV . 

.Who Am 1 .............. 

* 69 

fl ILF ^ 

... .1 30 

44 

ROC KELL . 

.Whal U Did 2 Me. 

.Robbins ....... 

... .128* 

45 

CELESTE PRINCE. 

.Inside Your Secret 

.Java / Capitol . .. 

. . . .131 

46 

BETTE MIDLER. 

.In These Shoes (Remix). 

.Warner Bros. .... 

. . . .129’ 

47 

CICI D'AGOSTINO .. 

,l'll Fly With You. 

.Arista .. 

. . . .132 

48 

EVE «' GWEN STEFANI. 

.Let Me Blow Your Mind ...... 

.Inierscope . 

_91 

49 

MELINA . 

.By Your Side.. , , 

.Tommy Boy .... 

. . ..130 

50 

PHOrrK f/ ROBERT OWENS. 

.Mine To Give .... 

.Astralwerks ..... 

. . . .127 



THE 


GEAR 

BOOK: 

The Essential Equipment 
Buyer's Guide For The Mobile 
Of The New Millenium 



IfoDimefop 

names in ik Urns 


SIZE YOUR 
SPEAKERS 




To learn about this fellowship ol 
Christian DJs & KJs, visit 
wsw.crossni ix.com or stop by the 
CrossMix bootli at anv Mobile Beat 
Show. 


WWW mobilebeat.cofn 
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If your local Music Store or 

Newstand is NOT carrying 

Mobile Beat Magazine- 

They need to call 
RetailVision: 800 - 381-1288 
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Th€ Most 
Comprch€nsiv€ 
Supplisr of 
5tat€-of-th€-Art 
€quipment Lighting 
and Special Effects. 

<g AUDIO W> 

C LIGHTING i) 


t STORAGG & CONSOLES H 


I DJ REFERENCE MATERIALS 1> 


<g ACCESSORIES 




MUSIC 


t KARAOKE J 


Your One-Stop DJ Shop^** 
for all your 
DJ Equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 

wwwJnirlllillcoin 


lawiiVt 




ii=i w=r 




■ — ^ ' 


SILVERFLIGHT 

Disc Joch«y equipment & Sypplla 


tt 




U«K 






iM 


ll-.s:: 


or call us toll-free; 

(888) 678-2112 

Phone (480) 539-5588 
Fax (480) 539-2525 




Abracadabra. 

..www.the Dlproshop.com. 

..800-355-7746 

....39 

American DJ. 

..www.americandj.com. 

..800-322-6337 

«*«1T 6 

B52 Pro Audio. 

..B-52PRO.com. 

..323-277-4100 

27 

BBE .. 

..www.bbesound.com.. 

..714-897-6766 

....55 

Breakthrough Marketing. 

.,.www.breakthroughbrochures.com 

..800^1 (Ml 52.... 

.8 

CAVS .. 

..www.cavsusa.com .. 

..562-422-9743 

57 

Chauvet. 

..www.chauvetlighting.com. 

..800-762-1084 

7 

•p ■ iF 

Cheaplights. 

..www.cheaplights.com . 

..281-880-9922 

....76 


..wvvw.speakermax.com .. 

..877-569-0505 

....76 

Community Pro. Loudspeakers 

._vvww.toudsDeakers.net_ 

....800-523-4934 ... 


Core Store. 

..www.thecorestore.com.. 

..800-324-2673 

....12 

CMC ... 

..www.essential-k.com ... 

..718-369-1981 

....37 

Crown .. 

..www.crownaudio.com. 

..800-342-6939 

....115 

CSL . 

..www.csl.com . 

..888-429-0418 


Dizko Lighting and Sound .... 


..800-816-2011 

....53 

DJ Power. 

..www.djpower.com. 

..650-964-5339 

....23 

Electronic Bargains. 

..www.electronicbargains.com .. 

..800-336-1185 

19 

Fidelity Media. 

,*www*megasegxom . 

..217-351-9952 

14 

Gem Sound . 

..www.gemsound.com. 

..800-848-9591 

43 

p p p ■ f i^r 

Gemini Sound . 

..www.gemlnidj.com . 

..800-476-8633 

....2 

Grundorf Corp.. 

..www.grundorf.com .. 

..712-322-3900 

....20,29,41 

H & F Technologies. 

..www.audio2000s.com . 

..805-523-2759 

....45 

Island Cases. 

..www.islandcases.com. 

..800-343-1433 

....24 

JBL.. 

..www.jblpro.com. 

..818-894-8850 


jewetsleeve. 

..www.jewelsleeve.com.. 

.,800-863-3312 

....20 

Mackie. 

..WWW. mackie.com. 

..800-898-3211 

....60,65 

Magic Clo.. 

..www.magicglo.com. 

..800-524-0848 

....105 

Music Maestro.. 

..www.musicmaestro.com..... 

..310-727-0744 

....79 

Numark. 

..www.numark.com .. 

..410-295-9000 

....31 

Odyssey. 

..www.odysseygear.com. 

..626-81 3-0878 

....13 

Parts Express . 

..www.partsexpress.com. 

..800-338-0531 

....40 

Peavey . 

..www.peaveyxom .. 

..601-483-5365 

* * * * 1 7 

Pioneer. 

..www.PioneerProDJ.com. 

..800-782-7210 

....15,51 

Planet Dj . 

..www.planetdi.com. 

..800-404-8230 

....22 

Priddis Music.. 

www.priddis.com... 

..888-521-6908 

....24 

Promo Only... 

..www.promoonly.com. 

..407-331-3600 

....47 

Pro Sing.. 

..www.prosing.com . 

..800-776-7464 

....98 

Pro Sound 6c Stage Lighting,. 

..www.pssl.com . 

..800-945-9300 

....11 

QSC Audio. 

..www.qscaudio.com . 

..800-854-4079 

33 

Rhode Island Novelty. 

..www.rinovelty.com. 

..800-528-5599 

....29 

Sherman Specialty.. 

..www.partybysherman.com. 

..800-645-6513 

....18 

SilverFlight. 

..www.silverflight.com . 

..888-678-2112 

....113 

Six Star Dj, Inc. 

..www.sixstardj.com. 

..888-678-2735 

....9 

SKB ... 

..www.skbcases.com.. 

..714-637-1252 

....28 

Sound Choice. 

..www.soundchoice.com. 

..800-788-4487 

....87 

Stanton .. 

..www.stantonmagnetics.com.... 

..954-689-8833 

....21 

SureGlow. 

..www.sureglow.com . 

..866-888-GLOW ..5 

Tracoman...,. 

..www.tracoman.com. 

..954-689-8833 

....49 

TopTonG MFC 

..www.toptonemfg.com. 

..626-401-9901 

....114 

T. Mitchem. 

..www.micheminteractive.com .. 

..323-288-1271 

....53 

Univenture. 

..www.univenture.com... 

..800-992-8262 

....41 

Upstairs Records.. 

..www.upstairsrecords.com.. 

..80044JPSTAIRS16 

_ 15 

VocoPro. 

,.www,vocoproxom 

..800-678-5348 

....91 


112 


WWW. mobiiebeat. com 


Contact Art Bradlee @ (716)385-9920 x 103 - Advertising Sales Manager 











































































































































A t first, it seemed like a good 
idea, but then I felt a slight 
sense of apprehension. An 
old friend and client, Calvin, was 
on the other end of the phone 
line, asking me to be the DJ for a 
reunion he was planning. 
Everything about the gig was pos¬ 
itive. I'd get to see some old 
friends, have a little fun spinning 
tunes for them, and get paid too. 
The only nagging doubt I had was 
about the weather. 

You see, where I'm from, in 
northern Vermont, it's not unusual 
to see substantial snowfall in 
October. The party was scheduled 
for a Friday in the middle of the 
month. The long-range forecasts 
that I had seen mentioned the 
potential for bad weather around 
that time. But in the end, my 
friend convinced me not to worry. 

The location was a big chalet 
situated a good way up a long, 
windy gravel driveway in the hills 
just north of Stowe. I had met this 
group of guys about ten years ear¬ 
lier when they were in college 
together and I was just starting as 
a Mobile DJ to help pay my own 
way through college. I was a local, 
but they came to the area from 
over in New York to ski during 
their winter breaks. Calvin's family 
had plenty of money, so he could 
afford to throw some pretty big 
parties, even as an undergrad. 
That's how I got hooked up with 
him and his circle of friends. He 
was now an investment banker 
down in New York City. Although 
he was accustomed to wealth, he 
was still a down-to-earth, relative¬ 
ly humble and generous person. 
For instance, he flatly refused to 


let me do the reunion gig for free, 
after I offered. 

So there I was, having a great 
time, cueing up the old favorites, 
catching up with old friends, and 
watching the guys and their wives 
dancing and carrying on. A few 
flurries had been falling through¬ 
out the day but the weatherman 
assured us they were only coming 
from the edge of a Canadian 
weather system that was passing 
us by. 

VYell, as fate would have it, 
another weather system from the 
Atlantic had already changed 
course and was at this very 
moment combining with the 
Canadian system to create a mon¬ 
ster. The snow picked up immedi¬ 
ately after the party started. Soon 
it was falling in those big, wet 
flakes that have a way of covering 
the ground quickly. After a couple 
of hours, there was about seven 
Inches of snow on the ground and 
no sign of a let-up. 

Now I was worrying. It's bad 
enough to have to drive during 
winter in the North Country. It 
was starting to look like the roads 
would be completely impassable, 
and 1 had a wedding reception to 
do the next day! Panic was setting 
in. 

Somehow, though. Cal con¬ 
vinced me to stay around for the 
full four hours he had planned. At 
the end I loaded my gear as 
quickly as possible into my trusty 
custom Econoline van and 
attempted to head out. The first 
problem was getting out of the 
rut my rear wheels had instantly 
created. In my haste I had pressed 
the accelerator to hard and start¬ 


ed the wheels spinning with no 
result. All the guys came out and 
pushed the van out easily. 

Problem solved. 

I carefully rolled down the first 
dip in the driveway, treading the 
line between going fast enough to 
take the next rise but not foo fast. 
My wipers worked furiously to 
keep the windshield clear and I 
tried to focus. 

just as I felt like I going to 
make it up the hill, the rear 
wheels hit an extra-slushy patch 
and the van fishtailed. All I could 
do was brace myself as 1 slid side¬ 
ways into the ditch. The van came 
to rest with a crunch and a thud. 
Luckily, the drop was not a long 
one. I was also thankful for the 
seatbelt holding me in and the 
strong straps on my speakers and 
amp rack tucked in the back. 

When it was all over, fifteen 
inches of snow had fallen in five 
hours. The rest of the night 
passed quickly back at Cal's 
chalet—not sleeping, but laugh¬ 
ing and partying—without the 
benefit of my sound system, of 
course. There was nothing else I 
could do, so why not enjoy the 
camaraderie, right? The next 
morning, I was able to get towed 
out of the ditch and get back on 
the road. I made to the reception 
on time. I also made Cal promise 
that if he called me for a future 
reunion, to make sure it was in 
July! 

Submitted by Vince 
McKnighty Starry Knight 
Entertainment 
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Manufacturing 

OEM Since 1966 


1830 Belcroft Ave., So. El Monte, CA 91733 • Tel: (626) 401-9901 • Fax: (626) 401-3688 

www.toptonemfg.com 




W-2016 10-sp X 6-sp 
W-2126 12-spx6-sp 


TPC-480 (4-Row CD Case) 



TPL-282 



DBL-812 




GS-201 -14x4 
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Introdudng The Power-Tech. 1 Series 


It's hard to please every crowd. But you'll have a better 
chance when you use a Crown Power-Tech.1 Series amplifier. 
Musicians and OJs alike demand a lot from their systems— 
clean, punchy sound; reliability; ruggedness; smaller size; less 
weight—all at a reasonable price. 

And Crown PT.ls bring these benefits 
and much more to the table. That's 
because at Crown, we've built our 


reputation around legendary sound and support. With over 
five decades of experience designing and building rock-solid 
products. Crown is the standard in amp technology. So check 
out the affordable, "all-Crown" Power-Tech. 1, They are a power¬ 
ful argument for quality and value! 
W m Contact us today for more info: 

"• www.crownaudio.com 
WHEN YOU FIND A GREAT AMP, PICKET. 1-800-342-6939 
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H A Harman International Company 
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Lopiop not included 


• Mix £t apply effects to MP3 and/or WAV 
files in any combination. 

• Runs from a PC laptop or desktop. 

• Built-in crossfoder for EZ mixing. 

• FX include; Digital Scratch, Flanger, 
Echo, Reverse Play and more... 

• Tempo Lock feature. 

• Easy-to-use PRO MIX software 
included (PC only) 


Perfect System for Mobile DJs 
and Party People ploying hours 
of continuous music! 


for System Requirements, 
additional Informallon ond a 
PDF user manual log ontoi 


Contact u$ todoy for a free product 
cotaloa or on authorized American DJ 
deoter in your areo: 


ClOO I American 01 Audio Los Anqetcs, CA 900SQ USA 
Specifications su&|ocl 1o choni^o wilhoul noMcr. 


BifUiht^dHCdnada by Sounds Oiltributton 
dpO. iG.SOOflt) or c -itiaiL satoit^’soundidlsf j 







































